PERMISSIBLE USES 


OF THIS NATIONAL NIELSEN TELEVISION REPORT 


Each NTI Client is legally obligated — by contract — not to lend NTI reports or reproductions thereof and to limit divulgence as follows: 


(a) To their own organization. 
(b) To those of their agencies or media buyers who subscribe to this 
report. 
ADVERTISERS (c) To broadcast and cable networks subscribing to this report. 
(d) To program producers, talent agents and artists serving or negotiating 
with the Advertiser. 


(a) To their own organization. 
(b) To their clients. 
AGENCIES & (c) To their prospective clients. 
MEDIA BUYERS (d) To broadcast and cable networks subscribing to this report, 
(e) To program producers, talent agents and artists serving or negotiating 
with the Agency or Media Buyer. 


These obligations are not changed in any way by the publication of NTI data (in any manner whatever) 
by Nielsen or by others. Nielsen's written approval is required for quotation in advertising or press 
releases. 


CABLE SYSTEMS 


BROADCAST 
NETWORKS and (а) To their own organization. 

NETWORK (b) To program producers, talent agents and artists. 
SALESPERSONS (c) To advertisers, advertising agencies and media buyers. 


SUPERSTATIONS, (a) To their own organization. 
CABLE NETWORKS (b) To program producers, artists, talent agents, advertisers, advertising 


and agencies, media buyers, networks, stations, cable systems and others 
with whom negotiations are being conducted. 


OTHERS INCLUDING 
PROGRAM PRODUCERS, (a) To their own organization. 
TALENT AGENTS & (b) To advertisers, agencies, media buyers, broadcast networks, 


ARTISTS cable networks and stations with whom negotiations are being conducted. 


This confidential report is Nielsen's property, for exclusive, confidential use of the Client to whom itis 
loaned pursuant to contract. All persons are subject to liability for unauthorized use, reproduction, re- 
publication or divulgence of the contents or any portion thereof. 
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NATIONAL NIELSEN TV AUDIENCE ESTIMATES (HOUSEHOLDS) 
Individual Evenings 

Monday-Friday 7 - 11 P.N. ... 
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Sunday Daytime 7 A. H. - 7 P.M. I. 432 


PROGRAM AUDIENCE ESTIMATES (BY TIME PERTO bs) . 64 
SAMPLE SIZE, STATISTICAL INTERPRETATIONS AND RELATED ............. 120 
DU Tos ο «Wh S аай жез с 


THIS NTI REPORT INCLUDES 


DEFINITIONS AND REMINDERS ......................................... 2 
DESCRIPTION OF REPORT TECHNIQUES .................................. F 
ο πι e e e 26 
Measurement Techniques .................. μα νο 6 
Minimum Reporting Standards ....... ee A T TTS T EOR G 
LAUNE H 
NTI REPORT CALENDAR ......... ο) S eek οὐ Ra вея ΓΟ 3RD COVER 


A COPYRIQHT 1987 À. C. NIELSEN COMPANY - PRINTED IN U.S.A. 


EXPLANATION OF SYMBOLS 
APPEARING ON DATA PAGES 


LT LESS THAN 10,000 PROJECTED AUDIENCE OR SEE PAE TIME PERIOD SECTION. FLAG SEASON-TO-DATE OR QUARTER-TO-DATE AVERAGES 
BELOW NTI MINIMUM REPORTING STANDARDS. INDICATES SHORT DURATION (10 MINUTES ARE COMPUTED ACROSS MULTIPLE UNIVERSE 
SEE PAGE G. OR LESS) OR REM. RATINGS OR SUSTAINERS ESTIMATES 

* HALF-HOUR RATINGS (FOR IMMEDIATELY SPECIAL OR PREEMPTING PROGRAM, SEE «« BELOW MINIMUM REPORTING STANDARDS, SEE 
PRECEDING AND SUBJECT QUARTER HOURS) PAGE D PAGE G 

> FOR INDIVIDUAL DAYS, TIMES AND SUSTAINING PROGRAM ^  RELATIVE ERROR 25-49%, SEE PAGE G. 
DURATIONS, SEE PAE (ALPHA) BREAKOUT, SEE PAGE D AND E v RELATIVE ERROR 50% OR MORE, SEE PAGE G 

(R) REPEAT, SEE PAGE D DATA NOT AVAILABLE FOR THIS PROGRAM IFR INSUFFICIENT SAMPLE SIZE FOR REPORTING. 

SEE MINIMUM REPORTING STANDARDS, PAGE G 


NTI ESTIMATES OF TV USAGE BY DAYPART 
(% U.S. TELEVISION HOUSEHOLDS - AVERAGE PER MINUTE) 


MONDAY-FRIDAY MON-SUN MON-FRI SATURDAY 

N.Y. TIME * ΤΙΝ TOAN-IPN I-4:30PM  4:30-7:30PM 8-TIPR** 11:30PI- TAN ЗАЙ-ТРИ 

монтн 87 8 4; 87 87. 43 ww 
88 88 88 88 88 88 88 


* SEE TV USAGE FOR DEFINITION OF HUT, PAGE C. ** IN IN 4 
UNUSUAL DAYS EXCLUDED (SEE DATES ON PAGE В.) n 


° COMPARISONS OF AVERAGE AUDIENCE ESTIMATES - SELECTED PROGRAM TYPES 
AUG. 31-SEP . 6,1987 


r НД; ен” 


№ 
Š 
7 

ш> ο» о> Ὁ» >> OY OF Ὁ» О> > 


WORK. WOMEN: 18+ 
18-49 

LOH 18-49 W/CHILD < 3 

CHILDREN: TOTAL (2-11) 
BOYS (2-11) 
GIRLS (2-11) 
TOTAL (2-5) 
TOTAL (6-11) 
BOYS (6-11) 
GIRLS (6-11) 

TOTAL PERSONS 2+ 

MALES 15-24 


ΑΞΑΝΕΒΑΘΕ AUDIENCE(%). 


тш» OF wr w» т> OY OY OY OF w> OY το» 


ρὸν Dan) >ш eene "MEN HE к 2 tom ето) жама ЖОПА) ΠΜ) 
ГЕ 1.6 13.3 10.2 8.8 13.1 10.4 10.7 10.6 10.6 11.0 10.7 
е š Š 6.0 
t 6.5 6.3 8.9 5.4 5.7 6.7 6.4 4.4 
iis joo М 130 145 139 104 109 129 121 ° n 
j 10.0 1.0 6.9 9.7 8.0 7.9 8.2 8.1 ; : 
% 807 777 719 813 775 799 774 808 e το ded 
7.0 10.0 6.2 6.6 13 Л : А 
252 % 257 200 307 295 229 2% 21 262 198 ^ 
6.8 9.4 6.7 6.6 1.8 7.3 5.5 7. 
453 225 ы 14 509 415 423 408 481 453 330 КЫ 
қ E 6.9 9.9 8.3 8.1 8.4 8.3 6.4 Д 
bia ы κ. & 772 741 774 747 776 765 568 ы 
Ἷ 6.9 9.6 7.2 6.9 8.0 7.6 5.8 j 
375 ы 378 ы 400 374 350 331 387 366 a r 
. ; 7.4 6.9 9.4 7.4 1.1 8.1 11 А 8 
258 HU 215 417 455 414 407 385 438 418 n = 
Ў n 6.8 8.9 8.4 LT 8.4 8.1 Й ; 
32 ΕἼ 218 ES 360 318 373 336 368 356 257 5 
1 6.9 10.7 10.5 10.5 9.2 9.7 1.4 Я 
24 ud 159 ЕН 249 260 319 312 276 290 212 274 
6.3 7.9 9.7 τα 1.0 9.5 1.0 7.0 7.8 7.5 5.9 7.2 
304 300 320 304 350 319 293 289 324 311 233 295 
6.0 7.3 9.7 7.5 6.9 9.4 6.5 6.6 7.6 7.2 5.6 6.9 
238 225 260 263 281 259 225 222 258 245 183 232 
7.4 9.1 12.5 11.1 8.3 12.3 8.3 7.9 10.0 9.2 6.6 8.7 
83 80 96 111 97 % 81 76 96 88 61 83 
3.0 3.6 8.5 158 4.9 8.4 3.6 5.9 4.4 5.0 3.4 4.6 
130 120 249 215 215 250 135 215 160 181 120 168 
2.7 3.3 1.6 Т.Т 4.6 7.5 3.4 5.5 4.0 4.6 3.8 4.4 
58 56 114 149 193 114 65 102 75 85 69 82 
3.4 3.9 9.5 6.7 5.2 9.3 3.9 6.4 4.7 5.3 3.0 4.9 
72 64 135 126 112 135 70 113 85 $6 51 86 
2.8 3.4 6.9 727 4.4 6.8 3.4 4.9 4.1 4.4 3.0 4.1 
49 47 83 111 61 84 52 73 62 66 43 61 
3.2 3.7 9.7 7.3 5.2 9.5 3.8 6.6 4.6 5.3 3.7 5.0 
81 73 165 164 134 166 83 142 98 115 77 107 
3.1 3.0 8.5 8.9 4.4 8.3 3.6 6.0 4.1 4.8 4.5 4.8 
40 31 14 101 59 74 40 65 45 53 48 52 
3.3 4.4 10.9 5.7 6.0 10.7 4.0 7.4 5.1 5.9 2.8 5.3 
40 43 91 62 76 92 43 7 53 62 29 55 
5.4 7.2 8.6 6.8 5.7 8.4 6.4 6.8 6.6 6.7 6.8 6.7 
1553 1604 1673 1726 1673 1672 1594 1645 1621 1630 1600 1624 
3.5 4.6 6.5 6.0 4.3 6.3 4.3 4.7 4.8 4.7 6.6 5.1 
73 81 99 121 100 99 84 90 92 91 122 97 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE [FR INSUFFICIENT SAMPLE OR NUMBER OF m PROGRAMS ARE RATED IN TERMS OF TOTAL 


B=VIEWERS PER 1000 VIEWING HOUSEHOLOS. GROUP ING, PROGRAMS FOR REPORTING. DURATION, UNDER-FIVE MINUTE PROGRAMS 


(2) INCLUDES 8:30-9:30PM AND 8:30-10:00РМ PROGRAMS. << LESS THAN .1% AVERAGE AUDIENCE. ARE EXCLUDED. 
(3) INCLUDES SPECIALS OR LIMITED TO'SPECIALS ONLY. LT LESS THAN 10,000 PROJECTED AUDIENCE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM 


ы COMPARISONS OF AVERAGE AUDIENCE ESTIMATES 


AUG. 31-8EP. 6,1987 


EVENING 7:00-11:00 PM 


SELECTED PROGRAM 


TYPES 


SUSPENSE $ 
GENERAL MYSTERY SLTUATION 
Ds ORAL) 
(USEHOLDS A 9.1 11.6 13.3 
EN: TOTAL A 4.6 7.0 6.6 
B 480 563 467 
18-34 A 4.1 5.6 7.0 
B 170 183 198 
18-49 А 4.2 6.0 6.7 
B 298 331 321 
21+ А 4.7 7,2 6.8 
B 458 543 447 
21-49 А 4.3 6.2 6.9 
B 277 311 302 
21-54 A 4.3 6.3 6.8 
B 300 348 327 
25-49 A 4.4 6.5 6.9 
B 238 276 256 
25-54 A 4.3 6.5 6.8 
B 261 312 281 
35-64 A 4.5 7.3 6.1 
8 214 274 198 
55+ А 6.0 9.5 6.7 
B 158 195 120 
TEENS: TOTAL (12-17) À 4.1 5.9 10.8 
B 102 114 181 
MALES A 3.0 5.2 8.9 
B 38 51 76 
FEMALES A 5.2 6.6 12.7 
B 64 63 105 
TOTAL (12-14) А 3.6 6.3 13.2 
B 43 60 108 
TOTAL (15-17) A 4.7 5.5 8.4 
B 59 54 73 
NO. OF PROGRAMS 9 12 20 


A=AVERAGE AUDIENCE(%). 
B=VIEWERS PER 1000 VIEWING HOUSEHOLDS. 


(1) SEE (NTRODUCTION FOR (NOIVIDUAL TYPES IN ABOVE 


GROUPING. 


(3) INCLUDES SPECIALS OR LIMITED TO SPECIALS ONLY. 


DENTURE 
10.2 
5.7 
522 
5.8 
214 
5.9 
370 
5.8 
502 
6.1 
350 
6.1 
387 
6.2 
302 
6.2 
339 
5.9 
252 


4.9 
115 
9.5 
210 
10.0 
112 


9.1 
98 


10.8 
117 


8.3 
93 


3 


PARTICIPATION FEATURE 
VARIETY εως 


8.8 
4.7 
504 
4.8 
207 
4.7 


346 
4.8 
483 
4.9 
325 
4.8 
351 
4.8 
270 
4.7 


IFR 6 


ALL 30 


iN. 


13.1 


6.5 
468 


6.8 
198 


6.5 
321 
6.7 
449 
6.8 
302 
6.7 
328 
6.8 
256 
6.7 
282 
6.0 
199 


21 


ALL 60 
MIN. 


10.4 


6.1 
546 


5.0 
181 


5.3 
325 
6.3 
526 


5.5 
306 


5.5 
339 


5.6 
266 
5.7 
300 


6.3 
260 


PROGRAMS FOR REPORTING. 
(2) INCLUDES 8:30-9:30PM AND 8:30-10:00PM PROGRAMS. << LESS THAN .1% AVERAGE AUDIENCE. 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:004M 


8.2 
187 
5.3 
115 
4.8 

52 


5.9 
63 


5.6 
58 


5.1 
56 


28 


IFR INSUFFICIENT SAMPLE OR NUMBER OF 


7.9 
177 
6.7 
142 
5.9 

63 


77 
80 


8.0 
82 


5.6 
60 


25 


ALL 7:00-11:00 PM 


9:0- 
11:00 PM2) ЖОЛА SPECIAL) ТОГА (3) 
10.6 10.6 11.0 10.7 
5.9 5.9 9.2 6.5 
519 517 783 572 
5,5 5.3 8.2 5.9 
197 191 281 209 
5.7 5.4 8.0 6.0 
343 328 466 356 
6.0 6.0 9.3 6.7 
499 497 743 548 
5.9 5.6 8.1 6.1 
323 308 426 333 
5.8 5.6 8.4 6.2 
351 339 487 369 
5.9 5.7 8.5 6.2 
278 264 381 288 
5.9 5.6 8.8 6.3 
306 295 442 325 
5.9 5.8 9.3 6.5 
242 238 365 264 

6.6 7.1 11.9 

148 159 255 

6.3 6.5 5,5 

134 137 111 

5.2 5.4 6.8 

56 58 70 

7.5 7.6 4.1 

78 79 4l 

7.0 7.3 5-7 

72 76 57 

5.7 5.7 5:8 

62 61 54 

30 55 7 


м PROGRAMS ARE RATED IN TERMS OF TOTAL 


DURATION, UNDER-FIVE MINUTE PROGRAMS 


LT LESS THAN 10,000 PROJECTED AUDIENCE. 


ARE EXCLUDED. 


62 


HOUSEHOLDS 
FEMALES 15-24 


WOMEN: TOTAL 
18-34 
18-49 
21+ 
25-49 
25-54 
35-64 


55+ 


WORK. WOMEN: 18+ 
18-49 

LOH 18-49 W/CHILD < 3 

CHILDREN: TOTAL (2-11) 
BOYS (2-11) 
GIRLS (2-11) 
TOTAL (2-5) 
TOTAL (6-11) 
BOYS (6-11) 
GIRLS (6-11) 

TOTAL PERSONS 2+ 

MALES 15-24 


ΑΞΑΝΕΡΑΘΕ AUDIENCE(%). 


COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 
AUG. 31-SEP.6 , 1987 


6:00-7:00" ΑΙ WEEKDAY DAYTIME 6:00-4:30  — — ЕШ 

t AMT qiu — Ab ы 
Қ К д Б lo œil- 

oga mmy [йр Mme we на ШӘ” ж 4ἀπ шы тшм эш» тш 
А 6.9 9.5 3.8 2.5 5.9 3.9 3.9 1 5.2 4.1 5.5 3.6 4.0 
ñ ñ 1.9 0.5 4.7 2.2 2.4 4.9 3.9 2.3 1.7 1.1 1.2 
8 % % 19 43 164 115 1% 164 152 14 61 60 60 
4 6.8 2.6 1.7 4.7 2.7 2.7 4.9 4.0 1.2 2.5 1.8 2.0 
в 108 751 716 680 836 714 721 837 800 300 ата 524 510 
2,3 3.6 2.1 1.0 4.6 1.9 2.2 4.8 3.7 1.8 2.1 14 1.3 
8 125 147 217 145 302 192 222 298 274 165 144 114 123 
; 4.3 2.2 1.2 4.4 2.0 2.2 4.5 3.5 1,5 2.1 1.3 1.5 
в 58 301 383 324 491 330 5n 487 350 245 251 243 245 
; Ἷ 1.1 4.1 9.1 2.1 4.9 4.0 14 2.6 1.9 2.0 
8 854 ы ы 673 789 689 693 789 758 273 461 509 495 
n . 2.2 1.4 4.3 2.0 2:2 4.5 3.5 1.4 2.2 1.4 1.6 
E ix 282 302 291 378 258 293 374 348 175 200 198 199 
3.0 5.1 2.3 1.6 4.4 2.1 2.3 4.6 3.6 1.3 2.3 1.5 1.7 
8 251 310 356 355 435 308 342 432 403 186 234 236 236 
А . 2.8 1.9 4.4 2.4 2.5 4.6 3.7 1.0 2.3 1.8 1.8 
в 208 5 341 350 348 289 297 348 332 108 197 232 222 
А ; 3.3 2.3 5.3 4.1 3.7 5.7 4.8 0.6 3.3 2.8 2.9 
8 409 E 279 293 288 334 300 293 295 43 190 243 a 
A 2.9 5.0 2.1 1.3 2.6 18 1.4 9.1 9.1 14 2.0 1.5 1.6 
8 185 232 249 224 1% 142 159 193 182 114 160 175 in 
А 2.4 4.2 2.0 11 2.6 1. 13 2.7 21 12 1,9 1.3 1.5 
B 122 158 187 161 162 103 122 159 147 100 125 131 129 
À 4.4 4.8 2.4 1.4 6.2 2.8 3.2 6.4 5.1 +2 4.1 1.4 2.0 
B 64 52 65 55 109 75 85 107 100 80 75 40 50 
А 1.9 1.9 0.5 0.3 1.2 1.3 14 1.2 1.3 1.5 2.3 0.7 1.1 
Β 67 78 54 4 82 130 141 78 98 ті 164 78 102 
A 1.0 1.8 0.4 0.2 1.0 1.1 1.2 0.9 1.1 7.3 2.6 0.9 1.3 
B т 38 23 16 ӛз 56 63 30 à 353 94 49 61 
А 1.5 2.0 0.6 0.4 1,5 1,5 1,6 1.5 1.5 LI 2.0 0,6 0.9 
в 40 41 31 31 49 7а 78 47 57 359 70 23 40 
A 0.8 1.9 0.4 0.3 1.5 1.6 т 1,5 1.6 1.0 2.3 0.6 0.9 
B 19 3 ir 22 42 64 D: 39 49 25 68 25 ЕЦ 
А 1.5 1.9 0.6 0.3 1.0 1.1 12 1.0 11 7.8 2.3 0.8 1.1 
B 48 46 37 25 40 65 70 38 48 437 % 53 65 
А 0,9 1.6 0.6 0.2 0.7 0.8 0.8 0.7 0.7 7.5 2.7 1.0 m 
B 16 % 18 її ja 22 25 13 ir 214 57 33 40 
A 2.0 2.2 0.6 0.3 1.4 1.5 16 1,4 1,5 8.2 1.9 0.6 0.9 
B 32 % 19 14 2τ 43 45 26 32 223 39 20 25 
А 3.9 5.3 2.0 1.1 2.9 1.9 1.9 3.0 2.6 2.2 2.9 1.8 2.1 
B 143 1439 опы 160 1% 1298 19035 f! 1981 1358 1375 1295 13i7 
А 2.3 2.1 1.5 0.3 1.7 0.8 1,0 1.7 1.4 1.4 2.9 1.5 1.8 
B 67 45 83 7 58 43 54 58 56 70 105 82 89 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES (N ABOVE IFR INSUFFICIENT SAMPLE OR NUMBER OF п PROGRAMS ARE RATED IN TERMS OF TOTAL 


B=VIEWERS PER 1000 VIEWING HOUSEHOLDS. GROUPING. PROGRAMS FOR REPORTING. DURATION, UNDER-FIVE MINUTE PROGRAMS 


(2) INCLUDES 8:30-9:30PM AND 8:30-10:00PM PROGRAMS. << LESS THAN .1% AVERAGE AUDIENCE. ARE EXCLUDED. 
(3) INCLUDES SPECIALS OR LIMITED TO SPECIALS ONLY. LT LESS THAN 10,000 PROJECTED AUDIENCE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM 


HOUSEHOLDS 
MEN: TOTAL 


18-34 
18-49 
21+ 

21-49 
21-54 
25-49 
25-54 


35-64 


wr шь т> шь шь шь OF Ø> шь > 


55+ 
TEENS: TOTAL (12-17) 
MALES 
FEMALES 
TOTAL (12-14) 


TOTAL (15-17) 


m» c» τ» um» um» ш> 


ы COMPARISONS OF AVERAGE AUDIENCE ESTIMATES - 
AUG.31-SEP.6,1987 
EVENING EOM 
6:00-7:00РМ :30РМ-1:00АМ WEEKDAY DAYTIME 6:00АМ-4: ЗОРМ 
TNFORPATTONAL ADT 1 
11:30- 6:00- DAYTIME & AD. 10:00- 1:0- 10:004- 
ONCEAGERK ΜΛΙΙΉΕΈΚΥ 100444) 10:00 САМА PARTIC.(1) 1 4:094 4:304 

6.9 9.5 3.8 2.5 5.9 3.9 9.9 6.1 5.2 
4.7 5.6 2.2 1.1 1.5 1:5 1.3 1.6 1,5 
641 559 541 407 237 353 326 238 266 
3.1 3.1 2.1 0.7 1:5 0.9 0.9 1.5 1.3 
110 124 208 106 94 87 90 94 93 
3.0 3.5 2.2 0.8 1:2 1.0 1.0 1.2 1.1 
279 235 364 192 128 163 159 128 138 
4.9 5;9 2:3 1.1 1.5 1.5 1.4 1.5 1.5 
626 549 523 399 219 343 312 221 250 
3.2 3:7 2.3 0.8 1.1 1.0 1.0 1.2 1.1 
265 224 347 184 110 154 145 12 122 
3:5 4.0 2.3 0.8 1.1 1.1 1.0 ‚2 1.1 
321 272 386 211 122 175 165 1% 120 
3.1 3.9 2.3 0.9 1.0 1.1 1.0 1.1 i 
222 202 301 169 88 134 125 88 199 
3.5 4.3 2.3 0.9 1.1 1.1 1.0 1.1 1.1 
279 250 340 196 99 155 145 99 114 
4.3 5.7 2.2 1.1 1.1 1.3 1,2 1.2 1.2 
271 261 248 191 81 146 130 82 N 
8.9 11.0 2.2 2.0 2.4 2.8 2.4 2.8 2.5 
305 27 138 188 98 168 Би 99 114 
1.7 2.1 1.2 0.3 3.1 1.7 2. 3.2 2.7 
57 51 70 29 120 95 115 118 117 
1.5 2.0 1.1 0.3 1.7 0.9 1.2 1.7 1.5 
25 24 33 13 32 27 34 32 33 
2.0 2.3 1.3 0.4 4.7 2.4 2.8 4.8 4.0 
32 27 3 15 69 81 86 85 
2.2 2.2 1.1 0.3 2.7 1.4 ы 2.8 2.3 
34 25 31 13 51 39 48 49 49 
1.4 2.1 1.3 0.3 3.5 1.9 2.3 3.T 3.1 
23 26 39 15 69 57 67 69 68 

6 3 6 11 12 11 14 10 24 


NO. OF PROGRAMSH 
A=AVERAGE AUDIENCE(%). 


B=VIEWERS PER 1000 VIEWING HOUSEHOLDS. 


(2) INCLUDES 8:30-9:30PM AND 8:30-10:00PM PROGRAMS. 


SELECTED PROGRAM 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE 
GROUP ING. 


(3) INCLUDES SPECIALS OR LIMITED TO SPECIALS ONLY. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:004M 


ТЕА INSUFFICIENT SAMPLE OR NUMBER OF 


PROGRAMS FOR REPORTING. 


<< LESS THAN .1% AVERAGE AUDIENCE. 


п PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER-FIVE MINUTE PROGRAMS 
ARE EXCLUDED. 


LT LESS THAN 10,000 PROJECTED AUDIENCE. 


4.1 5.5 
1.0 3.9 
221 663 
1.5 3.4 
138 231 
1.2 3.2 
183 368 
0.9 4.0 
204 626 
12 3.2 
166 331 
1.1 3.2 
171 372 
1.2 3.1 
141 281 
1.1 3.2 
146 322 
0.6 9.3 
68 255 
0.6 5.9 
32 254 
3.1 1.8 
167 74 
3.0 2.0 
84 41 
3.1 1.7 
84 33 
3.6 2.3 
9 46 
2.6 1.4 
72 28 
26 3 


TYPES 


‘SPECIALS 9) 


3.6 


2.4 
630 


1.8 
185 
2.0 
349 


2.5 
598 


2.0 
318 
2.1 
372 
2.1 
286 
2.2 


340 


2.7 
325 


6 


ΠΙΑ) 
4.0 


2.8 
639 


2.1 
198 


2:2 
355 
2.8 
606 


2;2 
322 


2.3 
372 


2.3 
285 
2.4 
335 
2.9 
305 


" PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6, 1987 


HOUSEHOLD — VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 


PROGRAM NAME AUDIENCES [TOTAL WORKING LOH WOMEN MEN TEENS | Gitu N 
NO. p | AVG. AVG. | PERS WOMEN 18-49 TOT. РЕМ, | TOT. TOT 
DAY TIME — OUR NET ОР AUD. SH AUD. 18- W/CH 18- 18- 25- 35- 18- 18- 25- 35- 12- 12-| > 6 
эз (CW TYPE T/C] |% 0.000 18. 49 <3 L 34 49 54 64 55+ ΠΟΙ͂Α 34 49 54 64 sse | 17 11 | и 
EVENING 
ABC BUSINESS BRIEF-WED A 10.1 1728 379 331 801 362 567 485 329 199 | 400 21 310 220 167 71 | 230 105 | 297 188 
WED 8.58P 1 ABC  1|B 10.1 18 895 |1728 379 331 128 | 801 362 567 485 329 199 | 400 211 310 220 167 71 | 230 105 | 297 188 
177 ва м  1|C 10.1 18 895 331 801 362 567 485 329 199 | 400 211 310 220 167 71 | 230 105 | 297 188 
ABC BUSINESS BRIEF-FRI A 10.1 20 895 21 741 290 392 341 252 298 | 358 146 208 188 136 125 | 145 95 | 328 224 
FRI 8.3 1 ABC 1|8 10.1 20 895 |1572 309 211 81 | 741 290 392 341 252 298 | 358 146 208 188 136 125 | 145 95 | 328 224 
пә 84 N  1|C 10.1 20 895 211 741 290 392 341 252 298 | 358 146 208 188 136 125 | 145. 95 | 328 224 
ABC NEWSBRIEF-TUE A 10.3 765 302 502 405 347 218 | 454 237 354 291 175 16 |179 112 | М4 121 
TUE 9.58 1 ABC 1|B 10.3 765 302 502 405 347 218 | 454 237 354 291 175 76 | 179 112 144 121 
177 ва N. 1|С 10.3 765 302 502 405 347 218 | 454 237 354 291 175 76 | 179 112 |144 121 
ABC NEWSBRIEF-WED A 8.3 тті 268 435 358 319 315 | 540 226 382 365 240 112 | 153  52^|205 142 
WED 9.58 1 ABC 1/B 8.3 771 268 435 358 319 315 | 540 226° 382 365 240 112 | 153 52] 205 142 
172 ы N 1|С 83 771 268 435 358 319 315 | 540 226 382 365 240 112 | 153 52a] 205 142 
ABC NEWSBRIEF-THU А 7.5 720 220 309 285 307 352 | 666 219 354 314 322 264 | 760 37 107 769 
THU 9.56 1 ABC 1|B 7.5 720 220 309 285 307 352 | 666 219 354 314 322 264 | 76 37] 107 76^ 
172 84 N 1|С 75 720 220 309 285 307 352 | 666 219 354 314 322 264 | 76 37% 107 785 
ABC NEWSBRIEF-FRI A 7.0 702 333 496 445 281 166 | 531 207 357 368 255 131 | 169 754] 226 128 


FRI 9.58Р 1 АВС 1|B 7.0 14 620 |1629 348 300 126 | 702 333 496 445 281 166 | 531 207 357 368 255 131 | 169 75^| 226 12 
170 84 N 1|C 7.0 14 620 |1629 348 300 126 | 702 333 496 445 281 166 | 531 207 357 368 255 131 | 169 75% 226 128 
ABC NEWSBRIEF~SAT. A 4.7 9 416 |1587 256 191 46^/ 674 254 372 246 259 290 | 539 214 373 347 236 127A) 1 1 
SAT 8.58P 1 ABC 1|B 4.7 9 416 |1587 256 191 464) 674 254 372 246 259 290 | 539 214 373 347 236 1275 182 N 181 1215 
189 90 N 1|C 4.7 9 416 |1587 256 191 46% 674 254 372 246 259 290 | 539 214 373 347 236 127% 182 1084] 191 131» 
ABC NEWSBRIEF-SUN. A 9.1 17 806 |1762 401 303 70s} 886 332 541 481 402 285 | 521 211 336 284 222 13 
SUN . l ABC 1|B 9.1 17 806 |1762 401 303 70^| 886 332 541 481 402 285 | 521 211 336 284 222 138 B 106 318 107 
147 82 N 1|С 9.1 17 806 |1762 401 303 704| 886 332 541 481 402 285 | 521 211 336 284 222 138 | 137 108 | 218 107 
ABC NFL PRE-SEASON FTBALL(S) A 15.6 28 1382 | 1569 208 171 49 | 519 178 304 277 239 174 |6 1 
5 СВЕ ВОН. ТВАЕ 55 319 516 481 404 263 | 97 17^| 98 54 
23 99 SE 
ST LOUIS VS CHICAGO 
8.00 - 8.30 А 10.7 20 948 |1467 214 159 54^| 596 194 302 318 278 221 | 730 271 383 348 296 286 10 
8.30 - 9.00 А 14.0 24 1240 |1519 197 159 55 | 531 184 292 285 244 187 | 810 283 465 437 380 2% 78 17a 101 ΕΝ 
9.00 - 9.30 A 16.3 27 1444 |1552 191 155 48 | 484 176 284 258 207 165 | 853 305 503 477 411 270 | 101 254) 114 70 
9.30 - 10.00 А 16.2 27 1435 | 1608 209 176 384) 489 176 302 264 215 152 | 894 327 537 504 442 272 | 115 234) MO 65 
10.00 - 10.30 А 17.1 30 1515 |1573 215 187 42 | 515 179 316 274 239 165 | 860 335 532 493 409 250 | 109 164| 89 47 
10.30 - 11.00 A 18.0 33 1595 |1587 213 178 52 | 508 171 310 272 243 166 | 889 344 561 518 422 248 | 109 184 82 49 
11.00 - 11.30 A 16.9 33 1497 |1633 218 176 56 | 540 173 322 289 260 180 | 901 346 576 536 429 247 | 92 8% 100 55 
ABC SATURDAY NIGHT MOVIE(R) A 8.4 17 744 |1865 321 285 87 | 666 313 499 394 279 148 | 541 242 409 360 249 106 |271 174 | 387 2 
SAT ше ы АВС 1/8 8.4 17 744 |1865 321 285 87 | 666 313 499 394 279 148 | 541 242 409 360 249 106 | 271 174 | 387 1 
A= CURRENT REPORT B=QUARTER AVERAGE С = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
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12 PROGRAM AUDIENCE ESTIMATES (Alpha) 


HOUSEHOLD 


PROGRAM NAME AUDIENCES TOTAL WORKING LOH ИТ 
NO.| c | AVG. AVG. |pERS WOMEN 18-49 TOT, тої 
DAY TIME 008 NET of AUD. SH AUD. 


#STNS CVG% TYPE Т/С * * 000 


EVENING CONT'D 


ак КШ pad ^ C 8.4 360 249 387 271 
GREASE 2 

9.00 - 9.30 A Т.Т 15 682 398 267 387 276 

9.30 - 10.00 A 8.4 17 744 541 229 409 368 272 100 409 286 

10.00 - 10.30 A 8.7 18 771 518 245 404 337 232 101 395 275 

10.30 - 11.00 A 8.9 19 789 339 227 353 247 

ABC SPORTS UPDATE-SAT A T.l 14 629 365 289 430 287 

SAT 9.50P 1 ABC 1|В 7.1 14 629 549 217 405 365 289 110 430 287 

187 8 SN 1|C 7.1 14 629 365 289 430 287 

ABC SPORTS UPDATE-SUN A 8.2 16 727 306 241 256 144 

SUN 8.58Р 1 АВС 1|В 8.2 16 727 554 267 406 306 241 125 256 144 

189 90 SN 1|C 8.2 16 727 306 241 256 144 

ABC SUNDAY NIGHT MOVIECR A 9.6 19 851 317 246 203 107 

SUN 9.00P 120 š Rac 1|B 9.6 19 851 549 230 374 317 246 127 203 107 

155 86 FF 1|C 96 317 246 203 107 


9.00 - 9.30 A 9.2 18 815 |1736 413 319  77^| 869 332 552 488 389 257 | 527 216 359 298 228 129 | 125 82 | 215 113 
9.30 - 10.00 A 9.9 19 877 |1735 400 294 77 | 872 324 543 494 396 265 | 522 202 354 307 245 125 | 139 101 | 202 103 
10.00 - 10.30 A 9.6 19 851 |1786 393 296 84 | 862 340 545 487 376 250 | 554 243 385 317 247 122 | 152 107 |217 117 
10.30 - 11.00 A 9.9 20 877 |1726 376 282 80 | 837 329 512 455 355 249 | 578 252 391 336 259 127 |137 98174 95 
ACT 11(5) А 16.4 29 1453 |1667 336 274 97 | 823 273 508 470 386 255 | 445 159 301 270 218 122 | 191 126 | 207 141 
THU 8.30P 30 NBC 
203 95 5 
ADDERLY A 8.4 17 744 |1448 327 242 86 | 843 184 407 421 417 378 | 460 134 238 219 229 201 29^  19v| 115 82^ 
FRI 10.00P 60 CBS 1|B 8.4 17 744 |1448 327 242 86 | 843 184 407 421 417 378 | 460 134 238 219 229 201 29^  19v| 115 82^ 
199 96 PD 1|C 8.4 17 744 |1448 327 242 86 | 843 184 407 421 417 378 | 460 134 238 219 229 201 29^  19v| 115 82^ 
10.00 - 10.30 A 8.3 17 735 |1463 322 234 93 | 843 187 407 419 414 382 | 460 135 227 209 215 209 33^  22v| 127 83“ 
10.30 - 11.00 A 8.5 18 753 |1433 332 250 80 843 181 407 424 419 374 | 461 132 248 229 243 193 25% 17/0 104 — 82^ 
ADVENTURES-BEANS BAXTER(R) A 2.5 5 222 |1544 206^ 186^ 84^| 461 251^ 325 275^ 160^ 96^| 576 238^ 443 404 314 109^| 250^  52v| 257^ 163^ 
SAT 8.30P 30 FOX 1|B 2.5 5 222 |1544 206^ 186^ 84^| 461 251^ 325 275^ 160^ 96^| 576 238^ 443 404 314 109λ 250^  52v| 257^ 163^ 
10 82 CS 1 JC 2.5 5 222 |1544 2064 186^ 844] 461 251^ 325 275^ 160^ 964) 576 238^ 443 404 314 109λ 250^  52v| 257^ 163^ 
ALF(R) А 13.7 241214 |1718 267 215 81 | 660 262 406 363 255 221 | 474 240 351 295 194 108 | 230 112 | 354 252 
MON 8.00P 30 NBC 1|B 13.7 24 1214 |1718 267 215 81 | 660 262 406 363 255 221 | 474 240 351 295 194 108 | 230 112 | 354 252 
204 99 cs 1|C 13.7 24 1214 |1718 267 215 81 | 660 262 406 363 255 221 | 474 240 351 295 194 108 | 230 112 | 354 252 
ЖЕКЕ) А 13.6 27 1205 11696 308 227 73 | 945 255 453 400 397 454 | 452 128 242 251 210 173 | 116 65 |182 114 
БАТ 9.30P 30 NBC 1|B 13.6 27 1205 | 1696 308 227 73 | 945 255 453 400 397 454 | 452 128 242 251 210 173 | 116 65 |182 114 
CONT'D 
A=CURRENT REPORT B=QUARTER AVERAGE C=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


" PROGRAM AUDIENCE ESTIMATES (Alpha) AVG 31-9EP, 6, 1947 
ORTS 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CAVEQO 


PROGRAM NAME AUDIENCES [TOTAL WORKING LOH MEN кєн | онн 
NO. AVG. AVG. [PERS WOMEN 18-49 TOT. гем. | тот. тог 
DAY TME DUR NET ОР AUD. SH AUD. 18- 18- 25- 35- 18- 18- 25- 35- 12- 6 


#STNS can TYPE T/C] |% % ooo 8 AL 34 49 54 64 55+ 


EVENING CONT'D 


AMEN(R)-CONT'D 
201 97 cs 1|C 13.6 452 128 242 251 210 173 | 116 114 
ANIMAL CRACK-UPS A 7.6 16 673 510 200 327 320 245 146 | 146 176 
SAT 8.00P 30 ABC 1|8 7.6 16 673 510 200 327 320 245 146 | 146 176 
205 94 CL 1|C 7.6 16 673 510 200 327 320 245 146 | 146 176 
BILL COSBY SHOWKR) A 21.2 39 1878 499 214 337 307 210 129 | 201 130 167 
THU 8.00P 30 NBC 1|B 21.2 39 1878 499 214 337 307 210 129 | 201 130 167 
210 96 CS 1|С 21.2 39 1878 499 214 337 307 210 129 |201 130 167 
BRONX ZOO(R) A 8.8 15 780 371 10 290 231 151 67^/ 134 109 98 
WED 9.00P 60 NBC 1|B 8.8 15 780 371 170 290 231 151 674) 134 109 98 
198 97 60 1|С 8.8 15 780 371 170 290 231 151 67^| 134 109 98 
9.00 - 9.30 A 8.6 15 762 381 172 293 233 155 74% 117 101 111 
9.30 - 10.00 A 8.9 15 789 365 171 290 231 150 604) 151 119 87 
CAGNEY & LACEY(R) A 11.0 20 975 446 124 215 273 240 135 99 29^ 
MON 10.00P 60 CBS 1|B 11.0 20 975 446 124 275 273 240 135 99 29^ 
209 99 ОР 1|С 11.0 20 975 446 124 275 273 240 135 99 29^ 
10.00 - 10.30 A 11.5 20 1019 |1460 337 246 87 | 829 249 456 445 413 303 | 451 127 281 283 242 134 | 105 69 T6 35^ 
10.30 - 11.00 A 10.5 20 930 |1438 319 221 92 | 845 233 453 438 423 318 | 440 122 268 262 238 136 | 93  644| 60^ 23^ 
CBS SUNDAY MOVIE(B,R) A 9.5 18 842 |1552 288 192 біл| 830 187 372 382 413 386 | 505 140 240 218 237 238 | 107 704} 110 78 
SUN 9.00P 120 CBS 
141 83 FF 
STONE PILLOW 
9.00 - 9.30 A 9.9 19 877 | 1532 252 163 ТТ | 828 177 360 368 410 395 | 507 142 238 216 235 243 8 61^/ 107 79 
9.30 - 10.00 A 9.5 18 842 | 1575 287 196 594) 839 187 376 381 415 392 | 495 129 229 218 238 240 | 116 734} 126 90 
10.00 - 10.30 A 9.2 18 815 | 1543 288 188 40) 824 188 364 379 412 385 | 486 137 227 207 222 231 | 125 81 | 109 754 
10.30 - 11.00 A 9.4 19 833 |1560 326 225 654) 830 198 387 398 415 369 | 532 152 268 228 253 237 | 100  644| 98 69 
CBS THURSDAY MOVIE A 7.1 13 629 |1545 349 268 110 | 800 243 410 408 355 326 | 491 142 279 255 236 188 |117  81^| 138 91^ 
THU 9.00P 120 CBS 1|B 7.1 13 629 |1545 349 268 110 | 800 243 410 408 355 326 | 491 142 279 255 236 188 | 117 814| 138 914 
"€ 201 96 FF 1|С 7.1 13 629 |1545 349 268 110 | 800 243 410 408 355 326 | 491 142 279 255 236 188 | 117 81^| 18 91» 
І 
9.00 - 9.30 А 8.1 14 718 |1601 348 269 93 | 837 255 418 423 367 357 | 466 108 254 238 234 196 | 121 TT^| 178 121 
9.30 - 10.00 A 1.4 13 656 |1574 355 292 914| 816 245 422 420 363 335 | 481 114 271 262 261 188 | 114 864) 163 115 
10.00 - 10.30 A 6.6 12 585 |1531 338 253 132 | 773 237 410 410 352 297 | 533 174 312 283 246 191 | 117 Τ6λ 108^ 70^ 
10.30 - 11.00 A 6.1 12 540 |1503 365 261 134 | 765 241 401 383 344 316 | 506 192 294 248 204 180 | 120 90^| 92a 51» 
CHARMINGS(R) A 8.5 15 753 |1753 281 242 101 | 641 300 439 355 264 189 | 530 266 375 294 193 134 | 225 95 | 357 253 
THU 8.30P 30 ABC  1|B 8.5 15 753 |1753 281 242 101 | 641 300 439 355 264 189 | 530 266 375 294 193 134 | 225 95 | 357 253 
197 96 С 1|C 8.5 15 753 |1753 281 242 101 | 641 300 439 355 264 189 | 530 266 375 294 193 134 | 225 95 | 357 253 
A= CURRENT REPORT B=QUARTER AVERAGE Ce SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


PROGRAM AUDIENCE ESTIMATES (Alpha) 


HOUSEHOLD 


PROGRAM NAME AUDIENCES TOTAL WORKING LOH 
NO.) ε | AVG. AVG. |PERS WOMEN 18-49 
DAY TIME DUR NET ОҒ AUD. SH AUD. 
#STNS CVGW TYPE Т/С] | 5 0,000 
EVENING CONT'D 
CHEERS(R) A 16.7 
THU 9.00 30 NBC 18 16.7 
25 96 (55 1|0 16.7 
DALLAS(R) A 7.2 14 638 
FRI 9.00P 60 CBS 1/B 7.2 14 638 
201 9 60 1|ς 7.2 14 638 
9.00 - 9.30 A 6.7 13 594 
9.30 - 10.00 A 7.6 15 673 
DESIGNING WOMEN(R) A 14.6 24 1294 |1562 399 311 107 | 804 
MON 9.30P 30 CBS 1|8 14.6 24 1294 |1562 399 311 107 | 804 
28 99 cs 1|C 14.6 241294 |1562 399 311 107 | 804 
DISNEY SUNDAY MOVIE(R) A 8.7 18 771 |1743 339 280 794! 724 
SUN 7.00Р 120 ABC 1|В 8.7 18 771 |1743 339 280 79| 724 
25 97 FF 1|C 8.7 18 771 |1743 339 280 79^| 724 
YOUNG AGAIN 
7.00 - 7.30 A 7.0 1663 302 237 834| 673 
7.30 - 8.00 A 1.8 17 691 | 1662 331 272 794] 665 
8.00 - 8.30 A 9.9 20 877 |1776 363 303 81 | 746 
8.30 - 9.00 А 10.3 20 913 |1795 341 289 73 | 768 
DOWN & OUT-BEVERLY HILLS A 1.6 3 142 |1666 2134 1614 95v| 576 
SAT 9.00Р 30 FOX 1|8 1.6 3 142 |1666 2134 161^ 95v| 576 
10 82 CS  1|C 1.6 3 142 |1666 213, 161^ 95v| 576 
DONTON SPCL(S,R) A 5.3 11 470 |1608 257 167 Sr^| 707 
SAT 8.00Р 60 
175 89 ОР 
8.00 - 8.30 A 5.0 11 443 |1578 248 156 504] 689 
8.30 - 9.00 A 5.7 12 505 |1606 260 174 624! 710 
DUET(R) A 2.0 4 177 |1802 3284 300 76v| 730 
SUN 8.30P 30 FOX 18 2.0 4 177 |1802 328^ 300^ 76v| 730 
іі ва Cs 1|0 2.0 а 177 |1802 328a 200 76v| 730 
ELLEN BURSTYN SHOW А 5.5 11 487 |1586 231 152 92» 697 
SAT 8.30P 30 ABC 1/8 5.5 11 487 | 1586 231 152 924] 697 
24 98 ( 1|C 5.5 11 487 |1586 231 152 92a] 697 
EQUALIZER(R) А 14.0 26 1240 |1629 325 242 70 | 762 
WED 10.00P 60 CBS 1/B 14.0 26 1240 | 1629 325 242 70 | 762 
208 99 PD  1|C 14.0 26 1240 | 1629 325 242 70 | 762 
10.00 - 10.30 A 14.2 26 1258 |1634 331 247 74 | 758 
CONT'D 


A=CURRENT REPORT В = QUARTER AVERAGE С = SEASON AVERAGE 
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427 390 323 
501 440 346 
509 457 34 


341^ 343^ 333^ 
341^ 343^ 333^ 
341^ 343^ 333^ 


312 378 388 


285 
330 


563 
563 
563 


332 
332 
332 


423 
423 
423 
423 


197 181 


320 182 
320 182 
320 182 


311 226 
311 226 
311 226 


277 194 


203 
235 
251 


283^ 
283^ 
283^ 


417 


414 
413 


222^ 
222^ 
222^ 


226 
226 
226 


332 
332 
332 
329 


FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


TEENS 


Tor. 
* 


120 
139 
150 


2274 
227^ 
227^ 


35v 


30v 
38^ 


96^ 
96^ 
96^ 


145 
145 
145 


105 
105 
105 
111 


FEM. 
12+ 


734 
614 
67^ 


89v 
89v 
89v 


16ν 


11ν 
16у 


66v 
66v 
66v 


104^ 
104^ 
104^ 


41» 
4T^ 
AT^ 
4T^ 


CHILDREN 


Tor. 


TOT, 


jP——— c c 


М PROGRAM AUDIENCE ESTIMATES (Alpha) AUG.31-SEP.6,1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES | | 


PROGRAM NAME AUDIENCES — |TOTAL WORKING CHILDREN 

NO. AVG. AVG. [PERS WOMEN Tor, TOT. 

DAY TIME DUR NET OF AUD. SH AUD. 18- 22 16% 
#STNS CVG% ТҮРЕ Т/С % % 000 


EVENING CONT'D 


EQUAL LZER(R)-CONT'D. 
10.30 - 11.00 91 60 
FACTS OF LIFE(R) 220 140 
SAT 8.00P 60 NBC 1 220 140 
200 98 CS 1 220 140 
8.00 - 8.30 176 110 
8.30 - 9.00 250 160 
FAMILY TIES SPEC.(S,R) 166 114 
SUN 8.00P 60 NBC 
184 93 CS 
8.00 - 8.30 156 114 
8.30 - 9.00 175 114 
GOLDEN GIRLS(R) 174 104 
SAT 9.00P 30 NBC 1 174 104 
201 96 cs 1 1⁄4 104 
GROWING PAINS(R) 304 196 


TUE 8.30P 30 ABC 118 1741 350 309 120 | 741 362 555 449 294 146 | 457 224 338 294 184 ВӘ | 239 133 | 304 196 
211 99 cs 1|с 1741 350 309 120 | 741 362 555 449 294 146 | 457 224 338 294 184 89 | 239 133 | 304 196 
HEAD ОҒ THE CLASS(R) A 1741 356 313 105 | 727 354 533 470 288 156 | 446 225 340 282 193 74 | 210 110 | 357 242 
WED 8.30P 30 ABC 1/8 1741 356 313 105 | 727 354 533 470 288 156 | 446 225 340 282 193 74 | 210 110 | 357 242 
26 97 CS 116 1741 356 313 105 | 727 354 533 470 288 156 | 446 225 340 282 193 74 | 210 110 | 357 242 
HIGHWAY TO HEAVEN(R) A 1603 333 279  58^| 857 216 456 467 413 335 | 489 147 313 291 234 159 82  42^| 175 121 
WED 8.00P 60 NBC 118 1603 333 279 58a| 857 216 456 467 413 335 | 489 147 313 291 234 159 82 424) 115 121 
202 97 G 1|с 1603 333 279 58^| 857 216 456 467 413 335 | 489 147 313 291 234 159 82  42^|175 121 
8.00 - 8.30 А 1542 320 266 53^/ 842 200 435 449 412 338 | 472 135 295 279 230 161 734 42^] 156 108 
8.30 - 9.00 А 1643 341 288 624] 862 229 472 480 410 329 | 499 158 328 298 235 155 90 4241 191 132 
HOTEL(R) A 1582 312 278 129 | 831 328 503 424 311 289 | 479 228 355 305 207 794| 119 41% 152 96 
WED 10.00P 60 ABC 118 1582 312 278 129 | 831 328 503 424 311 289 | 479 228 355 305 207 794/119 41^| 152 96 
209 98 600 110 1582 312 278 129 | 831 328 503 424 311 289 | 479 228 355 305 207 79) 119 41% 12 96 
10.00 - 10.30 A 1588 316 280 112 | 819 313 487 415 319 293 | 481 230 357 307 204 79a] 124  47^| 164 103 
10.30 - 11.00 A 1576 308 276 146 | 843 343 520 434 304 285 | 478 225 353 303 209 78^| 114 36^| 140 89 
HOUSTON KNIGHTS(R) A 1660 270 190 82 | 797 207 409 407 380 332 | 631 212 365 340 300 241 | 125 62 |108 47^ 
TUE 9.00P 60 CBS 118 1660 270 190 82 | 797 207 409 407 380 332 | 631 212 365 340 300 241 | 125 62 | 108 47 
209 9 ОР 110 1660 270 190 82 | 797 207 409 407 380 332 | 631 212 365 340 300 241 125 62108 47 
9.00 - 9.30 A 1630 262 183 77 | 791 200 400 404 385 332 | 603 198 347 330 295 229 | 129 69 | 108 53^ 
9.30 - 10.00 A 1675 274 194 86 | 796 212 414 406 372 329 | 653 223 379 348 303 251 | 120 56^| 107 — 40^ 
HUNTER(R) A 1703 310 263 90 | 903 229 489 457 454 373 | 574 151 318 328 325 196 75  48^| 151 84 
CONT'D 
A= CURRENT REPORT В == QUARTER AVERAGE Ce SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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KKEKõ WFa - - ER 


^ PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6, 1987 


HOUSEHOLD 


PROGRAM NAME AUDIENCES TOTAL WORKING LOH CHILOREN 
NO.| | AVG. AVG. |PERS WOMEN 18-49 TOT. TOT. 
DAY TIME DUR NET OF SH AUD. 18- W/CH 2- 6 
*STNS CVG% ТҮРЕ Т/С % 0,000 
EVENING CONT'D 
HUNTER(R)-CONT'D 
SAT 10.00P 60 NBC 18 12. 318 328 325 196 | 75 484/151 84 
200 96 ОР 1|0 12.3 25 1090 574 151 318 328 325 196 | 75 484| 15] 84 
10.00 - 10.30 A 11.9 24 1054 559 142 310 325 322 187 92 60^| 160 93 
10.30 - 11.00 A 12.7 26 1125 |1682 306 258 93 | 892 218 480 452 455 373 325 330 328 205 | 59 3741143 76 
KAREN'S SONG A 1.8 4 159 |1668 350^ 279^ 95v| 788 154^ 438 520 504 258^ 425 372^ 337^ 162^| 151^  53v| 108^ 75v 
SAT 9.30P 30 FOX  1|B 1.8 4 159 |1668 350^ 279^ 95v| 788 154^ 438 520 504 258^| 621 225^ 425 372^ 337^ 162^| 151^  53v| 108^ 75v 
пі 83 CS  1|C 1.8 4 159 |1668 350^279^ 95v| 788 154^ 438 520 504 258^ 425 372^ 337^ 1624] 151^ 53% | 108a 75v 
ΚΑΤΕ & ALLIE(R) A 12.5 21 1108 |1529 363 282 81 | 817 313 487 448 353 267 312 269 190 110 | 129 97 | 148 101 
MON 8.30P 30 CBS 168 12.5 21 1108 |1529 363 282 81 | 817 313 487 448 353 267 | 435 177 312 269 190 110 | 129 97 |148 101 
201 9 (5 1|С 12.5 21 1108 |1529 363 282 81 | 817 313 487 448 353 267 312 269 190 110 | 129 97 |148 101 
L.A. LAWR) A 13.2 24 ll70 |1555 351 296 122 | 803 339 526 468 323 234 414 342 238 128 | 92 504} 101 68 
THU 10.00Р 60 NBC  1|B 13.2 24 1170 |1555 351 296 122 | 803 339 526 468 323 234 | 559 257 414 342 238 128 | 92 50^| 101 68 
209 99 G  1|C 13.2 241170 |1555 351 296 122 | 803 339 526 468 323 234 | 559 257 414 342 238 128 | 92 50% 101 68 
10.00 - 10.30 A 13.3 24 1178 |1577 369 309 126 | 816 340 539 476 335 234 | 547 253 411 327 233 122 | 96 514/118 80 
10.30 - 11.00 A 13.0 25 1152 |1544 335 285 118 | 796 341 517 464 312 236 421 359 246 136 | 88 Sis} 84 57 
MACGYVER(R) А 12.0 21 1063 |1797 299 260 107 | 745 294 480 409 310 243 | 546 238 406 335 251 109 | 214 97 | 293 173 
WED 9.00P 60 ABC  1|B 12.0 21 1063 |1797 299 260 107 | 745 294 480 409 310 243 | 546 238 406 335 251 109 | 214 97 | 293 173 
206 98 A 1|C 12.0 21 1063 |1797 299 260 107 | 745 294 480 409 310 243 | 546 238 406 335 251 109 | 214 97 | 293 173 
9.00 - 9.30 A 11.8 21 1045 |1818 300 257 114 | 747 300 484 410 310 238 | 520 232 390 311 238 104 | 228 106 | 323 187 
9.30 - 10.00 A 12.3 21 1090 |1764 295 260 99 | 736 286 473 403 308 246 | 567 243 419 355 261 112 | 198 87 | 262 158 
MAGNUM, P.T.(R) A 12.4 21 1099 |1654 372 284 79 | 842 233 467 477 450 309 | 593 183 350 361 309 200] 80 23^| 138 99 
WED 9.00P 60 CBS 148 12.4 21 1099 |1654 372 284 79 | 842 233 467 477 450 309 | 593 183 350 361 309 200 | 80 23^| 138 99 
208 99 PD 1|С 12.4 21 1099 |1654 372 284 79 | 842 233 467 477 450 309 |593 183 350 361 309 200 80 23^| 138 99 
9.00 - 9.30 A 12.0 21 1063 | 1649 361 277 15 | 839 228 462 476 450 311 | 590 177 338 351 304 209 77 21^| 143 105 
9.30 - 10.00 А 12.8 22 1134 | 1658 383 291 83 | 845 237 472 479 450 307 | 596 189 362 371 315 191 | 83 264) 134 93 
MARRIED. . .WITH CHILDREN(R) A 2.5 5 222 |1842 297 230^ біу| 648 301 425 381 2734 1444] 636 297 470 316 245^ l27^| 237^ 90^| 321 219» 
SUN 8.00: 30 FOX  1|B 2.5 5 222 |1842 297 230^ 61v| 648 301 425 381 2734 144^| 636 297 470 316 245^ 127^| 237^  90^| 321 219» 
111 в CS 1|ς 2.5 5 222 |1842 297 230^ 61v| 648 301 425 381 2734 144% 636 297 470 316 245^ 127^| 237^  90^| 321 219» 
MATLOCK(R) A 11.1 20 983 |1588 227 129  48^| 916 122 275 342 411 536 | 545 87 209 219 287 307 59^ 29^] 68 34^ 
TUE 8.00P 60 NBC 1|B 11.1 20 983 |1588 227 129 484) 916 122 275 342 411 536 | 545 87 209 219 287 307 59^ 29^/ 68 34^ 
193 95 GD 1|ς 11.1 20 983 |1588 227 129 484] 916 122 275 342 411 536 | 545 87 209 219 287 307 | 59^ 29^| 68 34^ 
8.00 - 8.30 A 10.7 20 1567 224 124 54^| 915 118 268 342 410 540 | 524 84 193 207 267 299 | 52^ 25% 76 38^ 
8.30 - 9.00 A 11.6 20 1028 |1593 229 132 43] 908 124 278 339 408 529 | 560 89 222 229 304 311 64 33^| 61^ 31^ 
MAX HEADROOM А) A 9.1 18 806 | 1698 307 259 95 | 671 304 451 393 262 180 | 481 220 349 337 214 99 | 213 95 | 332 201 
FRI 9.00P 60 ABC B 9.1 18 806 | 1698 307 259 95 | 671 304 451 393 262 180 | 481 220 349 337 214 99 | 213 95 | 332 201 
26 9 A l|C 9.1 18 806 | 1698 307 259 95 | 671 304 451 393 262 180 | 481 220 349 337 214 99 | 213 95 | 332 201 
CONT'D 
A=CURRENT REPORT B=QUARTER AVERAGE C SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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—crynna IG UCM 


" PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6, 1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 


PROGRAM NAME AUDIENCES [TOTAL WORKING LOH WOMEN CHILOREN 
. AVG. |PERS WOMEN 18-49 TOT. TOT. 
DAY TIME — DUR МЕТ of Y Aub. SH AUD W/CH 18- Ж. 
#STNS CVG% ТҮРЕ Т/С * 000 
EVENING CONT'D 
MAX EADROCHCR- CONT D 
9.30 A 9.5 19 842 
9:30 - 10.00 A 8.7 17 771 
MICHAEL JACKSON SPECIAL(S) A 16.5 28 1462 
ΜΟΝ 8.00P 30 CBS 
29 9 G 
MAGIC RETURNS 
MIKE HAMMER(R) A 9.2 17 815 174 
8.00 60 CBS 1|8 9.2 17 815 |1671 236 174 57^| 802 185 377 392 402 352 128 759% 
197 95 PD  1|C 9.2 17 815 |1671 236 174 57] 802 185 377 392 402 352 128 75% 
8.00 - 8.30 A 8.6 16 762 |1621 218 155 56^| 793 175 353 374 387 372 112 604 
8.30 - 9.00 A 9.8 l7 868 191 142 88 
MR. BELVEDERE(R) A 11.8 24 1045 233 311 220 
FRI 8.30P 30 ABC 1/8 11.8 24 1045 |1566 310 233 88 | 747 287 405 363 262 291 311 220 
200 96 CS 11|С 11.8 24 1045 233 311 220 
МА. PRESIDENT(R) А 2.7 5 239 2574 215^ 248^ 215^ 243^ 134^ 246^ 158^ 
SUN 9,00 30 FOX  1|B 2.7 5 239 |1731 257^215^ 38v| 681 278 391 412 248^ 2154] 671 334 514 373 243^ 134^| 133^  60v| 246^ 158^ 
18 81 CS 1ο 2.7 5 239 |1731 257^ 215^ 38v| 681 278 391 412 248a 2154] 671 334 514 373 243^ 134 133^ 60%é 246^ 158^ 
MOONL IGHT ING(R) A 15.2 26 1347 |1645 345 304 115 |761 338 541 442 326 174 | 450 239 343 268 167 79 | 212 124 | 222 144 
TUE 9.00P 60 ABC 1/В 15.2 26 1347 |1645 345 304 115 | 761 338 541 442 326 174 | 450 239 343 268 167 79 | 212 124 | 222 144 
213 9 PD  1|C 15.2 26 1347 |1645 345 304 115 | 761 338 541 442 326 174 | 450 239 343 268 167 79 | 212 124 | 222 144 
9.00 - 9.30 A 15.1 26 1338 |1662 362 317 124 | 763 348 552 451 322 160 | 430 228 326 253 157 78 | 221 129 | 248 152 
9.30 - 10.00 A 15.3 26 1356 |1629 329 291 106 | 759 329 530 433 330 188 | 470 251 360 281 177 80 | 203 119 | 197 135 
MOVIE OF THE WEEK-TUESDAY A 6.8 12 602 |1477 311 214 774] 873 228 442 442 456 337 | 474 105^ 278 264 263 178 | 62^ 42% 69^ 34^ 
TUE 9.00P 120 NBC 1|8 6.8 12 602 |1477 311 214 77^| 873 228 442 442 456 337 | 474 105^ 278 264 263 178 | 62^ 42% 691 34^ 
17 9 FF  1|C 6.8 12 602 |1477 311 214 77] 873 228 442 442 456 337 | 474 105^ 278 264 263 178 | 62^ 42 69^ 34^ 
DANIEL 
9.00 - 9.30 A 7.7 13 682 |1508 282 183 594] 877 196 377 393 441 405 | 498 110 266 265 266 208 | 63^ 42% 70^ 37^ 
9.30 - 10.00 A 6.4 ll 567 |1479 305 206  85^| 869 245 447 448 455 318 | 490 llla 296 277 273 175 | 62^ 47^| 58^ 24v 
10.00 - 10.30 A 6.8 13 602 |1486 332 236  85^| 884 240 482 465 477 316 | 459 105^ 291 267 260 156 | бол ав^| Тал 38» 
10.30 - 11.00 A 6.3 12 558 |1426 330 238  83^| 859 237 473 470 454 295 | 443 93^ 261 246 251 170 | 52^ 32a] 12^ 35^ 
MURDER, SHE WROTE(R) A 14.3 28 1267 |1529 246 137 374] 858 109 246 323 416 507 | 606 125 224 222 279 340 | 38^ 25a] 28^ 19^ 
8.00P 60 CBS 1/8 14.3 28 1267 | 1529 246 137 374] 858 109 246 323 416 507 | 606 125 224 222 279 340 | 38^ 254] 28^ 19^ 
191 96 SM  1|C 14.3 28 1267 | 1529 246 137 374] 858 109 246 323 416 507 | 606 125 224 222 279 340 | 38^ 255] 28^ 19^ 
8.00 - 8.30 А 14.1 29 1249 |1526 242 138  34^| 859 114 243 319 404 511 | 604 131 224 218 269 340 | 35^ 204| 27^ 17^ 
8.30 - 9.00 A 14.5 28 1285 |1532 250 136  39^| 856 105 250 326 427 503 | 607 120 225 226 288 339 | 42, 29^| 28^ 21^ 
NBC MONDAY NIGHT MOVIES(R) A 12.0 20 1063 |1608 363 310 133 | 912 395 615 535 362 249 | 450 228 324 268 173 115 | 114 69 | 141 вв 
CONT'D 
Ax CURRENT REPORT В = QUARTER AVERAGE С = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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^ PROGRAM AUDIENCE ESTIMATES (Alpha) — AUG.31-SEP.6,1987 


HOUSEHOLD 


PROGRAM NAME AUDIENCES TOTAL WORKING LOH WOMEN TEENS | CHILOREN 
T ийт ες μέν WE nes " ле. PERS WOMEN 18-49 TOT. FEM. | TOT, TOT, 
ы ио. 18- WCH 18- 18- 25- 35- 18- 18- 25- 35- 12- 12- 
#STNS cvo% TYPE το | . 000 


EVENING CONT'D 
E d NIGHT MOVIES( -CONT'D 


9.00P 120 NBC 1|B 20 1063 131 88 
197 99 FF 1|C 12.0 20 1063 131 88 
A YEAR IN THE LIFE, PART 2 
9.00 - 9.30 A 11.4 18 1010 190 123 
9.30 - 10.00 A 12.0 19 1063 128 86 
10.00 - 10. 30 A 12.6 22 1116 18 84 
10.30 - 11.00 А 12.1 23 1072 91 62 
NBC SUNDAY NIGHT MOVIE(B,R) A 156 564] 117 694 
SUN 9.00P 120 NBC 
161 82 FF 
DIRTY DOZEN:NEXT MISSION 
9.00 - 9.30 174 79^ | 149 83^ 
9.30 - 10.00 171 63^| 115 68^ 
10.00 - 10.30 145 45^| 103 біл 
10.30 - 11.00 141 41^| 108 69^ 


NEWHART(R) А 14.2 23 1258 | 1562 376 300 93 | 799 323 517 460 330 231 | 474 208 367 294 206 101 | 144 101 | 145 96 
MON 9.00P 30 CBS 1|B 14.2 23 1258 | 1562 376 300 93 | 799 322 517 460 330 231 | 474 208 367 294 206 101 | 144 101 | 15 96 
207 99 C$ 1|C 14.2 23 1258 | 1562 376 300 93 | 799 323 517 460 330 231 | 474 208 367 294 206 101 | 144 101 | 15 96 
NEWSBREAK -M-F- A 6.6 12 587 |1590 349 248 68 | 809 229 421 407 392 329 | 543 183 314 284 256 206 | 104 66 | 134 70 
HF 9.58P 1 CBS 5|B 6.6 12 587 |1590 349 248 68 | 809 229 421 407 392 329 | 543 183 314 284 256 206 | 104 66 | 134 70 
154 66 N 5|C 6.6 12 587 | 1590 349 248 68 | 809 229 421 407 392 329 | 543 183 314 284 256 206 | 104 66 | 134 70 
THU 9.49P 1 
NEWSBREAK-SAT . A 8.1 17 718 |1729 279 212 44^] 564 213 315 308 252 208 | 948 343 531 549 444 319 | 125 47% 91 56^ 
SAT 10.33P 1 (85 1|В 8.1 17 718 |1729 279 212 444) 564 213 315 308 252 208 | 948 343 531 549 444 319 | 125  47^| 91 56^ 
190 90 N 1|C 8.1 17 718 |1729 279 212 444) 564 212 315 308 252 208 | 948 343 531 549 444 319 | 125 47% 91 56^ 
NEWSBREAK-SUN(B ) A 6.9 13 611 |1579 291 198 34^| 841 125 349 407 471 396 | 468 110 185 175 227 247 | 116 78^| 155 111 
SUN 9.57P 1 CBS 
19 66 N 
NFL PRE-SEAS FTBL-NBC-FRI(S) A 9.2 19 815 |1588 210 152 584) 542 169 272 284 221 219 | 827 293 488 478 381 277 86 18ν| 133 89 
FRI 8.00P 187 NBC 
158. % 5E 
SAN FRANCISCO VS SEATTLE 
8.00 - 8.30 A 6.5 15 576 |1525 193 119 594] 591 182 249 274 231 267 | 743 285 394 368 293 300 | 97^ 3θλ] 93^ 64% 
8.30 - 9.00 А 8.5 18 753 |1564 215 131 594) 554 169 260 270 233 241 | 776 278 442 421 340 290 | 97 25 137 104 
9.00 - 9.30 А 9.9 20 877 |1597 228 164 634] 563 163 286 305 240 224 | 815 275 465 459 371 290 74 9v| 145 99 
9.30 αρ A 9.8 19 868 |1664 205 159 574) 537 166 275 283 205 217 | 853 298 507 496 396 275 91 25% 14 97 
T 
A=CURRENT REPORT B=QUARTER AVERAGE C=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
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* PROGRAM AUDIENCE ESTIMATES (Alpha) AUG.31-SEP.6,1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
AUDIENCES | TOTAL WORKING LOH 


AVG. AVG. | PERS WOMEN 18-49 
AUD. SH AUD. 18- W/CH 


PROGRAM NAME 

NO. 
DAY TIME DUR МЕТ of 
4STNS CVG% ТҮРЕ Т/С 


EVENING CONT'D 


NFL PRE-SEAS FTBL-NBC-FR-CONT'D 
10.00 - 10.30 14 99 
10.30 - 11.00 93 71 
11.00 - 11.30 82 64^ 
NFL PRE-SEASON FTBL.(S) 98 TO^ 
SAT 9.00P 186 
203 97 SE 
NY GIANTS VS PITTSBURGH 
9.00 - 9.30 A 7.2 118 80» 
9.30 - 10.00 A 8.8 90 64^ 
10.00 - 10.30 A 9.2 98 61^ 
10.30 - 11.00 A 8.6 85 52^ 
11.00 - 11.30 A 8.4 105 81^ 
11.30 - 12.00 A 87 104 89 
12.00 - 12.30 A 8.5 56^ 50^ 
NIGHT COURT(R) A 17.3 165 104 


THU 9.30P 30 NBC 1|B 17.3 29 1533 |1664 346 305 121 | 776 326 541 454 333 209 | 538 242 427 344 236 100 | 185 109 | 165 104 

204 97 cs 1|С 17.3 29 1533 |1664 346 305 121 | 776 326 541 454 333 209 | 538 242 427 344 236 100 | 185 109 | 165 104 

NIGHT HEAT A 11.5 22 1019 | 1633 2 214 тт | 801 218 435 419 405 301 | 613 229 394 362 287 191 | 131 84 87 46^ 

TUE 10.00P 60 CBS 1|B 11.5 22 1019 |1633 292 214 77 | 801 218 435 419 405 301 | 613 229 394 362 287 191 | 131 84 87 46^ 

208 98 PD 180 11.5 22 1019 |1633 292 214 77 | 801 218 435 419 405 301 | 613 229 394 362 287 191 | 131 B4 87 46^ 

10.00 - 10.30 A 11.1 20 983 |1700 301 219 92 | 834 237 463 449 419 304 | 619 235 396 355 285 198 | 135 81 | 112 58» 

10.30 - 11.00 A 11.8 23 1045 |1584 287 212 62 | 778 202 413 394 395 302 | 613 225 395 372 291 185 | 128 87 | 65 35^ 

OUR HOUSE(R) A 6.2 14 549 |1632 263 195  58^| 852 221 392 387 354 398 | 505 160 282 231 197 201 | 161 137 | 1154 89^ 

SUN 7.00P 60 NBC 1/8 6.2 14 549 | 1632 263 195 584) 852 221 392 387 354 398 | 505 160 282 231 197 201 | 161 137 | 1151 89» 

196 97 60 1|C 6.2 14 549 |1632 263 195 584) 852 221 392 387 354 398 505 160 282 231 197 201 | 161 137 | 115^ 89^ 

7.00 - 7.30 A 5.8 13 514 |1599 244 179  56^| 824 199 358 372 350 393 | 518 168 279 228 198 213 | 159 148 97^ 74^ 

7.30 - 8.00 A 6.6 14 585 |1661 279 209 604) 875 241 422 399 357 402 | 494 154 284 234 195 190 | 162 127 | 130 103» 

OUR WORLD(R) A 7.4 13 656 |1605 220 165 59) 693 187 299 285 329 339 | 690 193 379 361 347 277 92^  42^| 129 T9^ 

THU 9.00P 60 ABC 1|B 7.4 13 656 |1605 220 165 59^/ 693 187 299 285 329 339 | 690 193 379 361 347 277 92^  42^| 129 T9^ 

198 96 DN 1|C 7.4 13 656 |1605 220 165 59^ 693 187 299 285 329 339 | 690 193 379 361 347 277 92^  42^| 129 T9^ 

9.00 - 9.30 A 6.9 12 611 |1662 225 179  60^| 711 184 313 290 354 345 | 683 194 380 355 337 276 | 111 51^| 157 97^ 

9.30 - 10.00 A 7.9 13 100 |1556 215 152 574) 678 190 287 280 307 333 | 697 192 378 366 357 277 76^  34^| 105 64» 

PERFECT STRANGERS(R) А 12.0 22 1063 |1837 337 301 127 | 781 365 573 517 320 162 | 477 238 375 317 201 66 | 190 89 | 339 264 

WED 8.00P 30 ABC 1|B 12.0 22 1063 |1837 337 301 127 | 781 365 573 517 320 162 | 477 238 375 317 201 66 | 190 89 | 389 264 

207 96 C8 1|C 12.0 22 1063 |1837 337 301 127 | 781 365 573 517 320 162 | 477 238 375 317 201 66 | 190 89 | 389 264 

ST. ELSEWHERE(R) B A 8.9 17 709 |1474 325 263 94 | 833 293 563 517 421 209 | 391 215 312 226 135 71^| 129 85 | 121 54» 
CONT' 


A= CURRENT REPORT В = QUARTER AVERAGE С = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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^ PROGRAM AUDIENCE ESTIMATES (Alpha) | AUG. 31-SEP. 6, 1987 


HOUSEHOLD 
AUDIENCES 
AVG. AVG. 
AUD. SH AUD. 
* * 000 


PROGRAM NAME K 
νο] c 

DAY TIME DUR NET OF Y 
#STNS CVO% TYPE Т/С 


ШОЛ 
Tor, TOT 
?- 6 


TEENS 
TOT. FEM. 
12- le- 


TOTAL WORKING LOH 
PERS WOMEN 18-49 

18- W/CH 
<3 


EVENING CONT'D 
ST. ELSEWHERE(R)~CONT'D 
WED 10.00P 60 NBC 1/8 8.9 
28 9 G 1|ς 8.9 
10.00 - 10.30 A 8.7 
10.30 - 11.00 A 9.2 
SCANECROH & MRS. KING(R) A 7.9 
60 cs 148 7.9 
20 , d ile 7.9 
8.00 - 8.30 A 6.8 
8.30 - 9.00 A 89 
SIMON & SIMON(R) A LT 
TUE 8.0P 60 CBS 18 7.7 
205 97 PD 1|С 77 
8.00 - 8.30 А T.T 
8.30 - 9.00 А ТВ 
60 MINUTES A 14.7 33 1302 30% 15^ 
SUN 7.00P 60 CBS  1|B 14.7 33 1302 |1547 251 150 68 | 777 168 278 289 329 425 | 691 191 313 297 316 321 | 50 134] 30^ 15^ 
205 99 DN  1|C 14.7 33 1302 |1547 251 150 68 | 777 168 278 289 329 425 | 691 191 313 297 316 321 | 50 131] 30^ 15^ 
7.00 - 7.30 A 14.4 33 1276 |1519 250 147 64 | 757 164 264 273 318 420 | 694 190 312 294 319 326 | 41, 14| 27^ 14» 
7.30 - 8.00 A 15.1 33 1338 |1564 250 152 72 | 791 171 290 303 337 428 | 683 191 312 298 310 315 | 58 18^| 33^ 15^ 
SLEDGE HATHER(R) A 7.4 13 656 |1654 214 178 fo 623 214 367 317 305 232 | 570 231 349 305 252 177 | 168  63^|293 198 
8.00 30 ABC 18 7.4 13 656 |1654 214 178 70%) 623 214 367 317 305 232 | 570 231 349 305 252 177 | 168 634] 293 198 
199 9 CS  1|C 7.4 13 656 | 1654 214 178 704] 623 214 367 317 305 232 | 570 231 349 305 252 177 | 168  63^|293 198 
SPENSER: FOR HIRE(R) A 11.0 21 975 |1559 248 207 110 | 735 257 462 390 362 233 | 520 220 356 305 221 136 | 191 115 | 113 ΤῸ 
TUE 10.00P 60 ABC 1|8 11.0 21 975 |1559 248 207 110 | 735 257 462 390 362 233 | 520 220 356 305 221 136 | là] 115 | 113 ΤῸ 
208 99 PD 1|С 11.0 21 975 |1559 248 207 110 | 735 257 462 390 362 233 | 520 220 356 305 221 136 | 191 115 |113 70 
10.00 - 10.30 A 11.3 21 1001 |1584 270 230 106 | 756 276 488 398 363 233 | 505 223 355 292 211 126 | 197 108 les 78 
10:30 - 11:00 А 10.6 21 939 |1547 228 185 114 | 720 239 439 385 365 235 | 541 218 361 322 234 149 | 186 123 | 101 бол 
SPORTSBREAK-SAT А 7.4 15 656 | 1683 267 188 674] 707 258 363 412 277 261 | 825 236 434 477 391 308 | 59^ 284| 92^ 46^ 
8.58P 1 CBS 1|8 7.4 15 656 |1683 267 188 67”) 707 258 363 412 277 261 | 825 236 434 477 391 308 | 59^ 28 92^ 46^ 
ім 91 SN 1|С 7.4 15 656 | 1683 267 188 67a| 707 258 363 412 277 261 | 825 236 434 477 391 308 | 59^ 284) 92^ 46^ 
SPORTSBREAK-SUN A 12.3 24 1090 |1535 245 129  34^| 838 120 243 330 395 476 | 629 131 235 229 300 350 | 44^ 34% 24^ 19^ 
SUN 8.3 1 css 1|8 12.3 24 1090 |1535 245 129  34^| 838 120 243 330 395 476 | 629 131 235 229 300 350 | 44^ 34 24^ 19^ 
116 86 SN  1|C 12.3 24 1090 |1535 245 129  34^| 838 120 243 330 395 476 | 629 131 235 229 300 350 | 44^ 34^| 24^ 19^ 
STARMAN(R) A 9.4 19 833 |1662 308 271 131 | 732 303 491 452 324 205 | 530 178 344 346 289 140 | 202 104 | 197 116 
FRI 10.00P 60 ABC  1|B 9.4 19 833 |1662 308 271 131 | 732 303 491 452 324 205 | 530 178 344 346 289 140 | 202 104 | 197 116 
205 9 A 1|0 9.4 19 833 |1662 308 271 131 | 732 303 491 452 324 205 | 530 178 344 346 289 140 | 202 104 | 197 116 
CONT'D 
A=CURRENT REPORT В = QUARTER AVERAGE C = ЗЕАЗОМ AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
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τί. PROGRAM AUDIENCE ESTIMATES (Alpha) AUG.31-SEP.6 1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
PROGRAM NAME 1 E. TOTAL WORKING LOH WOMEN MEN CHILDREN 
DAY ты DUR NET мш зн auo | S POEN 18-49 TO. Te 


18- W/CH 1g- 18- 29- 35- 


TOTAL 34 49 


18- 18- 25- 35- 


#STNS CVG% TYPE Т/С * * 000 


54 64 55+ 


EVENING CONT'D 
STARMANCR)-CONT'D 
10.00 - 10.30 A 9.1 18 806 
10.30 - 11.00 A 9.8 20 868 
SUMMER PLAYHOUSE A T.0 14 620 
FRI 8.00P 60 CBS 1|В 7.0 14 620 
200 95 FV 11ο 7.0 14 620 
SIRENS/IN THE LION'S DEN 
8.00 - 8.30 A Т.Т 16 682 
8.30 - 9.00 A 6.4 13 567 
TRACEY ULLMAN SHOW(R) A 2.2 4 195 
SUN 9.30P 30 FOX 1|B 2.2 4 195 
108 81 CS 1|C 2.2 4 195 
20/20 A 12.3 23 1090 
THU 10.00P 60 ABC 118 12.3 23 1090 
210 98 DN 1|С 12.3 23 1090 
10.00 - 10.30 А 12.2 22 1081 
10.30 - 11.00 А 12.4 24 1099 | 1484 230 163 64 | 734 151 336 338 386 338 | 622 147 338 322 342 260 74 32^| 54^ 
21 JUMP STREET(R) A 3.4 8 301 |1820 370 330 874) 645 302 495 398 318 109^ 606 370 509 255 217 92^| 301 152A| 268 
SUN 7.005 60 FOX 1|B 3.4 8 301 |1820 370 330 87^| 645 302 495 398 318 109^| 606 370 509 255 217 92a] 301 152^| 268 
111 81 ОР 11ο 3.4 8 301 |1820 370 330 87] 645 302 495 398 318 109^ 606 370 509 255 217 92a] 301 152^| 268 
7.00 - 7.30 A 3.3 8 292 |1781 376 342 874) 632 299 489 381 299 106^| 587 366 499 228 201^ 884| 307 157A] 256 
7.30 - 8.00 А 3.5 8 310 |1856 364 319 884) 658 305 500 414 336 1ll^| 623 374 518 280 233 974] 295 147A] 280 
VALERIE(R) A 13.2 22 1170 | 1810 309 269 85 | 736 330 504 431 274 199 | 469 239 363 301 188 99 | 258 127 | 347 
MON 8.30P 30 NBC 18 13.2 22 1170 | 1810 309 269 85 | 736 330 504 431 274 199 | 469 239 363 301 188 99 | 258 127 | 347 
202 95 CS 1 [С 13.2 22 1170 |1810 309 269 85 | 736 330 504 431 274 199 | 469 239 363 301 188 99 | 258 127 | 347 
WEBSTER(R) A 10.0 21 886 | 1594 275 186 81 | 726 234 345 319 278 339 | 406 168 257 231 173 124 | 10 97 | 312 
FRI 8.00P 30 ABC 1/8 10.0 21 886 | 1594 275 186 81 | 726 234 345 319 278 339 | 406 168 257 231 173 124 | 150 97 | 312 
204 96 cs 1|C 10.0 21 886 | 1594 275 186 81 | 726 234 345 319 278 339 | 406 168 257 231 173 124 | 150 97 | 312 
WEREWOLF(R) A 3.0 6 266 |1689 257 162^ 42v| 584 215^ 348 331 312 151^| 656 290 515 416 333 124% 1611  54v| 288 
SAT 8.00P 30 FOX 1|B 3.0 6 266 |1689 257 162^ 42v| 584 215^ 348 331 312 151^| 656 290 515 416 333 124^| 161^  54v| 288 
111 83 SM l|C 3.0 6 266 |1689 257 162^ 42v| 584 215^ 348 331 312 1514| 656 290 515 416 333 124^| 1614  54v| 288 
WE THE PEOPLE А 8.5 15 753 |1652 314 242 82 | 774 216 418 423 370 302 | 542 157 329 314 288 189 | 160 95 | 175 
TUE&THU 8.58Р 1 CBS 2|B 8.5 15 753 |1652 314 242 82 | 774 216 418 423 370 302 | 542 157 329 314 288 189 | 10 95 | 175 
200 94 D 2|C 8.5 15 753 |1652 314 242 82 774 216 418 423 370 302 | 542 157 329 314 288 189 | 160 95 | 175 
WHO'S THE BOSS?(R) A 16.3 30 1444 | 1689 324 271 99 | 735 297 489 405 309 208 | 468 195 319 287 206 120 | 243 138 | 243 
TUE 8.00P 30 ABC 1|8 16.3 30 1444 | 1689 324 271 99 | 735 297 489 405 309 208 | 468 195 319 287 206 120 | 243 138 | 243 
212 99 cs 1/C 16.3 30 1444 | 1689 324 271 99 | 735 297 489 405 309 208 | 468 195 319 287 206 120 | 243 138 | 243 


Am CURRENT REPORT B= QUARTER AVERAGE С = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 0 
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„ PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP. 6, 1987 


HOUSEHOLD 


PROGRAM NAME K| AUDIENCES CHILOREN 
NO.| c | AVG. AVG. FEM. TOT. MALE FEM 
DAY TIME DUR МЕТ OF y | AUD. SH AUD 12— 194. 12 ost & 
#STNS CVG% ТҮРЕ Т/С % ж 000 
EARLY EVENING NEWS 
ABC WORLD NEWS TONIGHT A 8.9 42^ 16^ 25^ 
MON-FRI 6.30 30 ABC 58 8.9 42^ 16^ 25^ 
21 299 N 5|с 8.9 42^ 164 25^ 
ABC WRLD NEWS TONIGHT-SAT A 8.9 30^ 31^ 42^ 
SAT 6.30P 30 ABC 1/B 8.9 30^ ЗІл 42^ 
185 94 N 1|с 8.9 30^ 31^ 42^ 
ABC WRLD NEWS TONIGHT-SUN A 6.0 18v 21v 57^ 
SUN 6.30P 30 Ас 18 6.0 18v 21v 57^ 
lé? 85 N 1|C 6.0 18% 21v 57^ 
CBS EVENING NEWS-RATHER A 10.2 36^ 274 24^ 
MON-FRI 6. 305 30 CBS 5/8 10.2 36^ 27^ 24^ 
209 99 N 5|с 10.2 36^ 27^ 24^ 
CBS EVENING NEWS-SUNDAY A 6.1 16 540 << < 9ν 
SUN 6.00P 30 CBS  1|B 6.1 16 540 < < ὃν 
Па 87 N 1|C 6.1 16 540 << < 9у 
CBS БАТ. NEWS-SCHIEFFER A 4.1 10 363 3 δν g 
БАТ 6.45 15 CBS  1|B 4.1 10 363 |209 1124 517 93» 166^ 207 243 307| 599 1574 213 261 288 286] 18v 16v 204 34У 5v 9v 
17 89 М 1|C 4.1 10 363 |209 1124 517 93^ 166^ 207 243 307| 599 1574 213 261 288 286| 18v 16у 204 34 5v 9У 
NBC NIGHTLY NEWS A 9.3 20 820 | 225 159] 784 152 312 325 335 401] 560 122 226 231 247 290| 23^ 251 204 20% 17^ 28^ 
MON-FRI 6.307 30 NBC 5/B 9.3 20 820 |225 159] 784 152 312 325 335 401] 560 122 226 231 247 290] 23^ 25a 204 20^ 17a 28^ 
199 97 N 5|C 9.3 20 820 | 225 159] 784 152 312 325 335 401] 560 122 226 231 247 290 23^ 25^ 204 20^ 17^ 28^ 
NBC NIGHTLY NEWS-SAT. A 7.8 20 691 |156 102] 767 124 249 266 317 451] 558 128 236 244 237 289 16у 35% 35% 30^ 24% 45a 
SAT 6.30P 30 мс  1|B 7.8 20 691 |156 102| 767 124 249 266 317 451| 558 128 236 244 237 289| 16v 35^ 35% 30^ 24^ 45^ 
іп 92 N 11ο 7.8 20 691 |156 102| 767 124 249 266 317 451| 558 128 236 244 237 289| 16v 35% 354 30^ 24% 45^ 
NBC NIGHTLY NEWS-SUN А 7.2 18 638 |175 111] 760 135 264 278 344 414] 589 186 268 237 220 274 39, 19% 30 Bv << lav 
SUN 6.30P 30 NBC 1|8 7.2 18 638 |175 111] 760 135 264 278 344 414] 589 186 268 237 220 274| 39^ 19v 304 Ву << 12 
12 9 N 1|C 7.2 18 638 |175 111] 760 135 264 275 344 414| 589 186 268 237 220 274] 39% 19v 304 8v << 1 
A= CURRENT REPORT B=QUARTER AVERAGE C SEASON AVERAGE FOR EXPLAMATION OF SYMBOLS, SEE PAGE В. 
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и 
PROGRAM AUDIENCE ESTIMATES (Alpha) AUG.31-SEP.6,1987 
HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
PROGRAM NAME AUDIENCES TOTAL WORKING WOMEN MEN 
AVG. AVG. |PERS 
DAY TIME DUR NET AUD. SH AUD. 18- 21- 
#STNS CVG% TYPE T/C] | * κ 0,000 49 49 
LATE FRINGE 
АВС NEWS: NIGHTLINE A 5.1 16 454 
TUE 11.30 31 АВС  4|B 5.1 16 454 
200 98 N  4|C 5.1 16 454 
MED-FRI 11. 307 30 
11.30 - 12.00 A 5.2 16 456 
12.00 - 12.30 A 3.9 14 346 
АВС NEWS: NIGHTL INE-NON. A 4.4 20 390 
MON 12.104 30 ABC  1|B 4.4 20 390 
23 98 N 1|с 4.4 20 390 
12.00 - 12.30 A 4.6 20 408 
12.30 - 1.00 A 4.1 20 363 
ABC WEEKEND REPORT-SAT. A 2.4 7 213 
SAT 11.300 15 ABC  1|B 2.4 7 213 
12 75 N 1|ς 24 7 213 
ABC WEEKEND REPORT-SUN(B) A 2.7 9 239 
SUN 11.30P 15 ABC 
112 66 N 
CBS LATE NIGHT 1 2.8 14 244 |1440 274 174 190 |123^ 801 223 415 390 448 386 | 64^ 494 193 351 339 370 325 | 19v 54^ 
MON 11.30 66 CBS  4|B 2.8 14 244 |1440 274 174 190 123, 801 223 415 390 448 386 | 64^ 494 193 351 339 370 325 | lov 54^ 
181 88 FF 4 2.8 14 244 |1440 274 174 190 |123^ 801 223 415 390 448 386 | 64^ 494 193 351 339 370 325 | 19 54^ 
TUE 12.00 71 
WED 12.00M 74 
THU 12.00M 73 
11.30 - 12.00 A 3.7 14 328 |1550 388 281 270 |156 884 253 505 489 557 481 | 55^ 457 183^ 288 270 330 293 | 7% 984 
12.00 - 12.30 A 2.7 12 241 |1435 260 155 185 110 790 222 400 380 447 392 | 55^ 493 197 349 339 369 330 | 28v 48^ 
12.30 - 1.00 A 2.7 15 238 | 1387 248 153 168 114% 773 202 387 357 404 344 | 66^ 498 183 363 352 376 327 | 13v 42^ 
1.00 - 1.30 A 2.4 17 209 |1421 248 168^ 163^|150^ 789 238 426 388 428 347 | 94^ 516 211 391 371 391 325 | 17v 51^ 
CBS LATE NIGHT [-FRI.(B) A 1.3 5 115 |1139 291^ 155^ 181^|186^ 719 224^ 392^ 336^ 384^ 310^| Tlv 350^ 75v 169^ 169^ 24l^ 172^| << δτν 
FRI 12.00М = 175 
99 
12.00 - 12.30 A 1.4 5 124 |1163 246^ 108v 148^|222^ 664 219^ 336^ 297A 367^ 273^| 61v 378^ 58v 178^ 178^ 234^ 179% << 89v 
12.30 - 1.00 A 1.4 6 124 |1099 301^ 1644 l91^|l89^ 699 222^ 405^ 334^ 387^ 324^| 53v 343^ 63v 151^ 151^ 244^ 192^| << 55v 
1.00 - 1.30 A 1.2 6 106 | 1000 303^ 192^ 192A] 100У 732 204^ 403^ 352^ 352^ 303^|105v 268^ 112У 159^ 159, 210^ 105v| < << 
CBS LATE NIGHT 11 A 2.0 15 174 |1349 279 187^ 201 121% 761 227 395 373 430 361 |103^ 455 213 344 328 353 278 | 34v 514 
MON 12.364 48 CBS 58 2.0 15 174 |1349 279 1874 201 |121A 761 227 395 373 430 361 103, 455 213 344 328 353 278 | 34v 5la 
177 86 FF 5|C 2.0 15 174 |1349 279 187A 201 [121% 761 227 395 373 430 361 |103λ 455 213 344 328 353 278 | 34v 51^ 
TUE l.MA 47 
CONT'D 
A=mCURRENT REPORT В = QUARTER AVERAGE C= SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 


% PROGRAM AUDIENCE ESTIMATES (Alpha) AUG.31-SEP.6 1987 


HOUSEHOLD R 
AUDIENCES 
AVG. AVG. 
AUD. SH AUD. 
* * 000 


PROGRAM NAME TOTAL WORKING WOMEN 


NO. PERS 
DAY TIME — DUR NET of 


*STNS CVG% TYPE Т/С 


LATE FRINGE CONT'D 
CBS LATE NIGHT II-CONT'D 


WED 1.144 43 
THU 1.134 44 
FRI 1.22A 54 
12.30 - 1.00 A 2.3 295^ 2114 250^ 86^ 
1.00 - 1.30 A 2.1 15 184 | 1398 280 181^ 206 634 
1.30 - 2.00 ^ 1.9 16 172 |1328 265 179 178 36v 
2.00 - 2.30 A 11 9 91 353^ 248^ 240^ = << 
CBS NEWS NIGHTWATCH-1 A 07 7 60 324^ 278^ 264^ 22v 54v 
M-THSU 2.00% 4 30 CBS 5|В 0.7 7 60 |1292 324^ 278^ 264^ 22v 54v 
4l 43 N с 0.7 7 60 324» 278^ 264^ 22v 54v 
CBS NEWS NIGHTWATCH-2 A 0.8 9 66 208^ 175^ 160^ 26v ВУ 
MATHSU 2.304 30 (0856  4|B 0.8 9 66 |1232 208^ 175^ 160^ 26v 8v 
61 59 N 4|[C 08 9 66 208^ 175^ 160^ 26v ἂν 
CBS NEWS NIGHTHATCH-3 A 0.9 17 80 306^ 201^ 213^ 26v 22v 
M-THSU 3.004 180 CBS 5ІВ 0.9 17 306^ 201^ 2134) 26v 22v 


93 тон 5|C 0.9 17 80 |1228 306» 201» 2134) 51v 820 176^ 349^ 334^ 397^ 372^| 47У 297^ 83v 152^ 141» 163» 138^| 26v 22v 
3.00 - 3.30 A 0.9 14 83 |1174 218» 190^ l77^| 57v 777 185^ 346^ 328^ 376^ 350^| 44v 281^ 85v 1674 153^ 207^ 190^| 28v 28v 
3.30 - 4.00 A 1.0 17 89 |1248 272^ 196^ 182^| 50v 800 176^ 350^ 337^ 385 360^| 78v 322^ 121^ 192^ 178^ 204^ 151^| 26v 26v 
4.00 - 4.30 A 0.9 18 82 |1294 306^ 225^ 2084) 55v 843 181» 400^ 385^ 440 413 | 48« 307^ 90v 154^ 139^ 165^ 144 28v 28v 
4.30 - 5.00 A 0.9 19 80 |1284 286^ 204^ 192% 57v 831 179^ 379^ 364^ 419^ 390^| 47v 307^ 86v 139^ 124^ 141% 1234] 29v 29v 
5.00 - 5.30 A 0.8 18 74 |1209 328^ 204^ 240^| 55v 830 173^ 327^ 311^ 376^ 348^| 33v 298^ 59v 126^ 119^ 121^ 101ν| 23v 19v 
5.30 - 6.00 A 0.8 17 13 |1121 373^ 182^ 286^| 32v 827 158^ 275^ 259^ 378^ 363^| 20v 252^ 48v 123^ 123^ 125^ 105% 17У << 
CBS NEWS NIGHTWATCH-2(B) A 0.64 9^ 534] 1199 352^ 342^ 342^ 197v 962^ 196v 538^ 444^ 463^ 463^| << 135v << 135v 135v 135v 135v| << 103v 
TUE 2. 304 30 CBS 
4 4 N 
CBS SUNDAY NEWS-OSGOOD A 3.6 8 319 |1526 249 169^ 182^| 38v 765 125^ 296 279 362 343 | 98^ 666 171^ 285 259 329 265 | 33v << 
SUN 11.00 15 CBS 1|В 3.6 8 319 |1526 249 169^ 1824) 38v 765 125^ 296 279 362 343 | 984 666 1714 285 259 329 265 | 33v << 
87 54 N 1|C 3.6 8 319 |1526 249 169^ 182) 38v 765 125^ 296 279 362 343 | 98^ 666 1714 285 259 329 265 | 33v << 
FRIDAY NIGHT VIDEOS A 2.4 18 213 |1390 221^ 179^ 2044) 81^ 481 245^ 322 279^ 319 301 |358 635 431 581 429 438 332 |214^ 48v 
FRI 1.37A 60 NBC 1|B 2.4 18 213 [1390 2214 179^ 204% 81^ 481 245^ 322 2794 319 301 |358 635 431 581 429 438 332 |214^ 48v 
180 97 PC 1|C 2.4 18 213 |1390 221^ 179^ 2044) 81» 481 245^ 322 279^ 319 301 |358 635 431 581 429 438 332 214% 48v 
1.30 - 2.00 A 2.7 18 239 |1316 265^ 218a 2394) 47v 492 244^ 330 311 346 326 |287 601 359 555 402 413 350 |186^ 27v 
2. A 2.3 19 204 |1436 184^ 1454 172^|llO^ 467 237^ 305^ 245^ 290» 270^|422 646 474 593 434 436 301^|244^ 62v 
A 2.0 18 1/7 |1383 191^ 161^ 191% 87v 457 271^ 341^ 286^ 315» 315^]331^ 684 501 595 496 528 376 |173^ 69v 
G MICHAELS SPORTS MACHINE A 2.0 6 177 |1534 214^ 126^ 137^|120^ 572 214^ 340^ 307^ 350» 26341166 650 312^ 460 419 511 426 |166^ << 
SUN 11.30P 15 NBC IIS 2.0 6 177 |1534 214^ 126^ 137 120 572 214^ 340^ 307^ 350» 263^|166^ 650 312^ 460 419 511 426 |166^ << 
CONT'D 
A= CURRENT REPORT В = QUARTER AVERAGE C= SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE D. 
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** PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6, 1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 


PROGRAM NAME «| AUDIENCES TOTAL WORKING WOMEN 
NO.| c | AVG. AVG. 
DAY TIME DUR NET of ү | А00. SH AUD. 18- 
#STNS CVG% ТҮРЕ Т/С * % 000 18+ 49 
LATE FRINGE CONT'D 
G MICHAELS SPORTS MACHINE-CONT'D 
6 42 sc 1|с 2.0 6 177 126^ 
LATE SHOW-FOX А 1.7 5 152 187^ 
MON-FRI 11.00P 60 FOX 5|B 1.7 5 152 |1316 221 187^ 1594 
121 85 G 5|C 1.7 5 152 |1316 221 187^ 159^ 
11.00 - 11.30 A 1.8 4 161 |1304 232 197^ 170^ 
11.30 - 12.00 A 16 5 142 179^ 
ΜΟΥ͂ SPORTSNITE A 1.6 10 142 173^ 
-40A 60 АВС 118 1.6 10 142 1734 
2-14 83 SC 1|ς 1.6 10 142 
12.30 - 1.00 А 2.0 11 177 
1.00 - 1.30 А 1.3 8 115 
1.30 - 2. А 1.2 9 106 
SATURDAY NIGHT A 6.4 20 567 
SAT 11.30P 80 NBC 1|B 6.4 20 567 
1% 99 GV 1|C 6.4 20 567 
11.30 - 12.00 A 7.0 19 620 |1676 337 303 229 |178 819 364 545 492 516 435 |121 543 276 433 392 400 365 | 73^ 73^ 
12.00 - 12.30 A 6.5 21 576 |1658 320 296 215 |217 798 408 571 485 501 399 |131 547 312 448 400 409 376 | 87^ 57^ 
12.30 - 1.00 A 5.5 21 487 |1614 296 280 217 |206 756 380 575 495 505 418 |147 526 308 430 380 395 374 [1091 68^ 
TONIGHT SHOW A 6.0 21 533 |1374 246 204 182] 90 714 241 401 381 430 374 | 92 549 232 387 366 396 348 | 34^ 30^ 
MON-THU 11.30P 60 NBC 5|B 6.0 21 533 |1374 246 204 182 90 714 241 401 381 430 374 | 92 549 232 387 366 396 348 | Зал 30^ 
e 1 200 805 бу 5|C 6.0 21 533 |1374 246 204 182 | 90 714 241 401 381 430 374 | 92 549 232 387 366 396 348 | 34^ 30^ 
11.30 - 12.00 A 6.3 19 562 |1396 246 203 180| 99 723 243 410 391 445 380 |100 551 232 382 361 387 334 | 38^ 32^ 
12.00 - 12.30 A 5.7 23 509 |1346 245 205 182 | 82 704 240 392 371 416 367 | 84 544 233 389 368 403 357 | 28^ 29^ 
12.30 - 1.00 А 5.8 22 514 |1388 263 193 189 | 4l^ 663 220 378 378 405 372 | 714 593 197 442 414 446 420 | ΤΙ» 27v 
US OPN TENNIS HILITES-TUE(S) A 3.6 12 319 |1425 176^ 109^ 1534) 84^ 741 246 381 345 437 427 | 60^ 594 236 374 354 360 323| ту 37 
TUE 11.30P 30 CBS 
19 9 $С 
US OPN TENNIS HILITES-WED(S) A 3.0 10 266 |1430 272 208a 2114) 55v 652 1624 297 267 333 310 |123^ 673 281 470 423 475 410 | liv liv 
WED 11.30P 30 CBS 
180 92 sc 
US OPN TENNIS HILITES-THU(S) A 3.0 9 266 | 1285 352 248 2344) 59v 648 1844 336 313 376 356 | 64^ 548 170^ 347 346 411 362 | 25v 43v 
THU 11.30P 30 CBS 
182 92 sc 
US ON TENIS ПЕНИЕ ERICE A 3.3 9 292 |1357 391 216^261]|114^ 711 178^ 349 327 383 348 | 85^ 478 151^ 275 271 324 258 | 17v 66^ 
FRI 
uc 


A= CURRENT REPORT В = QUARTER AVERAGE C SEASON AVERAGE 


39 


FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


* PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6, 1987 


HOUSEHOLD 
AUDIENCES TEENS 
MALE FEM. 


AVG. AVG. 
i5- 19- 18- 21- 21 25-| e- 124 


PROGRAM NAME 

NO. 
DAY TIME DUR МЕТ ОР 
#STNS CVG% ТҮРЕ Т/С 


AUD. SH AUD. 
* * 000 


LATE FRINGE CONT'D 
US OPN TENNIS HILITES-FR-CONT'D 
173 8 sc 


WRLD CHMP TRACK-F LELD-MON(S ) 261^ 239^ 48v 14ν 
MON 12. 304 60 NBC 
22 9 SE 

12.30 - 1.00 252 221^ 1984 640 402 557 508 517 401 | 59v 21v 

1.00 - 1.30 261^ 252^ 142^ 543 304^ 458 400 401 328 | 30v 3 


WRLD CHMP TRACK-F IELD-TUE(S ) 361 346 ?9v 460 197^ 367 355 398 387 | 22v 37У 
TUE 12.30A 60 NBC 
23 99 SE 

12.30 - 1.00 335 321 41v 451 186^ 358 339 380 371 | 17% 40v 

1.00 - 1.30 397 380 13% 471 2134 378 378 421 408 | 29v 34v 

WRLD CHD TRACK-F IELD-WED(S ) 223^ 166^ 3^ 55 v v 

Ер sd ο AR 11: 558 287 412 364 421 392 | 63v 25 
23 99 SE 

12.30 - 1.00 225 170» 1094 588 280 438 387 429 405 | 56v 20v 

1.00 - 1.30 A 2.1 15 186 |1276 231^ 169^ 230% 34v 583 125^ 3184 318^ 453 453 |l25^ 538 313^ 392 347 428 391 | 76У 33v 

WRLD CHMP TRACK-F IELO-THU(S ) A 2.9 18 257 |1386 160^ 136^ lll^|?15^ 641 302 455 361 392 338 |100^ 605 274 447 403 469 432 | 41У 66^ 
THU 12.30A 60 NBC 
23 99 SE 

12.30 - 1.00 A 3.3 18 292 |1324 170^ 149^ 1135192» 646 305 447 377 411 346 |102^ 562 263 431 388 445 407 | 40v 56v 

1.00 - 1.30 A 2.5 18 222 |1468 147% 119 1094/2464 634 297 466 340 367 327 | 984 660 288 467 422 499 466 | 44v ΤΘ» 

WRLD CHMP TRACK-FIELD-FRI(S) A 17 301 |1474 344 286 289 | 45v 625 260 439 432 454 420 1149. 603 279 521 469 514 481 |150^ 18v 
FRE 12.37A 60 NBC 
23 9 SE 

12.30 - 1.00 А 4.0 17 354 |1534 336 271 272 | 49^ 658 254 453 453 476 432 |136^ 610 268 511 465 516 489 |150^ 26v 

1.00 - 1.30 А 3.1 16 275 |1397 349 297 301 | 46v 596 257 425 415 434 403 144 584 272 512 464 508 475 [1391 9 

1.30 - 2.00 A 3.2 19 284 |1326 306 262 264 | 23v 516 260 373 353 379 379 |196^ 562 317 516 434 454 404 [172% 23v 


A= CURRENT REPORT В = QUARTER AVERAGE С = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
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" PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6, 1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
PROGRAM NAME AUDIENCES 
. AVG. AVG. 
DAY TIME DUR NET OF AUD. SH AUD. 
#STNS CVG% ТҮРЕ Т/С % * 000 


MON-FRI EARLY MORNING 


ABC WORLD NEWS-MORN-615A A 1.2 15 110 1334 

MON-FRI 6.154 15 АВС 5[B 1.2 15 110 602 186^ 433 434 375 133^ < << << 

141 8 N 5|C 1.2 15 110 1334 << < << 

ABC WORLD NEWS-MORN-645A A 2.1 18 188 145^ lov 11% 9v 
MON-FRI 6.454 15 АВС 5/В 2.1 18 188 607 222 425 421 307 145^ lov 11У 9v 
190 9 N 5|C 2.1 18 188 145^ 12% 11У 9 

BEFORE HOURS A 06 9 50 331^ 250^ 128v 46v << 46v 
MON-FRI 6.154 15 NBC 5|В 06 9 50 526^ 198^ 398^ 331» 250^ 128v 46v < 46у 
1433 85 N 5|С 06 9 50 3314 2504 128v 46v < — 46v 

CBS MORNING NEWS- 6:30AM A 0.911 83 370^ 415 14% 8lv 79v 
MON-FRI 6. 304 30 CBS 518 0.9 11 83 804 219^ 365^ 370^ 415 373^ 14% 81v 79v 
18 88 N 5|ς 0.9 11 83 3704 415 144 81v 79v 

CBS MORNING NEWS- 7:00AM A 2.0 13 177 277 10% 47v 23У 
MON-FRI 7.00А 30 CBS $|B 2.0 13 177 597 1384 233 277 269 280 10% 47v 23У 
200 99 N 5|C 2.0 13 177 27 10% 47v 23v 

GOOD MORNING, AMERICA-730 A 3.6 20 321 433 25v 45^ 33^ 
MON-FRI 7. 304 30 ABC 58 3.6 20 321 474 279 239 | 707 146 407 433 379 242 | 352 74% 136 139 171 191 12v 18У] 25v 45^ 33^ 
211 99 N 5|C 3.6 20 321 47^ 279 239 | 707 146 407 433 379 242 | 352 74 136 139 171 191 12%  18v| 25v 45^ 33^ 
GOOD MORNING, AMERICA-830 A 4.2 20 369 55^ 212 166 | 702 158 376 421 381 242 | 352 784 136 148 163 175 9v 15ν| 25^ 4l^ 30» 
MON-FRI 8.304 30 АВС 5/B 4.2 20 369 55^ 212 166 | 702 158 376 421 381 242 | 352 784 136 148 163 175 9v 15ν| 25^ 4l^ 30^ 
209 9 N 5|C 4.2 20 369 554 212 166 | 702 158 376 421 381 242 | 352 78^ 136 148 163 175 9v 15ν| 25^ 41a 30» 
MORNING PROGRAM A 2.2 11 195 37v 159^ 87^| 706 115^ 243 270 328 402 | 394 104^ 172^ 172 163^ 208 18v Bv| 13v 31v 26v 
MON-FRI 7. 304 90 CBS 5|B 2.2 11 195 37v 159^ 87^| 706 115^ 243 270 328 402 | 394 104^ 172a 172 163^ 208 18v 8v| 13v 31v 26v 
201 99 N 5|C 2.2 11 195 37v 159^ 87^| 706 115^ 243 270 328 402 | 394 104^ 172^ 172 163^ 208 18v 8Bv| 13v 31v 26v 
7.30 - 8.00 A 2.1 12 183 25v 1774 ll5^| 651 132^ 224 266 261 360 | 427 142^ 217 215 169» 197 | 23v << 8v 51^ 25v 
8.00 - 8.30 A 2.2 11 193 35v 157^ 794) 693 98^ 213 238 324 429 | 368 914 160^ 157^ 155^ 197 19v 13У] llv 28v 28% 
8.30 - 9.00 A 2.4 11 209 50^ 1464 69^| 766 117^ 288 304 390 415 | 390 834 142^ 149^ 165 228 12% 10У] 20v 16v 26v 
NBC NEWS AT SUNRISE A 1.5 17 131 56v 294 2544) 567 143^ 366 379 313 1764| 539 159^ 301 330 246a 190% 10% 4lv| 10v 8v 10v 
MON-FRI 6.00 4 30 NBC 58 1.5 17 131 56v 294 254^| 567 143^ 366 379 313 1764) 539 159^ 301 330 246a 190^| 10v 41% 10v Ву 10v 
197 298 N Sjc 1.5 17 13 56v 294 254^| 567 143^ 366 379 313 176^| 539 159^ 301 330 246^ 190% 10v 4% 10v 8v 10У 
TODAY SHOW-T.30AM A 4.0 22 353 | 67^ 248 170 | 694 158 334 357 363 304 | 447 106 219 227 228 196 10v 10% 10v 14у 13v 
MON-FRI 7.304 30 NBC 518 4.0 22 353 | 67^ 248 170 | 694 158 334 357 363 304 | 447 106 219 227 228 196 10v 10У] 10v 14% 13v 
204 99 N 5|C 4.0 22 353 | 67^ 248 170 | 694 158 334 357 363 304 | 447 106 219 227 228 196 10v 10У] 10v 14v 13v 
TODAY SHOW-8.30AM A 4.3 21 379 To^ 193 128 | 674 126 293 349 363 305 | 389 90 209 201 193 171 liv 16ν| 15v 25^ 23^ 
MON-FRI 8. 304 30 NBC 5|B 4.3 21 379 TO^ 193 128 | 674 126 293 349 363 305 | 389 90 209 201 193 171 ПУ 16У] 15v 25^ 23^ 
204 99 N 5|C 4.3 21 379 70% 193 128 | 674 126 293 349 363 305 | 389 90 209 201 193 171 11У 16У] 15v 25^ 234 

A=CURRENT REPORT В = QUARTER AVERAGE O- SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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„ PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6. 1987 
R T 


HOUSEHOLD 
AUDIENCES 
AVG, AVG. 
AUD. SH AUD. 
* 000 


PROGRAM NAME CHILDREN 
MALE FEM. TOT. TOT. 


2- 2- 2- 6- 


NO. 
DAY TIME DUR NET of 
*STNS CVG% ТҮРЕ T/C 


MONDAY-FRIDAY DAYTIME 
ABC DAYTIME NEWSBRIEF-M-F A 7.0 159 874 394 571 451 505 318 250 | 212 95 | 32^ 77 47 4% 65 45% 63 
MON-FRI 9.58 1 ABC 58 Το 159 874 394 571 451 505 318 250 | 212 95 | 32^ 77 47] 42, 65 45^ 63 
29 98 N 5|C Το 159 874 394 571 451 505 318 250 | 212 95 | 32^ 77 4741 42% 65 45% 63 
ALL MY CHILDREN A 74 148 829 363 526 411 465 325 249 | 254 92 | 26^ 69 45^|38^ 57 49^ 46A 
MON-FRI 1.002 60 ΑΟ 58 71 148 829 363 526 411 465 325 249 | 254 92 | 26^ 69 45^|38^ 57 49^ 46^ 
25 99 00 5/С 71 148 829 363 526 411 465 325 249 | 254 92 | 26, 69 45% 38^ 57 49a 46^ 
1.00 - 1.30 A 6.7 144 822 353 520 412 465 333 249 | 250 88 | 24^ 70 484| 39^ 64 83% 504 
1.30 - 2.00 A 7.4 151 830 369 528 408 462 315 248 | 256 95 | 27. 67 434) 37^ 52 45a 43^ 
AMERICAN TREASURY А 4.7 151 791 273 398 279 322 302 350 | 228 114 | 23^ 634 45 25^ 48^ 13v 61^ 
MON 3.577 1 CBS 3|8 4.7 151 791 273 398 279 322 302 350 | 228 114 | 23^ 63, 45 25^ 48^ 13v 61^ 
15 9 p 3|C 47 151 791 273 398 279 322 302 350 | 228 114 | 23^ 63^ 454| 25^ 48^ 13v 61⸗ 

WEDRFRL 3.5875 1 

ANOTHER WORLD А 4.6 162 875 262 503 377 443 415 306 | 266 92 | 32^ 74^ 55a] 214 28^ 32^ 18v 
MON-FRI 2.00 60 ΝΟ 5|8 46 162 875 262 503 377 443 415 306 | 266 92 | 32^ Тал 551% 28^ 32^ 18% 
201 5|с 46 162 875 262 503 377 443 415 306 | 265 92 | 32^ Тал 55^/21^ 28^ 32^ 18У 
2.00- 2.30 А 46 165 870 264 497 369 436 411 306 | 274 93 | 31^ Bla 56% 19v 29^ 31^ 17v 
2.30 - 3.00 17 406 | 94 235 208 |158 880 261 зва 450 420 306 | 258 92 | 32^ 67 54^| 24a 27^ 33^ 18v 
JRNS 21 507 |109 138 92 |150 864 242 322 378 350 387 | 229 128 | 25^ 77 71 | 200 28^ 26^ 23^ 
ON at 2.00 во ав 5 21 507 |109 138 92 |150 864 242 322 378 350 387 | 229 128 | 25^ 77 71 | 20^ 28^ 26^ 23^ 
27 9 0D 5 21 507 |109 138 92 |150 864 242 322 378 350 387 | 229 128 | 25^ 77 71 | 20 28^ 26^ 23^ 
2.00 - 2.30 22 509 |103 125 83 |144 842 231 305 360 329 389 | 230 131 | 27^ 80 71 | 200 30^ 28^ 22^ 
2:30 - 3.00 21 505 |115 151 101 |155 886 253 340 396 371 386 | 228 124 | 24^ 74 70 | 21^ 26^ 248 23a 


443 469 287 2084) 253^ 74% 116» 121” 132^|131^ 102^ 1154 118^ 


509 

421 

421 

421 

399 

444 

$ 544 
BARGAIN HUNTERS M-F 6 120 | 109% 1714 158^|158^ 778 405 544 443 469 287 208a| 253^ 74^| 116^ 121^ 132^|131^ 102^ 115^ 118^ 

544 

446 

446 

446 

369 

369 

369 


MON-FRI 11.30А 30 АВС 
141 67 Q6 


BOLD AND THE BEAUTIFUL 
MON-FRI 1.30 30 
198 94 D 


CLASSIC CONCENTRATION 


an 


m 
> »»00» OMY оо» OU» »»οσ»» 


443 469 287 2084) 253^ 74^| 116^ 121^ 132^|131^ 102^ 115^ 118^ 


354 403 354 398 | 215 119 35^ 72^ 72a} 21v 35^ 32^ 24^ 
354 403 354 398 | 215 119 35^ 72  TO^| 21v 35^ 32^ 24^ 
354 403 354 398 | 215 119 35^ 72^  T2^| 21v 35^ 32^ 24a 


E i 5 13 269 | 55^ 179 128 |1466 733 191 280 350 337 294 | 282 109^| 24v 76^  66^| 48^ 70^ 50^ 68^ 
"н 146 k^ 105 5 13 269 | 55^ 179 128 |146 733 191 280 350 337 294 | 282 109^] 24 76^  66^| 48^ 70% 50^ 68^ 
IVES 25 617 82 196 161 |208 801 261 471 337 399 379 269 | 246 91 55 125 110 | 28; 41% 38^ 31%ê 

ΚΕ OOP 60 NBC 5 25 617 82 196 161 |208 801 261 471 337 399 379 269 | 246 91 55 125 110 | 28^ 41% 38^ 31» 
26 9 D 5 25 617 82 196 161 |208 801 261 471 237 399 379 269 | 246 91 55 125 110 | 28^ 41% 38^ 31» 

1.00 - 1.30 24 599 | 86 191 160 |210 797 259 469 333 392 374 268 | 256 90 57 121 110 | 29» 38^ 39^ 28^ 

1.30 - 2.00 ?6 634 79 200 163 |206 805 263 472 341 406 383 269/237 91 54 128 110 | 28^ 44^ 38^ 34^ 
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GENERAL HOSPITAL 
CONT'D 


A=CURRENT REPORT B--QUARTER AVERAGE C SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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“ PROGRAM AUDIENCE ESTIMATES (Alpha) AUG.31-SEP.6, 1987 
HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES РА 
PROGRAM МАМЕ AUDIENCES WOMEN CHILDREN 


мо. є | AVG. ANG. . ΤΌΤ. ToT 
AUD. SH AUD. δὲ a dies 


DAY — TIME DR NET of 
#STNS CVO% TYPE Tc | % „ 08 


MONDAY-FRIDAY DAYTIME CONT'D 
GENERAL HOSPITAL-CONT'D 


MON-FRI 3.00 60 АВС 5|В 7.6 28 677 
213 99 DD 56 7.6 28 677 
3.00 - 3.30 A 7.6 28 675 
3.30 - 4.00 A 7.7 28 684 
GUIDING LIGHT A 5.2 19 459 
MON-FRI 3.00 60 CBS 5|В 5.2 19 459 
207 99 00 5|С 5.2 19 459 
3.00 - 3.30 A 5.1 19 454 
3.30 - 4.00 A 5.2 19 464 
LOVING A 4.0 15 353 
MON-FRI 12. 305 30 ABC 5/8 4.0 15 353 
179 89 DD 5|C 4.0 15 353 
NBC NEWS DIGEST-DAYTIME A 2.3 15 207 
MON-FRI — 2.57P 1 ΝΟ 5/в 2.3 15 207 
114 57 N 5|C 2.3 15 207 
NEW CARD SHARKS A 3.5 15 312 74^ 126  96^| 92^ 691 200 320 251 302 309 319 | 389 239 27v 46^  3l^| 81^ 1024 82^ 101^ 
MON-FRI 10. 304 30 CBS 5|В 3.5 15 312 T4^ 126  96^| 92^ 691 200 320 251 302 309 319 | 389 239 | 27v 46^ 31^| 81^ 102^ 82^ 101^ 
173 82 QP 5|ς 3.5 15 312 74^ 126  96^| 924 691 200 320 251 302 309 319 | 389 239 | 27v 46^ 31^| 81^ 102^ 82^ 101^ 
NEWSBREAK-11.57 A 5.1 21 448 66^ 118 80 |118 679 195 305 221 267 257 328 | 357 169 | 43^ 660 82% 43^ 68^ 51^ 60^ 
MON-FRI 11.574 2 CBS 5|B 5.1 21 448 | 66^ 118 80 |118 679 195 305 221 267 257 328 | 357 169 | 43^ 66% 52a] 43^ 68^ 51^ 60» 
176 84 N 5|C 5.1 21 448 | 66^ 118 80 |118 679 195 305 221 267 257 328 | 357 169 | 43^ 66a 52^/ 43^ 68^ біл 60» 
NEWSBREAK-3.44 A 4.5 l6 397 724 146  84^|l46 863 265 407 287 324 327 419 | 223 126 Әу 534 31^] 28^ 39^ 19v 49^ 
МЕ 3.42P 1 CBS 5|B 4.5 16 397 724 146 84λ|146 863 265 407 287 324 327 419 | 223 126 9v 53^ 3ЗІл| 28^ 39^ 19v 49^ 
192 93 N 5|C 4.5 16 397 72^ 146 84^|146 863 265 407 287 324 327 419 | 223 126 9v 53^ 314| 28^ 39^ 19v 49^ 
TUE 3.41P 1 
THU 3.43Р 1 
ONE LIFE TO LIVE A 7.3 27 645 |133 213 192 |153 851 376 555 437 493 319 240 | 215 91 26^ 62 434| 44^ 64 514 56 
MON-FRI 2.005 60 ABC 5|8 7.3 27 645 |133 213 192 |153 851 376 555 437 493 319 240 | 215 91 26^ 62 434| 44л 64 51^ 56 
213 99 D 5|C 7.3 27 645 |133 213 192 |153 851 376 555 437 493 319 240 | 215 91 26^ 62 434| 44^ 64 51^ 56 
2.00 - 2.30 A 7.1 27 633 |133 208 185 |149 836 373 542 427 483 310 238 | 225 94 25^ 60  40^| 45^ 61 51^ 55 
2.30 - 3.00 А 7.4 28 659 |133 217 198 |157 862 378 565 446 502 326 241 | 205 88 27^ 64 454) 42^ 66 50^ 58 
PRICE IS RIGHT 1 A 5.2 23 464 90 138 105 |117 690 196 329 250 282 265 330 | 353 188 246 601 464) 65^ 103 83 84 
MON-FRI 11.004 30 CBS 5|B 5.2 23 464 90 138 105 |117 690 196 329 250 282 265 330 | 353 188 24^ 60^ 464) 65^ 103 83 84 
208 99 АР 5|C 5.2 23 464 90 138 105 |117 690 196 329 250 282 265 330 | 353 188 24% 604 46^| 65^ 103 83 84 
PRICE IS RIGHT 2 A 6.7 28 590 74 128 95 |116 650 176 294 220 255 247 321 | 377 184 | 40^ 67 67|6 85 71 14 
MON-FRI 11.30 30 C88 5|B 6.7 28 590 74 128 95 |16 650 176 294 220 255 247 321 | 377 184 40^ 67 6760 85 71 74 
CONT'D 
A= CURRENT REPORT B= QUARTER AVERAGE C= SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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PROGRAM NAME 


DAY TIME 


#STNS 


DUR NET 


MONDAY-FRIDAY DAYTIME CONT'D 
PRICE [S RIGHT 2-CONT'D 
208 


99 ΑΡ 
RYAN'S HOPE 
MON-FRI 12.00N 30 АВС 
169 81 00 
SALE OF THE CENTURY 
MON-FRI 10.004 30 NBC 
157 78 QG 
SANTA BARBARA 
MON-FRI 3.00 60 NBC 
198 99 DD 
3.00 - 3.30 
3.30 - 4.00 
SCRABBLE 
MON-FRI 11.304 30 NBC 
191 96 06 
SUPER PASSWORD 
MON-FRI 12.00% 30 NBC 
155 76 (6 
$25,000 PYRAMID 
MON-FRI 10.00A 30 CBS 
181 90 GP 
WHEEL OF FORTUNE 
MON-FRI 11.004 30 МВС 
200 99 (6 
WHO'S THE BOSS? M-F 
MON-FRI 11.00A 30 АВС 
178 91 CS 
WORDPLAY 
MON-FRI 12.30P 30 МС 
1433 74 QG 
YOUNG AND THE RESTLESS 
MON-FRI 12.30 60 
209 9 00 
12.30 - 1.00 
1.00 - 1.30 


A=CURRENT REFORT B=QUARTER AVERAGE C=SEASON AVERAGE 
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NO. 
OF 
CVG% ТҮРЕ Т/С 


* 


* 


1 


an 


aw 


an 


σοι 


σισ 


OO» »»00» oo» oo» o 


A 
B 
с 
А 
B 
c 
A 
B 
C 
A 
B 
с 
А 
B 
с 
А 
B 
c 
A 
A 
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NONNN www» SED uuu www ooo 


HOUSEHOLD 


AUDIENCES 


AVG. 
AUD. 
% 


D ооо 555 ллл ooo NAN 


wow “һооо ооо wow N 


AVG. 


SH AUD. 


% 0,000 


AUG. 31-SEP.6,1987 


= 


ΤΙ» 62^ 
ΤΙ» 62^ 


77 62^ 


73^ 168 
73^ 168 
73^ 168 


55^ 142 
55^ 142 
55^ 142 


117 188 
117 188 
117 188 


102^ 151 
102^ 151 
1024 151 


97 163 
97 163 
97 163 
95 153 
100 175 


18-49 WOMEN 


234 

116^ 
116^ 
116^ 


185 


174 
174 
174 


102^ 
102^ 
102^ 


188 


185 
185 
188 
181 


123 
123 
123 


188 
188 
174 
199 


110 
110 
110 


176 


368 
368 
368 


294 


551 
551 
551 


112” 320 
112^ 320 
112^ 320 


267 
267 
267 
262 
269 


206 
206 
206 


492 
492 
492 
487 
493 


343 
343 
343 


190 
190 
190 


319 
319 
319 


244 
244 
244 
245 
241 


371 
371 
371 


40^ 67 
73^ 141 
73^ 141 
73^ 141 
3v 734 
3v T3A 
3v 13» 
45^ 125 
45^ 125 
45^ 125 
42^ 114 
49^ 134 
17У 67^ 
17 67^ 
17 67^ 
24% 108 
24v 108 
24v 108 
19ν 31» 
19ν 31^ 
19v 314 
19^ 56^ 
19^ 564 
19^ 56: 
94 156 
94 156 
94 156 
27v 95^ 
27v 85% 
27 95^ 
32^ 81 
32^ 81 
32^ 81 
32^ 86 
32^ 77 


113^ 
113^ 
113^ 


52^ 
52^ 
52^ 


107 
107 
107 
102 
112 


52^ 
52^ 
52^ 


75^ 
754 
75^ 


23v 
23v 
23v 


45^ 
45^ 
45^ 


163 
163 
163 


2- 


51^ 
51^ 
51^ 


72^ 
72^ 
72^ 


33^ 
33^ 
33^ 


2- 
ll 


85 


72^ 
724 
72^ 


56^ 
56^ 
56^ 


55^ 
55^ 
55^ 
47^ 
634 


69^ 
69^ 
69^ 


63^ 
63^ 
63^ 


74^ 
74^ 
Тал 


49^ 
49^ 
49^ 


CHILDREN 
MALE FEM. TOT. 


2- 
5 


a 


T6^ 
764 
764 
52^ 
52^ 
52^ 


40^ 
40^ 
40^ 
33^ 
45^ 


66^ 
66^ 
66^ 


15» 
75^ 
75^ 


614 
614 
61^ 


43^ 
43^ 
43^ 


114 108 126 
114 108 126 
114 108 126 


40^ 
40^ 
40^ 


21^ 
21^ 
21^ 
24^ 
18^ 


50^ 
50^ 
50^ 


50^ 
50^ 
50^ 
53^ 
48^ 


23v 
23v 
23v 


475 
47 
47a 
51^ 
44^ 


Tor. 
6- 


74 


84» 
84» 
84» 


43^ 
43^ 
43^ 


39^ 
39^ 
39^ 
28^ 
49^ 


46^ 
46^ 
46^ 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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" PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP.6, 1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 


PROGRAM NAME AUDIENCES CHILOREN 
NO.| ε | AVG. AVG. 3 FEM. TOT. TOT. TOTAL MALE FEM. TOT 
DAY ты DUR NET ОР|Ү|АШ. SH AUD 15- 12. l 15 ο» % $o 22 ТЕР сед г n Во 
ж 
SINS ΟΜΝ ту». % Om 24 TOTAL 49 1 4 ИСТИИ ЕГ С ЕН 
WEEKEND DAYTIME CHILDREN 
ABC WEEKEND SPECIALS(R) A 3.2 13 284 241 580 253 327 243 337 141^ 196^ 190^ 147^ 
SAT 204 ю wc 1/8 32 nm 2u 580 253 327 243 337 1414 196^ 190^ 147a 
А 4 
ваа "x xo 580 253 327 243 337 14l^ 196^ 190% 147% 
ALL NEW EWOKS A 4.9 19 434 270 722 344 378 300 422 155 266 232 190 
SAT 11.300 30 АС 18 4.9 19 434 270 722 344 378 300 422 155 266 232 190 
23 94 CA 1|с 4:9 19 434 270 722 344 378 300 422 155 266 232 190 
ALVIN AND THE CHIPMUNKS А 6.1 24 540 100^ 284 682 269 413 267 414 200 214 193 222 
SAT 10.308 30 с  1|B 6.1 24 540 100^ 284 682 269 413 267 414 200 214 193 222 
197 9 СА  1|C 6.1 24 540 100^ 284 682 269 413 267 414 200 214 193 222 
AMERICAN BANDSTAND A 20 7 177 85v 588 272^ 207^ 65v 1414 131^ 101^ 31v 65v 66v 
SAT 1.00 30 ABC 18 2.0 7 177 85v 588 272^ 207A 65v ldl^ 131^ 101^ 3]ν 65v 66v 
140 fe PC 1|с 20 7 177 85v 588 272^ 207A 65v 141» 131^ 101% 31v 65v 66v 
BERENSTAIN BEARS A 2.1 17 186 84v 294^ 548 376 172^ 108^ 440 277^ 163^ 294^ 145% 
SAT 8.00 30 CBS 18 2.1 17 186 Báv 294^ 548 376 172^ 108 440 277” 163^ 294^ 145^ 
194 9 CA 1/С 21 17 186 84v 294^ 548 376 172^ 108A 440 277 163^ 294^ l45^ 


pore MEINT A δη SHOW 19 425 |1353 [135% 339 297 | 62^ 186 | 133^ 101^ 33v 84^ 504 695 343 352 302 393 144% 248 239 154 
ABC 


SAT 11.00A 1 19 425 |1353 |135^ 339 297 | 62^ 186 | 133^ 101^ 33% 84^ 50^| 695 343 352 302 393 144^ 248 239 154 
206 % 1 19 425 |1353 [135 339 297 | 62^ 186 | 133^ 1011 33% 84^ 504] 695 343 352 302 293 144” 248 239 154 
CARE BEAR FAMILY 16 239 |1170 | 91^ 264^ 225% 59v 199% 33v 20% 13v << 31v| 674 304 370 239^ 435 146^ 290 271 165» 
SAT 8.304 30 АВС 1 16 239 |1170 | 91^ 264^ 225^| 59v 199% 33v 20v 13v << 31v| 674 304 370 239^ 435 146^ 290 271 165^ 
28 99 CA 1 16 239 |1170 | 91^ 2644 225^| 59v 199^| 33v 20v 13v << 31v| 674 304 370 239^ 435 146^ 290 271 165^ 


13 301 |1359 |127^ 383 286 | 93^ 150^| 241 170^ 71% 150^ 924) 584 341 242 250 334 186^ l47^ 167^ 167» 
13 301 |1359 |127^ 383 286 | 93^ 150^| 241 170^ 71^ 150^  924| 584 341 242 250 334 186^ 147» 167^ l67^ 
13 301 |1359 |127^ 383 286 | 93^ 150A) 241 170^ Тіл 150^ 92^| 584 341 242 250 334 186^ 147^ 167^ 1674 


20 372 |1235 |115^ 306 266 | 47^ 216 75A бал llv 50^ 24У) 640 290 350 241 399 133a 266 177 222 


DUNGEONS AND DRAGONS 
SAT 11.00А 30 CBS 1 
19 9 CA 1 


FLINTSTONE KIDS 1 
SAT 9.00А 


3 ABC 1154 306 266 | 47^ 216 75a 64, llv 50^ 24v| 640 290 350 241 399 133” 266 177 222 

29 9 CA 20 372 |1235 |115^ 306 266 | 474 216 75% 64% llv 50^ 24v| 640 290 350 241 399 133 266 177 222 

FLINTSTONE KIDS 2 19 425 | 1350 |144^ 303 286 | 54^ 256 | 103^ 72% 31v 63^ 404| 687 297 391 231 457 165 291 215 242 
SAT 9.30A ABC 1 19 425 |1350 [144% 303 286 | 54^ 256 | 103^ 721 31v 63^  40^| 687 297 391 231 457 165 291 215 242 


19 425 |1350 |144^ 303 286 | 54^ 256 | 103^ 724 31v 63^  40^| 687 297 391 231 457 165 291 215 242 


20 434 |1499 112 340 275 | 67^ 224 | 234 93^ 1414 129A 104% 701 221 480 273 428 152 276 218 210 
20 434 |1499 |112^ 340 275 | 674 224 | 234 93^ 1414 1294 104% 701 221 480 273 428 152 276 218 210 
20 434 | 1499 112% 340 275 | 67^ 224 | 234 93^ 141% 129^ 104^| 701 221 480 273 428 152 276 218 210 


9 204 |1410 |238^ 373 295^]140^ 2134) 322 149^ 174^ 168^ 154^| 501 296^ 205^ 134^ 368 184^ 184^ 194^ 173^ 
9 204 |1410 |238А 373  295^|140^ 213% 322 149^ 174^ 168^ 154^| 501 296^ 205^ 134^ 368 184^ 184^ 194^ 173^ 
9 204 |1410 |238^ 373  ?295^|1l40^ 213^| 322 149^ 174» 168^ 154^| 501 296^ 205^ 134^ 368 184^ 184^ 194^ 173^ 


29 9 CA 1 


FOOFUR 
SAT 11.00M 30 NBC 1 
179 90 CA 1 


GALAXY HIGH SCHOOL 
SAT 12.00N 30 CBS H 
159 79 CA 1 


-- 
Oc» оо» om» ош» oo» ос» oco» 
νον BRP BEE 555 шошо ооо >>> 
wow ооо moo PHN BEE AAN DoD 

8 

= 

R 

ы 

3 

5 


A=CURRENT REPORT В = QUARTER AVERAGE C SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
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* PROGRAM AUDIENCE ESTIMATES (Alpha) — AUG.31-SEP.6,1987 


HOUSEHOLD 
PROGRAM NAME «| AUDIENCES 
NO. ε | Ανα. AVG. 

DAY TIME DUR NET OF y | AUD. SH AUD 
#STNS CVG% ТҮРЕ T/C 0,000 


TOTAL MALE FEM. TOT. TOT. MALE FEM. ТОТ. TOT. 
2- 2 2 2 6 6 6 6- 9 


TOTAL MALE FEM. TOT. TOT. 
jə> Ж, 12- 12- ІБ- 


WEEKEND DAYTIME CHILDREN CONT'D 


Ө BEARS 61^ 206 138, 39^ 193 | 206 994 107^ 128^ 78 811 384 427 361 450 238 212 273 177 


8.30A 30 NBC 1 61^ 206 1384| 39^ 193 | 206 99^ 107^ 128^ 78^| 811 384 427 361 450 238 212 273 177 

198 97 СА 1 61^ 206  138^| 39^ 193 | 206 99% 107^ 128^ 784] 811 384 427 361 450 238 212 273 177 

I. S PUNKY BREWSTER 126^ 395 320 | 50^ 207 | 255 106^ 149^ 185 11, 750 218 532 299 451 142^ 309 206 245 

SAT 11.304 30 NBC 1 126» 395 320 | 50^ 207 | 255 106^ 149^ 185 ΤΑ] 750 218 532 299 451 142^ 309 206 245 

18 87 CA 1 126% 395 320 | 50^ 207 | 255 106^ 149^ 185 7l^| 750 218 532 299 451 1424 309 206 245 

He Wa 145» 348^ 251% 90v 1794! 299^ 93% 207^ 209^  90v| 576 231» 346^ 160^ 417 188^ 229^ 216» 200^ 
112 56 CA 

KISSYFUR 30v 196^ 128^/ 29v 204% 97^ 60у 37v 51v  46v| 759 377 382 351 408 233^ 175^ 293 115» 

SAT 8.00A 30 NBC 30v 196^ 128% 29v 204^| 97^ 60v 37v 51v 46%ê 759 377 382 351 408 233^ 1754 293 115^ 


1 

197 237 СА 1 
LAND OF THE LOST 

SAT 11.300 30 CBS 1 

16 86 CL 1 


LAZER TAG ACADEMY 


30v 196^ 128% 29v 204^| 97^ 60v 37v 51v 46| 759 377 382 351 408 233^ 175^ 293 115% 
202^ 322 245% 75v 177% 283^ 85^ 199^ 169^ 1154] 545 330 214^ 161^ 383 248^ 135^ 199» 184^ 
202^ 302 245% 75v 177»| 283^ 85^ 199^ 169^ 115^| 545 330 214^ 1614 383 248^ 135^ 199^ 184^ 
202^ 322 245% 75% 177 283^ 85^ 199^ 169^ 1154] 545 330 214^ 161» 383 248^ 135^ 199^ 184^ 


180^ 340 247% 52v 197^| 308 135^ 172^ 205^ 102 689 271 418 205^ 484 201» 283 246^ 238^ 


SAT 12.00N 30 NBC 118 2.8 11 248 | 1534 |180^ 340 2474) 52v 197^| 308 135^ 172^ 205^ 102^| 689 271 418 205^ ABA 201^ 200 246^ 230^ 

138 78 CA 1|C 2.8 11 248 |1534 |180^ 340 247% 52v 197^| 308 135^ 172^ 205^ 102^| 689 271 418 205^ 484 201^ 283 246^ 238^ 

MUPPET BABIES A 4.3 19 381 |1313 | 47^ 199 157^| 23v 212 78^ 37У 41У 54^ 24v| 824 543 281 278 545 357 188 360 185 

SAT 9.00A 60 CBS 1|B 4.3 19 381 |1313 | 47^ 199 1574] 23v 212 78^ 37v 417 54^ 24% 824 543 281 278 545 357 188 360 185 

205 98 СА 1|C 4.3 19 381 |1313 | 47^ 199 157^| 23v 212 78. 37v 41% 54^ 24+) 824 543 281 278 545 357 188 360 185 

9.00 - 9.30 A 4.0 19 354 | 1298 | 33v 181 1404) 33v 218 | 80^ 50% 30v 59^ 22v| 819 537 282 237 582 373 209 369 213 

9.30 - 10.00 А 4.7 19 416 | 1297 | 584 211 168 14% 203 T3^ 24 49^ 48^ 25v| 810 536 274 308 502 335 167 345 157 

ONE TO GROW ON-8:58AM A 4.6 25 408 | 1443 | 94^ 254 181 | 51^ 166 | 232 101^ 131^ 1164 116^| 791 365 426 363 428 224 205 258 170 

SAT 8.58A 2 NBC 1|B 4.6 25 408 | 1443 | 94^ 254 181 | 51^ 166 | 232 101^ 131^ 1164 116 791 365 426 363 428 224 205 258 170 

197 97 СМ 1|C 4.6 25 408 | 1443 | 94^ 254 181 | 51^ 166 | 232 101% 1314 1164 116^| 791 365 426 363 428 224 205 258 170 

ONE TO GROW ON-10:28AM A 6.7 26 594 |1435 |103^ 244 185 |127 241 | 252 104^ 148 133 119 | 698 308 390 250 449 230 219 201 247 

SAT 10.284 2 МС 1|8 6.7 26 594 | 1435 |103^ 244 185 |127 241 | 252 1044 148 133 119 | 698 308 390 250 449 230 219 201 247 

204 99 сн 1|C 6.7 26 594 | 1435 |103^ 244 185 |127 241 | 252 1044 148 133 119 | 698 308 390 250 449 230 219 201 247 

ONE TO GROW ON-11:58AM A 4.3 17 381 |1513 |202 451 352 | 29v 189 | 262 92% 170 190 T2^| 611 170 441 231 380 118^ 262 206 174 

SAT 11.584 2 NBC 1|8 4.3 17 381 |1513 |202 451 352 | 29у 189 | 262 92^ 170 190 72a] 611 170 441 231 380 1184 262 206 174 

168 87 CN 1|C 4.3 17 381 |1513 |202 451 352 | 29v 189 | 262 92^ 170 190 72^| 611 170 441 231 380 1184 262 206 174 

PEE WEE'S PLAYHOUSE A 4.5 17 399 |1330 | 70^ 313 260 | 19v 253 29У 4v 26v 10v  20v| 735 462 274 338 397 246 1514 279 118^ 

SAT 10.00A 30 CBS 1|B 4.5 17 399 |1330 | 70^ 313 260 | 19v 253 29У 4+ 26v 10у 20У] 735 462 274 338 397 246 151^ 279 118^ 

26 99 а 1|C 4.5 17 399 |1330 | 70^ 313 260 | 19v 253 29v 4v 26v 10у 20%é 735 462 274 338 397 246 1514 279 118^ 

POUND PUPPIES A 4.2 16 372 |1411 |114 351 325 | 81» 228 Вал 56^ 27v 49^ 35v| 748 381 367 337 410 153^ 258 230 181 

SAT 10.30A 30 АВС 1|B 4.2 16 372 |1411 |111^ 351 325 | 81^ 228 84^ 56^ 27v 49^ 35v| 748 381 367 337 410 1534 258 230 181 
CONT'D 


A=CURRENT REPORT B= QUARTER AVERAGE C SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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^*^ PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP .6 , 1987 


HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
PROGRAM NAME AUDIENCES HEU FEEN 
ж; к жн ICIS. зн μὲ TOTAL MALE FEM. ТОТ. TOT. MALE FEM. TOT. TOT. 
ess cvo% TYPE 1/1 | % % 0000 "i 1- le- 12- 12- 2- 6- 6- 6- 6- 9- 


TOTAL | 1 it. 1 ЖЕР; 5 п 11 ц 8 11 


WEEKEND DAYTIME CHILOREN CONT'D 
POUND PUPPIES-CONT'D 
208 


98 СА 1|C 4.2 81^ 228 Вал 56^ 27У 49^ 337 410 1534 258 230 181 
REAL GHOSTBUSTERS A 4.7 81^ 316 764 53^ 23v 54^ 336 493 237 257 232 262 
SAT 10.00A 30 ABC 1|B 4.7 81^ 316 T6^ 53^ 23% 54^ 336 493 237 257 232 262 
205 98 СА 1|C 4.7 81^ 316 76л 53^ 23% 54^ 336 493 237 257 232 262 
SMURFS 1 A 5.5 754 207 | 238 103^ 135 1204 341 443 225 218 275 168 
SAT 9.004 30 NBC 1/B 5.5 75a 207 | 238 103^ 135 120^ 341 443 225 218 275 168 
205 99 СА 116 5:5 758 207 | 238 103^ 135 120^ 341 443 225 218 275 168 
SMURFS 11 A 6.7 95^ 250 | 228 1064 122 120 295 439 233 205 244 194 
БАТ 9.30A 30 NBC 1/B 6.7 95^ 250 | 228 106^ 122 120 295 439 233 205 244 194 
205 99 СА 11ο 6.7 95^ 250 | 228 106» 122 120 ?95 439 233 205 244 194 
SMURFS [II A 7.3 102 263 | 231 96^ 135 133 260 485 253 232 241 244 
SAT 10.00A 30 NBC 1]B 7.3 102 263 | 231 96^ 135 133 260 485 253 232 241 244 
205 99 СА 1|C 7.3 102 263 | 231 96^ 135 133 260 485 253 232 241 244 
TEEN WOLF A 4.6 d T8^ 174 | 152^ ТІЛ Bla Bla 290 460 283 177 300 160 
SAT 10.304 30 C88 1|В 46 124^ 361 784 174 | 152^ 718 81^ Bla 290 460 283 177 300 160 
202 98 СА  1|C 4.6 18 408 |1437 |124^ 361 304 | 784 174 | 152^ 71^ 81^ 81^ 70^| 750 458 292 290 460 283 177 300 160 
WILDF IRE A 2.3 13 204 |1158 | 86^ 243^ 1954) 59v 216^| 120^ 63v 57v 50v 70v| 579 416 1624 119^ 459 305^ 155^ 315 144^ 
SAT 8.30A 30 CBS 1|B 2.3 13 204 |1158 | 86^ 243^ 195^| 59v 216^| 120% 63у 57v 50v  70v| 579 416 162^ 119^ 459 305a 155^ 315 144^ 
198 96 CA  1|C 2.3 13 204 |1158 | 86^ 243^ 195^| 59v 216^| 120^ 63v 57v 50v  70v| 579 416 162^ 119^ 459 305^ 155^ 315 144^ 
WUZZLES A 1.2 10 106 |1042 | 54v 343^ 276) 6lv 2364] << бу << 6v << | 457^ 260^ 197^ 141v 316^ 124v 192^ 247^ 70v 
SAT 8.00A 30 АВС 1|в 1.2 10 106 | 1042 | 54v 343^ 2764] 61v 2364] << бу << 6v << | 457^ 260^ 197^ 141У 316^ 124v 192^ 247^ 70v 
197 297 CA  1|C 1.2 10 106 |1042 | 54v 343^ 276^| Gly 2364) << бу << 6v << | 457^ 260^ 197^ 141v 316^ 124v 192^ 247^ 70v 
A=CURRENT REPORT В = QUARTER AVERAGE C SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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PROGRAM AUDIENCE ESTIMATES (Alpha) 


HOUSEHOLD 


VIEWERS PER 1000 VIEWING HOUSEHOLDS BY 


PROGRAM NAME AUDIENCES WOMEN MEN TEENS [wo 
NO. p | AVG. AVG. TOT. MALE fror. 
DAY TIME DUR NET OF Y AUD. SH AUD. ВЫ j8- 18- ol- 215 @ 295 ЯБЫ ra 
#STNS CvG% ТҮРЕ T/| | % — % 009 6 1 
WEEKEND DAYTIME SPORTS 
ABC WIDE WORLD-SPORTS SAT A 16 470 447 296 430 273 | 804 125^ 330 543 754 494 560 418 485 347 194 | 86^ 37^|ll7^ 
WU ЖЗНЕ ΑἹ 2% 40 2} | eo 1791 0 saa fea am ER ES IE EA Шт 
47 296 430 273 125^ 330 4 5 ^ 37А|ПТА 
4.30- 5.00 А 489 341 469 308 | 828 1314 356 560 784 516 581 428 493 339 203 | 74^ 274|152 
5.00 - 5.30 A 419 294 399 272 | 810 118^ 341 559 762 510 582 441 513 355 2% | 90 5.88. 
5.30 - 6.00 A 449 263 435 248 | 803 130^ 304 533 745 474 538 403 467 361 207 | 96^ 52] BB^ 
BUDWEISER ARLINGTON MILL.(S) A 654 266 647 287 | 684 78 207 352 662 330 384 274 328 302 278 140% 62 11 
SUN 5.00 60 АВС 
195 95 SE 
5.00 - 5.30 A 632 248 626 281 | 663 ΒΙ 213 362 634 334 381 276 323 294 253 | 181 тт^|129^ 
5.30 - 6.00 À 687 286 679 299 | 717 724 207 351 700 334 394 278 338 316 306 | l25^ 504|136A 
NBC MAJOR LEAGUE PRE GAME А 445 227 440 234 | 457 88^231 299 434 277 277 212 212 128^ 157^| 83^  43v|301 
SAT 1.00P 18 Nec 1 |В 445 227 440 234 | 457  88^231 299 434 277 277 212 212 128^ 157^| 83^ 434|391 
192 97 sc 1|с 445 227 440 234 | 457 88^ 231 299 434 277 277 212 212 1284 l57^| 83^ 43,391 
NBC MAJOR LEAGUE BASEBALL A 488 232 477 216 | 614 69^186 292 581 260 293 223 255 222 289 | 680^ а3^[168 
SAT 1.18P 180 Nec 1/8 488 232 477 216 | 614 69, 186 292 581 260 293 223 255 222 289 | 68^ 43^[168 
196 98 SE  1|C 5.8 20 514 |1338 143 | 488 232 477 216 | 614 69, 186 292 581 260 293 223 255 222 289 | 68^ 43%|168 
CALIFORNIA VS NY YANKEES 
CINCINNATI VS CHICAGO CUBS 24 | 41 280 J289 
СЕН STILI юш за лае зе зо зи злез ша PER: 
| i 4 ΕΕ ee Re See See eee 
^ 63 22 559 1378 150 500 246 497 222 | Gla 3 ars 274 $68 2% Der 21] 249 220 201 | Sas ЭҺ 171 
A 6.4 21 567 | 1399 184 | 559 289 544 265 | 617 59% 185 301 570 254 294 232 272 215 275 | 57a 324|167 
° A ТА 24 629 |1356 187 | 529 251 510 266 | 614 77^ 197 315 571 271 312 238 279 241 259 | 73^ 42^[140 
US OPEN TENNIS-SAT(S) A 3.1 10 275 |1121 159^| 463 175^ 462 182] 564 35v 120^ 270 546 252 306 236 289 325 240 | 37v 20| 57У 
SAT 12.30Р 375 CBS 
206 99 St 
2^ 231^ 379 231^ 232^ 218^ 219^ 197 l48^| 99^ 234|193% 
1.00 13 A 2.5 9 222 12 1. 448 2900 448 len) ы sov G40 362 sal 362. 362 332 332 э daaa 40% 22.0193, 
Ties 2 2:5 9 222 |1051 86^| 407 139^ 407 1814) 567 40v 142» 328 567 328 355 288 315 327 213^| 35v << | 42 
2.00 А 23 9 22 |1093 αι] 440 1012440 1111] sor Ἦν lola 228, 500 223, 280. 28, 258, 288, 240,“ 20v << | éS 
2% A 25 9 22 |1018 113^| 429 91^ 428 884) 488 29v 99^ 230^ 461 203^ 230^ 201^ 228^ 261^ 231^| 25и 22% ΤΘ» 
3.00 A 2.7 9 239 |1101 147] 455 133^ 455 129^| 512 75^ 141^ 225^ 468 181^ 209^ 150^ 178^ 235^ 260^| 82^  65v| 52v 
3.30 A 26 8 230 1162 1414) 491 1155 488 lasal 546 28v lO^ 219^ 519 192^ 264, 1914 2636 313 255%) 73А 28, 53v 
4.00 A 2.8 9 248 | 1165 1264) 433 113^ 422 112^| 652 26v 114% 316 630 294 344 291 340 401 286 | 29v 


A=CURRENT REPORT В = QUARTER AVERAGE C= SEASON AVERAGE 
57 


FOR EXPLANATION OF SYMB0LS, SEE PAGE B. 


* PROGRAM AUDIENCE ESTIMATES (Alpha) AUG.31-SEP.6 1987 
No ee VIEWERS PER 1000 VIEWING E SPECIFIED CATEGORIES - = ee = 
NO. ANG. AVG. 


21: 49 54 49 54 


WEEKEND DAYTIME SPORTS CONT'D 
US OPEN TENNIS-SAT(S)-CONT'D 
4.30 - 5.00 


A 3.2 11 284 208^ 275 203^ 269 31v 
58.00 - 5.30 ^ 35 11 30 622 27v 115^ 259 600 237 320 232 315 404 280 4av 
8.00 - 6.30 A 46 15 408 27 59.17 339 бз 313 405 200 31 255 20 ES 
0 - 6. ; 59^ 371 369 249 32v 
6.30 - 7.00 A 4.5 12 399 312 17 

US ОРЕН TENNIS-SUN.(S) A 3.3 11 292 

SUN 12.30P 330 cg = 

208 99 SE 
12.30 - 1.00 A 31 1 275 131^ 
1:00- 1:30 A 36 13 319 96^ 
1:30 - 2.00 А 38 14 337 85^ 
2:00 - 2.30 A 3.7 13 328 4 
2:30 - 3:00 A 3.7 12 328 an 
3.00 - 3.30 A 3.6 12 319 % 
3.30 - 4.00 A 3:2 10 284 0v 
ν 
4.00 - 4.30 ^ 8 230 28v 
4.30 - 5.00 А 7 213 13v 
5.00 - 5.30 А 10 301 27 
5:30 - 6.00 А 11 328 47 
WORLD CHMP TRACK-FIELD-SA(S) А 11 284 175^ 
SAT 4.12P 27 NBC 
160 80 SE 
4.00 - 4.30 A 3.2 ll 284 185^ 
4.30 - 5.00 A 3.2 11 284 154» 
WRLD CHAMP IRACK-FIELD-SA(S) A 4.5 14 399 210 130^ 
SAT 4.39 81 МС 
200 99 SE 
4.30 - 5.00 A 4.1 l4 363 |1443 167^ 640 75, 174a 406 616 382 426 332 376 372 190 101% Τάλ|190» 
5.00 - 5.30 A 4.2 13 372 |1476 196 707 93^ 228 46l 659 413 464 368 418 372 195 | Bl^  65^|l37^ 
5.30 - 6.00 A 4.9 14 434 |1511 244 663 ТОһ 224 428 608 374 422 359 407 339 186 | 110^  82^|136^ 
WRLD CHAMP TRACK-FIELD-SU(S) |А 4.5 14 399 |1336 156^ 648 73^ 298 431 586 369 439 358 428 337 147λ| 104% 82 83^ 
SUN 2.000 240 АВС 
198 99 SE 
2.00 - 2.30 A 3.5 12 310 |1319 171^ 594  T8^ 239 413 531 349 385 334 370 285 146^| 106^ 550225 
2:30 - 3.00 A 41 14 363 | 1257 166^ 559 56^ 175 357 504 302 371 301 369 322 134^| 126^ 62a] 96^ 
3.00 - 3.30 A 41 13 363 |1235 138^ 626 78^ 252 418 552 344 417 341 414 301 135^] 85^ 44v| ΤΙ» 
CONT'D 
A= CURRENT REPORT B=QUARTER AVERAGE Ces SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE ΡΑΕ В. 


ΝΙΝ G= i s InIYA A. __ 


* PROGRAM AUDIENCE ESTIMATES (Alpha) 


HOUSEHOLD 

PROGRAM NAME AUDIENCES 
AVG. AVG. 
DAY TIME OUR NET OF AUD. SH AUD. 
*STNS CVG% ТҮРЕ Т/С % % 00% 


WEEKEND DAYTIME SPORTS CONT'D 
WRLD CHAMP TRACK-F [ELD-S-CONT'D 


3.30 - 4.00 
4.00 - 4.30 
4.30 - 5.00 
5.00 - 5.30 
5.30 - 6.00 


A=CURRENT REPORT В = QUARTER AVERAGE C= SEASON AVERAGE 
61 


TOT. WORK. 
PERS ING 


784 266 
52^ 254 
684 233 
74” 231 
98^ 239 


604 


622 
573 


21- 


21- 


25- 


AUG.31-SEP.6, 1987 
A 


376 445 340 150 89^ 45% 
394 485 351 141^| 105a 36v 
394 468 370 139^| 11206: 53^ 
357 427 350 169 | 103^ 60^ 
330 403 337 149^| 1074 59» 
FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


62 ; 
PROGRAM AUDIENCE ESTIMATES (Alpha) AUG. 31-SEP 6, 1987 
EN HOUSEHOLD VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES = ГЕН 
PROGRAM НАМЕ K| AUDIENCES TOT. WORK- WOMEN MEN теме 
Νο] | Ava. AVG. |PERS ING tor, 
pay TIME DUR МЕТ OF y | AUD. SH AUD. Won. 18- 18- 25- 25- 35- 18- 18- 21- 25- 25- 35- 12- 
ӨЛЕ SW mEMDIXE κ ως τς τῇ ὃν ze эӊиш TOTAL 34 49 21. 49 49 54 64 ssel 17 
WEEKEND DAYTIME OTHER 
BUSINESS WORLD ^ 1.3 5 115 |1381 184^| 621 206^ 34l^ 557 226^ 239^ 251^ 549^ 141У 322^ 549^ 322^ 258^ 315^ 307^ 1700] << 
SUN 12.300 30 ABC 1|8 1.3 5 115 |1381 1844) 621 206^ 34l^ 557 226^ 239^ 25]. 549^ 141, 322^ 549^ 322^ 258^ 315^ 307^ 170a] << 
122 72 N 1|ς 1.3 5 115 |1381 184^| 621 206^ 34l^ 557 226^ 2394 251^ 549^ ldlv 322^ 549^ 322^ 258^ 315^ 307A 170^| << 
FACE THE NATION A 2.3 9 204 |1101 1804] 613 67v 186^ 613 186^ 296^ 308^ 447 86^ 135^ 447 135^ 99 1524 176^ 2594] << 
SUN 10.30 30 CBS 1|8 2.3 9 204 |1101 180^| 613 67v 186^ 613 186^ 296^ 3084 4% 88, 135^ 447 135^ 99^ 152^ 176a 2591] << 
141 85 CC 1|ς 2.3 9 204 |1101 180^| 613 67v 186^ 613 186^ 296» 308^ 447 86% 135^ 447 1354 99^ 152^ 176^ 2591] << 
HEALTH SHOW A 2.6 10 230 [1336 109] 444 112^ 171^ 420 132^ 169^ 200^ 387 200^ 276 361 250^ 199^ 199^ 92^ 111^| 217^ 
SAT 12.30» 30 ABC 1|8 2.6 10 230 |1336 109^| 444 112^ 171^ 420 132^ 169^ 200 387 208^ 276 361 250^ 199^ 199^ 92^ 114% 217^ 
171 в N 1|ς 26 10 230 |1336 1094| 444 112^ 171^ 420 1323 169^ 200. 387 208^ 276 361 250^ 199^ 199^ 92^ lll^| 217^ 
MEET THE PRESS A 2.6 9 230 |1249 158^| 643 117λ 178^ 640 110^ 140^ 190^ 518 144^ 292 518 292 290 310 2191 2064] 34v 
SUN 12.30P 30 NBC  1|B 2.6 9 230 |1249 1584] 643 117^ 178^ 640 110^ 140^ 190. 518 144. 292 518 292 290 310 219^ 2064] 34v 
14 95 cc  1|C 2.6 9 230 |1249 158^| 643 117^ 178^ 640 110^ 140^ 190^ 518 144^ 292 518 292 290 310 2194 208% 34v 
SUNDAY MORNING A 3.9 18 346 |1303 241 | 753 112^ 288 748 278 354 340 430 61» 184 429 184 174^221 242 198 | 39v 
SUN 9.004 90 CBS  1|B 3.9 18 346 |1303 241 | 753 112^ 288 748 278 354 340 430 біл 184 429 184 174^ 221 242 198 | 39v 
175 1|С 3.9 18 346 |1303 241 | 753 112^ 288 748 278 354 340 430 біл 184 429 184 174^ 221 242 198 | 39v 
9.00 — 9.30 A 3.8 19 337 |1250 232 | 764 103^ 269 760 264 348 361 380 52», 141» 380 141 141» 186^ 192 194 | 49v 
199 417 199 190 222 248 186 | 49^ 
; 354 |1316 246 | 748 117^ 302 737 288 350 345 417 634 A 
10 А 40 17 354 |1307 237 | 729 114. 284 729 275 355 305 479 67a 207 478 206 185 247 s A 4 
710 1554 214 277 543 43% 198 540 195 194 264 303 274 ^ 
p ον ABC 1 8 ы 14 328 1412 185. he A 213 710 155» 214 277 543 4% 198 80 195 m E = 96. SIN 
SUN . ; 12^ 213 710 155» 214 277 543 43, 
19 98 N Ίο 3.7 14 328 |1412 1554] 716 1 8213 25 844 40% 188 543 194^ 1944 275 325 267 | GTA 
E 3.5 13 310 |1437 1414] 703 106^ 219 694 151 1 291 288 | 38v 
12:00 - 12:30 А 38 14 337 |1427 175, yaa 148. 213 743 182 222 283 555 46у 205 551 201 199 26 


FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
A= CURRENT REPORT В = QUARTER AVERAGE C SEASON AVERAGE 


63 


** Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 


EVE. Ho. AUG.31, 1987 


700 7:15 7:0 7:45 8:00 8:15 8:0 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


535] sao] 57.0] s| зөл| 60.5] ena] e.| вг5| ers] see | 52] 55.1| ses) | 


АВС ТУ 
AVERAGE AUDIENCE — ( 
нмв (000) & %) 

WARE AUDIENCE % 


AVG. AUD. BY 1/4 HR % 


a) ΚΑΤΕ & ALLIE NEWHART DESIGNING — — ——CAGNE' LACEY — 
C 8 S TV (Е Nes) th} ОК) {кў 


И. V 
SHARE AUDIENCE % 8 i 3 4 
AVG. AUD. BY 1/4 HR & 


28 23 24 0 * 20 
16.4 16.5 12.44 12.6 13.6 147 144 14.8 11.9 11.1 10.8 10.2 


ALE VALERIE — «————— NBC MONDAY NIGHT MOVIES-- 

NBC TV (A) (ñ) A YEAR INTHE LIFE, PART 2 ç 
AVERAGE AUDIENCE 2,140 11,700 10,630 
(мае RC { 13.7 13.2 12.0 11.4» 12.0 * 12.6 * 121% 
ME Wr S 24 22 20 8 19 22 23 


13.2 14.3 12,9 136 11.4 11.4 11.9 12.2 196 12.5 12.2 12.0 


9.8 
12.4 Т 
INDERENDEMTS 12.0 12.3 10.5 12,6 13,2 2: ы 18 
YUYAYKI 25 23 18 
8Η 
su 2.2 
2.8 2.5 
SUPERSTATIONS P. E m T ae : А 
AGE AUDIENCE А 3 
Shane AUDIENCE % 6 С 
2.4 1.2 ; 
ras 202 2.5 3.3 23 i Z 
AVERAGE AUDIENCE 125 А Я ; 
SHARE AUDIENCE % Р 
6.6 5.6 ; 
CABLE ORIG. т n. M 3 E А 2 
AVERAGE AUDIENCE 44 à А 2 
SHARE AUDIENCE % 
,9 4.2 { 
PAY SERVICES a " Р. т. 7 | ; 
AVERAGE AUDIENCE 2.1 ñ 


ы For explanation of symbols, See page B. 
SHARE AUDIENCE % 


MICHAEL JACKSON SPECIAL ,MAGIC RETURNS ,CBS ,(8:00-8:30),(S) 


(i) 


* 


Й . * 


** Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. TUE. SEP, 1, 1987 


7:0 7:15 7:0 7:45 8:00 8:15 8:90 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


| so.1] sis] 51.6] 53.0] 53.5] 556] 57.6] 59.6] see] 58.8] 58.6] 


"d JHE GROWING PAINS —— Mo NE IGHT ING ><——SPENSER: FOR HIRE —> 
PAE PAE R 

ABC TV ORS ( у j 0 X ) (R) 

AVERAGE AUDIENCE { 14,440 16,040 13,470 9,750 

(Hhids (000) & €) 16.3 18.1 13.1 15357120 Ізя 10.6 * 

SHARE AUDIENCE % 30 31 26 96.» ad 4 INS Өш? 

AVG. AUD. BY 1/4 HR % 15.0 17.6 17.8 18.4 14.9 15.3 15.6 15.1 11.7 11.0 10.6 10.7 


> 


арои SIMON — | iiri KNIGHTS — > <—————NIGHT HEAT 


PAE) RXPAE) 
CBS TV 
AVERAGE AUDIENCE { 6,820 10,540 10,190 
Hhids (000) 8 %) Τ᾽. (2.7 5 τι «11.9 116% 12.5 11% 11.1. 11.6» 
SHARE AUDIENCE % 14 м" 19 * Q0 20». ol „ 20% 23 * 
AVG. AUD. BY 1/4 HR 9 ТТ 16 1.8 1.8 10.9 12.3 12.5 120 109 11.3 11.8 118 
| — nf. —— Q — Sw oF THE /WEEK-TUESDAY > 
AVERAGE AUDIENCE { 9,830 6,020 
ү кн St MU! SR df pa ca еш, 
AVG. AUD. BY 1/4 на * 40% ΙΟ... 11.3 11,9 96. 46.8. 8,2, 8.4. L+ 65 4,4 6,4. 
INDEPENDENTS 12.5 11.0 11.9 14.6 14.4 15.2 14.3 
AVERAGE AUDIENCE 12.4 ; А А : : ; ‚ 
SHARE AUDIENCE % 24 24 20 20 25 25 28 28 
SUPERSTATIONS A T E. тея x. ^ 
AVERAGE AUDIENCE 3.3 2.6 Β Д А А А 
SHARE AUDIENCE % 6 5 6 6 8 8 9 10 
PBS 
AVERAGE AUDIENCE 1.8 2.5 2.2 2.3 2.6 2.6 1.8 1,9 
SHARE AUDIENCE % 4 5 4 4 4 4 3 
CABLE ORIG. Y: "^ 
AVERAGE AUDIENCE 4.3 4.2 4.5 4.6 5.1 6.0 z X 
SHARE AUDIENCE % 8 8 8 8 10 10 11 10 
PAY SERVICES i: 8 
AVERAGE AUDIENCE 1.6 2.3 4.7 5.7 5.9 6.0 > А 
SHARE AUDIENCE % 3 š 9 10 10 10 10 9 


U.S. TV HOUSEHOLDS: 88,600,000 For explanation of symbols, See page B. 


A-5 


^ Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. MED. SEP.2, 1987 


͵ , 
TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:0 Tr 9:30 9:45 10:00 10:15 10:30 ΠΕ 
HUT 50.2 51.2] 51.9] see] sae] seo] sre] 56.8] seal 58.4] 57.8 55.6] 54.3] 50.1] 50.1]. ] 


PERFECI HEAD OF THE <—————MACGYVER —— rr — 
ABC TV STRANGERS Ero (ROCPAE) (в) 
AVERAGE AUDIENCE í 10,630 11,870 10,630 7,4 
Ниаз (000) ἃ €) 12.0 13.4 12.0 11.8» 12.3 * &[4 8.5 „ 8.3 * 
HARE AUDIENCE % 2 24 21” EON 21 * is is is 
AVG. AUD. BY 1/4 uw * dee 13.2 19.5. 128 116 123 422 67 64 8.3 
<-----МІКЕ HAMMER —— <———MAGNI 1.— — 
CBS TV (R)(PAE) 5 ИЛ ы етіл ᾿ 
AVERAGE AUDIENCE 8,150 10,990 12,400 
(Hhlds (000) & %) { $2 вв = 9.8 * 12.4 120% 12.8 * 14.0 14.2» 13.8 * 
SHARE AUDIENCE % i ie Ip k Ear Ὅν» 22 * 26 26 = 21 * 
AVG. AUD. BY / HR 4 894188 95 102 ПЛ) 1% itary, 1280162 |1422 14.4 13:1 


5----НІОНИАҮ TO HEAVEN ---> «--------ВНОНХ 200 > 
(R) (R) 


sf. ELSEWHERE 
NBC TY (R) 

(ma (un) ar) { [νος η 10.3 34.8 86» MES вт» 9.2 * 

AVG. AUD. BY 1/4 HR * 9:6 2 10.2 1% Е al εἶ Ы 8.9 910 š 51 216 Š 9.0 ο. p 

INDEPENDENTS 

SHARE AUDIENCE % EM E E EM 255 E E ЕН 

SUPERSTATIONS 

AVERAGE AUDIENCE di Jd 52 n a 185 24 Ων 

PBS 

tunes | [ει гаа. 

CABLE ORIG. 

"τω 81 πο | ү 

PAY SERVICES 

ТЕН в. шш. 


„ , For explanation of symbols, See page B. 


А-7 


΄ 


EVE.THU. 8ΕΡ. 3 


SLEDGE HAMMER CHARMINGS OUR WORLD > <- 20/20 > 
АВС ТУ (в) (RYCPAE) (RYCPAE) 
AVERAGE AUDIENCE 1 6,560 7,530 6,560 10,900 
(Hhids (000) & %) 7.4 8.5 7.4 6.9 Ἢ T;9 ж 12.4 122» 12.4 * 
SHARE AUDIENCE % 13 15 13 299 MEL ερ aj А) 


3 22 24 
AVG. AUD. BY 1/4 HR % 7.2 7.6 8.2 8.8 6.9 7.0 7.5 8.2 11.9 12.4 13.0 11.9 


<—SCARECROW & MAS. KING -> í<— f 88 THURSDAY MOVIE > 
(В)(РАЕ) L CK 
CBS TV 
AVERAGE AUDIENCE 1 7,000 6,290 
(Hhids (000) & %) 7.9 6.8 * ΒΩ ἈΠ 8 1:4: ж 8:6 % 6% 
SHARE AUDIENCE % 14 ο Ἢ 16.5. 13 14 * МҸ 2 EA ο) 
AVG. AUD. BY 1/4 HR % 7.0 6.6 8.4 Зз 8.6 TS 7.8 7.1 6.6 6.5 6.5 5.7 
BILL COSBY CHEERS NIGHT COURT <————1.A, LAW ————— 
9“ (85 09 (А) 3 
NBC TV 
AVERAGE AUDIENCE í 18,780 14,530 14,800 15,330 11,700 
(Hhlds (000) & %) 21.2 16.4 16.7 17.3. 13.2 19.34 13.0 * 
SHARE AUDIENCE * 39 29 29 29 24 BAS 5 
AVG. Aub. BY 1⁄4 HR % 20.0 22.4 16.7 16.2 16.2 17.2 Nie 17:3 13.7 19.8 13.1 150 
TS š 11.8 11.1 
INDEPENDEN 1155 11.5 9.3 11.6 р 1225 21 21 
AVERAGE AUDIENCE 25 22 ir 20 
SHARE AUDIENCE % 
SUPERSTATIONS " ^ Lo he 4.2 3.4 56 
AVERAGE AUDIENCE fo 5 š 7 u Ы ku ie Be Ee ТЕЫЮН лава 
SHARE AUDIENCE % 
; 1,9 1,8 
μα. 2.1 2.1 2.9 3.2 Ju y 3 
AVERAGE AUDIENCE 4 4 5 в 
a .. . ] nrFT a 
CABLE ORIG. 52 6.4 7.3 8.4 Un 553 D: 
AVERAGE AUDIENCE 0 10 12 13 15 13 
SHARE AUDIENCE % 
PAY SERVICES 2 2o 25 3.6 “2 44 38 
AVERAGE AUDIENCE 15 4 4 $ 6 7 
Баео ar 
U.S. TV HOUSEHOLDS: 88,600,000 


M9 


k. 


ен Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. SEP.4, 1987 
TIME τ 7:15 7,90 745 8:00 8:15 8:30 8:45 9:00 9:5 9:30 9:45 =a 
HUT 4.1] 45.1] 44.5] 45.9| aso] 47.6| 4.8] so2| 49.8] BI 51.2 aol ss] sol es | 


MEI ER MR. BEL' ВЕ «————— MAX НЕА! жасу ποτ 
АВС ТУ [ th} ЛЗ (R CPAE) [ αν, 1 
AVERAGE AUDIENCE 8,860 10,450 8,060 
ним: (000) а Y) { 10.0 1.8 $31 9.6» erc эл * 9.8 * 
W b e Š 21 24 18 19 * i? * 19 18 κ 20 * 
ы ü * 9.4 10.5 11.3 12.4 9.8 9.1 B.9 8.6 8.8 9.3 9:5 10.1 
arn SUMER PEAYHOU — —— 
CBS TV EIL EL δὲ DEN” DEN ὑπ 423) | Ep d 
AVERAGE AUDIENCE 
қ 6,200 
μα Í ΝΠ es Wenn 
14 2947 * 
AVG. AUD. BY 1⁄4 HR % 7.6 T.T 6.4 6.3 6.4 τα 7.4 rà в? sl | 8.4 5d | 


NBC TV Жыт | 


AVERAGE AUDIENCE { 8,150 

(hane КІШ? % 2 6:53 Ἢ 9.9 * 9 9.8 * 10.6 * 
AVG. AUD. BY 1/4 HR % 2 es Е 8.2 ee ? 9.8 1020 d 10.0 918 3 10.0 κ΄ 1 10.6 1818 i 
INDEPENDENTS 

μι ЖЕ э L Жол on enne 
SUPERSTATIONS 

AVERAGE AUDIENCE 3,0 24 2,8 2,5 35 3,8 99 28 

PBS 

SHARE AUDIENCE K ἐν "AQ 3? 515 2a ας 447 5 

CABLE ORIG. 

SHARE AUDIENCE % | B “ὁ 5% 5% 5% 5% 5% 

PAY SERVICES 

СТЕ Жоо үл EE 

VS IV HOUSEHOLDS: Бю For explanation of symbols, See page B. 


А-11 


* Nielsen NATIONAL TV AUDIENCE ESTIMATES | EVE. SAT. SEP.5, 1987 


7:0 7:15 7:0 7:45 8:00 8:15 8:30 8:45 9:00 915 9:30 9:45 10:00 10:15 10:30 10:45 11:00 11115 


| 42.0] 46.3] ав.з| 48.6] 29.8] 51.6] 52.0] 50.7] 0.7] 50.1] 2.3] 486] 47.6| ans | alo 


Е — — ATURDAY NIGHT MOVIE ———————— 
ABC TV AP. LLEN HC — “ABC 5, Қ x E MOVIE Y 
AVERAGE AUDIENCE { 6,730 4,870 7,440 
Punt (000) & %) 7.6 5.5 8.4 Το κ 8.4 * сы 8.9 * 
d ТИГИЛ % 16 11 17 15 TI Hoy) 19 * 
ΒΥ 1/4 HR 7. ¿ 8.5 8. 


CBS TV | Dn God і 


AVERAGE AUDIENCE 4,700 7,530 

(Hhids (000) & %) 5: 5.0 * He 1635 ος Ж 8:8. w 9.2 2 8.6 * 8.4 * 
SHARE AUDIENCE % 11 ША αν To СІВ TRUM: HS. 39 х Ше — 7 
AVG. AUD. BY 1⁄4 HR % 5.0 5.0 5.4 5.9 6.9 7.5 8.5 9.0 9.7 8.7 8.4 8.8 8.6 8.2 


*— ——FACTS OF LIFE ———> GOLDEN GIRLS AMEN <---------НИМТЕй ------> 
NBC TV ος th) (8 tL) 
AVERAGE AUDIENCE í 10,100 14,800 12,050 10,900 
Hhids (000) & K) 11.4 9.6 * 13.3 * 16.7 13.6 12.3 11.9» EMT 
HARE AUDIENCE * 24 201 * 22 47:32 27 25 ДІ 26 * 
AVG. AUD. BY 1/4 HR * 9.1 10.2 12.7 13.8 16.3 17.2 13.7 13.4 11.1. 12.2 12.9 12.4 


INDEPENDENTS 

ERAGE AUDIENCE 10.3 10.2 11.0 11.0 10.0 10.6 19.7 9.4 ΤΕ 
SHARE AUDIENCE * 26 25 23 22 19 21 
SUPERSTATIONS Я я τ m 
AVERAGE AUDIENCE 3.0 cee ° се 255 25 D š Š 
SHARE AUDIENCE % T 
PBS 
AVERAGE AUDIENCE zi de %° το a ὃν 13 125 1,8 
SHARE AUDIENCE % 
5 1 6.0 6.1 6.0 6.1 5.1 4.8 3.9 

5.2 5. à ; : : ; ; : 

КЕШЕДЕ 13 12 13 12 12 12 10 10 9 
PAY SERVICES 
AVERAGE AUDIENCE 3.3 32 4.5 απ΄ RA 4% do 45 10 
SHARE AUDIENCE % 8 8 10 10 9 

U.S. TV HOUSEHOLDS: 88,600,000 For explanation of symbols, See page B. 


A-13 


Helen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. SEP.5, 1987 


TIME 11:30 11:45 12:00 12:15 12:30 12:45 1:0 1:15 1:30 1:45 2:00 215 2:30 2:45 


HUT 3.2] 35.0] 22.5] 29.6] 26.9] 23.7] 221 18.4] 17.0] 15.8] 139] 128] UZI 10.2] ТІГЕ 


a) 
ABC TV 
AVERAGE AUDIENCE ( гыз 
2r 
MARE AUDIENCE. 4. 


— —ə— ə —  — —— . . l.  ( 


CBS TV P 
MERE AUDIENCE í 
HARE (9%) & %) 8. 4 


e — --SATURDAY NIGHT-- ——— 
frutas Т „ (PAE) 


МЕС ТУ 12:50)(РАЕ) 
(urea (Pu. 22. 
Nia i 4 Hus dI 
— à 7.6 7.1 5.8 5.0 4.1 3.2 2.3 
ΠΝ И! 1 l ОИЕ 
C 2.1 2.7 2.1 1.4 1.2 1.1 0.8 
mec. | ; ; | R ⁄ 
Es 9 0.6 ^ 0.3 ^ 0.2 4 0.1 v 0.1 v 
меат Ι΄ . | ἄπ]. |... 
CABLE ORIG. 
ҚҰСЫН) ЧЧ l у үү 
РАҮ $ЕКУ!СЕ$ 
ПЕНЕН) Π.Ι. >. 


For explanation of symbols, See page 8. 


(1) ABC WEEKEND REPORT-SAT. ,ABC, (11:30-11:48) - 
(2) NFL PRE-SEASON FTBL.,NY GIANTS VS PLTTSBURGH,CBS,(9:00-12:08),(8) 


А-1% 


*" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. SEP.6, 1987 


7:0 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:90 9:45 10:00 10:15 10:30 10:45 11:00 11:15 


.2| so.a| 5ι.α] 5ι.7] sue] ste] 52.3] 52.2] l 


DISNEY SUNDAY MOVIE ----------> <------АВС SUI RING GEDA NIGHT Mov BEL Bauer eros 


ABC TV TOURS BRE N σα ενα 


AVERAGE AUDIENCE í 7,710 8,51 

(Hhids (000) & %) 8.7 TQ 5 73847 9.9 * 10.3 * 9.6 9:9 X ος 9:6 * 9:9  * 
SHARE AUDIENCE % 18 le * . 4 9% 022” 519. 18» H9 τη — 20 * 
AVG. AUD. BY 1⁄4 HR % 7.0 7.0 1,5 8.0 9.9 9.9 10.6 10.0 8.9 9.4 9.9 9.8 9.6 9.7 9.9 9.9 


-------6ο MINUTES. 


><——MURDER, SHE WROTE --> 4------------<85 SUNDAY MOVIE(B) —— 1 
(А)(РАЕ) ; e 


CBS TV AE 
AVERAGE AUDIENCE 1 13,020 Д ,190 
Hhids (000) 4 Ж) 14.7 14.4 * 15.1 5 1493 141: 14.5 * 9.5 9.9 * 9.5 * 9:2) -9 9.4 * 3.6 
HARE AUDIENCE % 33 33 * 43. 5.28 29 * 98. * 18 19 * 1: = J8 * 19 * 8 


AVG. AUD. BY 1/4 HR % 13.7 15.0 15.0 15.2 13.9 14.4 14.5 14,5 9.9 9.8 9.6 9.4 9.3 9.0 9.2 9.6 3.6 


<——— OUR HOUSE 


NBC TV CASS η eme ge р eee 


AVERAGE AUDIENCE { πο 8,060 8,510 
(Hhids (000) & Ж) 6.2 5.8 * 6.6 *9.1 83 * 9.9 8.8 ва * 9.4. * 10.0 * 10.4 * 
SHARE AUDIENCE х ШЕР 14 is 17 * 20 * 19 ies ig * 19 κ 2)o* 
AVG. AUD. BY 1/4 HR % 5.7 5.9 6.4 6.9 7.8 8.9 9.6 10.1 8.3 8.5 9.1 9.7 9.8 10.2 10.6 10.2 
INDEPENDENTS a á E μή 2% ч P. Pic 
uui: ἘΞ HELL wo s 88 
SUPERSTATIONS үл T τ 
AVERAGE AUDIENCE 25 25% δ 32 n 3) 6 6 5 
SHARE AUDIENCE % 
PBS 
AVERAGE AUDIENCE 2.0 i ut 27 co 3 p % 
SHARE AUDIENCE % 5 
CABLE ORIG. 
AVERAGE AUDIENCE 3.3 2% Lo 4:6 426 ps: 5% 410 Үй 
SHARE AUDIENCE % 8 | — 
PAY SERVICES 
AVERAGE AUDIENCE 2.3 oF 972 E. 18 10 ge 132 4% 
SHARE AUDIENCE % 5 = 

U.S. TV HOUSEHOLDS: 88,600,000 For explanation of symbols, See page B. 


(1) CBS SUNDAY NEMWS-OSGOOD,CBS, (11:00-11:15) 


A-17 


А1 Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 


EVE.SUN. SEP.6, 1987 


11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


HUT Гэл| 94.0] 227 26.9] 23.6] 20.9] 18.3] 16.4] 14.7] 13.3] 112] 10.2] 9.6 | өз ү Т E 


a 
ABC TV 

AVERAGE AUDIENCE 2,390 
Hhids (000) ἃ %) { 2.7 
HARE AUDIENCE * 4 

AVG. AUD. BY 1/4 HR & 2 


. ⏑ͥõ» МЕНЕНЕ. % ˙⁰k! ү E 
CBS TV 


AVERAGE AUDIENCE í 
(Hhids (000) & %) 

SHARE AUDIENCE * 
AVG. AUD. BY 1/4 HR % 


eres) | a N С 


(2) (PAE) 
NBC TV 


AVERAGE AUDIENCE r ἢ 
(Hhlds (000) & %) 1 
SHARE AUDIENCE % 
AVG. AUD. BY 1/4 WR. — & 


2770 

2.0 
6 

2.0 


INDEPENDENTS 

ЕЕЕ πα n О Е. 
SUPERSTATIONS 

ΝΗ єє; C 
PBS 

AVERAGE AUDIENCE 1,5 0,9 0.8 0.3 ^ 0.1 v 0.1 v 021274 


SHARE AUDIENCE % 4 3 4 ὍΝ νης RAS TUE 


CABLE ORIG. 
AVERAGE AUDIENCE 3.6 3,0 2,0 1.6 1.4 1.0 9.7 ^ 
SHARE AUDIENCE % 10 i 155 9 10 9 8 ^ 
PAY SERVICES 


AVERAGE AUDIENCE 4.6 4.6 4.1 3.4 2.7 2.4 2.4 
SHARE AUDIENCE % 13 16 18 20 19 22 27 


«8. 1 , ' For explanation of symbols, See page B. 
(1) ABC WEEKEND REPORT-SUN(B) , (PA ), ABC CTI 130-11145) 
(2) G MICHAELS SPORTS MACHINE , NBC, ( 11) 30-1] 145 ) 


A-19 


*?' HWielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.31-SEP,4, 1987 


6:00 6:15 6:0 645 7:00 7:15 7:0 7:45 8:00 8:15 8:30 5 9:0 9:15 9:30 9:45 10:00 10115. 


4] 20.2] өлі ze] азт[ 2з] 2.6] ол а zs 


(PAE) (1) (PAE) (2) GOOD MORNING, AMER GOOD MORNING, AMERICA 

ABC TV 2 ДЕ) б (COOR he ШЫҒАН? 5139 (C0- ФРАК BIBAT fic? 2 
AVERAGE AUDIENCE { 1,100 1,880 3,210 3,690 
(Hhlds (000) & %) 12 2.1 
SHARE AUDIENCE % 15 18 20 ^30 
AVG, AUD. BY 1/4 HR 1:2 2. 46157 4.2 

CBS MORNING CBS MORNING «——— ———— MORNING PROGRAM —— 

CBS TV NEWS- 6:30AM NEWS- 7:00AM КоА S MARIO 
AVERAGE AUDIENCE í 830 1,770 1,950 2,890 
(Hhlds (000) & %) 0.9 2.0 Зра. 2.2 * 2.4 κ 3.3 
SHARE AUDIENCE % 11 13 и Mo il κ i κ 15 
AVG. AUD. BY I/4 HR ὁ ОШ ος Em mira ος σα] ny m 3519 μα) 

NBC NEWS AT ODAY SHOW-T. DAY. ŞHOW-8. 3 

NBC TV SUNRISE CO-OP); PARTICIPATING) TEE PT PARFIGIPAT ING) SAEN UR TE 
AVERAGE AUDIENCE { зо 3,530 3,790 2,530 
(Hhlds (000) & %) 1.5 4.0 4.3 2.9 
SHARE AUDIENCE % 01 22 21 13 
AVG. AUD. BY 1⁄4 HR % 1.2 1.8 3.9 4.0 4.2 4.3 27 πα 
INDEPENDENTS 
AVERAGE AUDIENCE 1.3 2.6 225 3 52 228 253 4% 23 
SHARE AUDIENCE % 18 38 2 
SUPERSTATIONS š 132 125 15 ТИ ie 
AVERAGE AUDIENCE 0:5. A 0.9 1.3 4 : ; d š n 
SHARE AUDIENCE % в 8 2 s 5 5 2 5 
PBS oM 0.8 14 1.3 1.4 17ο 
AVERAGE AUDIENCE 5 011 v OI к * š 
SHARE AUDIENCE % 55 — 2 iu * 2 š 5 $ 2 
ee wi 1.9 2.1 2:2 2.4 2.4 
AVERAGE AUDIENCE 0.9 14 13 1:6 i i i i i 
SHARE AUDIENCE % - — M ` 1 ECCE s] | = ши 
PAY SERVICES E. 120 iô % 
AVERAGE AUDIENCE 0.7 ^ 0.8 0.9 14 14 2 ; d 5 
SHARE AUDIENCE % 9 4 111 | ERU Ph еее”) 

U.S. TV HOUSEHOLDS: 88,600,000 For explanation of symbols, See page B. 


(1) ABC WORLD NEWS-MORN-615A, ABC, (6:15-6:30) 
(2) ABC WORLD NEWS-MORN-645A, ABC, (6:45-7:00) 


А-21 


*" Nielsen NATIONAL TV AUDIENCE ESTIMATES - DAY WON.-FRI. AUG.31-SEP.4,1987 
TIME 10:30 1045 11:00 11.15 11:30 11145 12:00 12:15 12:30 12:45 1:0 1:15 1:0 1:5 2:00 2:5 2:30 2:45 


HUT {27| 2.7] 22.5] 23.2] 23.2] 23.7] эт] .3] 25.4] 26.4] 27.5] во] 270] 21] 26.4] 267] 26.6] жә 


WHO'S THE BARGAIN RYAN'S HOPE LOVING — «— ALL MY CHILDREN > 4----ОМЕ LIFE TO LIVE ——> 
ABC TV BOSS? M-F HUNTERS M-F (PAE) 
AVERAGE AUDIENCE { 3,560 1,200 2,520 3,530 6,260 6,450 
(Hhids (000) & X) -ᾱ 1.4 2.8 4.0 ТІР er Аа τ.» 7.4 . 
SHARE AUDIENCE % 19 6 11 15 26 24 * 2p " 21 27 * 28 * 
AVG. AUD. BY 1/4 HR ὁ 1. 2 шд Я Σ T 


NEM С, PRICE IS PR 1 <—YOUNG AND THE REST.ESS -»BOLD AND THE <——AS THE WORLD T RNS —: 
CBS TV SHARRS RIGHT 1 М ы АНТЫ BEAUTIFUL % о 
AVERAGE AUDIENCE { зад 4,640 5,900 6,180 3,860 5,070 
(Hhlds (000) & %) 3.5 5.2 6.7 TO. ет" 12 «4 S7 5. * 5.7 „ 
SHARE AUDIENCE κ. 75 23 28 5 2% de η με а 
AVG. AUD. BY I/A на ἃ 2 


alf WHEEL OF SCRABBLE SUPER PASSWORD WORDPLAY < 


DAYS OF OUR LIVES —> *— ——ANOTHER WORLD ———> 
RATION FORTUNE (PAE) 


NBC TV cout 


AVERAGE AUDIENCE 2,690 4, 4,240 3,310 2,5! 6,170 4,080 

(Hhids (000) & %) { 0 659 458 21 bay Қ 6.8 * m δ 4.6 * 

SHARE AUDIENCE » i3 24 20 is 11 25 24 3 26 * i7 17 * 17 * 

AVG. AUD. BY 1/4 HR 9 $0 $1 53 ST 46 48 386 4 29 29 6% WO" ug "Y Ww 4.6 

INDEPENDENTS А % 45 8 4 n 4.9 5.1 5,4 

AVERAGE AUDIENCE 120 17 18 18 19 17 18 19 

SHARE AUDIENCE % 

SUPERSTATIONS x 11 T Er 15 12 1.2 13 

AVERAGE AUDIENCE 12 5 5 6 4 4 5 

SHARE AUDIENCE % 

PBS 0.7 0.7 0.7 
š 0.7 0.8 0.9 : ; 

AVERAGE AUDIENCE 11 ο. po à 3 3 E 3 3 

SHARE AUDIENCE % 

CABLE ORIG. A м bs 23 22 δ А. 26 

AVERAGE AUDIENCE EO ч 5 à 8 8 9 10 10 

SHARE AUDIENCE % 1 3 

PAY SERVICES s К МЕ 105 Ίο hs 1.2 

AVERAGE AUDIENCE 1.0 м š š Š Š 5 5 5 

SHARE AUDIENCE % 5 


For explanation of symbols, See page В. 


71075, TV HOUSEHOLDS: 88,600,000 — 


22 


. Wielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.31 


TIME А 
3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


-SEP.4,1987 


<——GENERAL HOSPITAL 


> 


AB C TV ABC WORLD 
NEWS TONIGHT 

AVERAGE AUDIENCE 6,770 

(Hhids (000) & %) { 7.6 7.6 * 1.1 „ Pod 


SHARE AUDIENCE % 28 28 * 28 * 52 
9 
нн Т месе у ον 


< GUIDING LIGHT —— 
CBS TV W Б 
AVERAGE AUDIENCE 4,590 
(Hhlds (000) & %) 5.2 BW 5.2) * poa 
SHARE AUDIENCE % 19 dg 7 4928 p 
5.2 5.1 5.2 523 10% 10.4 


NI 
NBC TV δν 
AVERAGE AUDIENCE 4,040 
(Hhids (000) 4 X) { 4 He А 8,200 
SHARE AUDIENCE % i7 iz * 7 % 
AVG. AUD. BY 1/4 HR x 4.6 4.8 29 
a 9.2 9.3 

INDEPENDENTS Ë 21 8.2 9.6 10.2 10.9 12.0 

5.6 в. j ; : Ё : А 
SHARE AUDIENCE % 21 23 24 26 28 27 24 25 
SUPERSTATIONS ** v ii M 
AVERAGE AUDIENCE 1.8 “Р e E 8 
SHARE AUDIENCE % 6 Т : ы : = : : 
PBS 0.8 1.0 1.1 1.2 
AVERAGE AUDIENCE 0.8 0:9 99 E à 3 3 3 
SHARE AUDIENCE % 3 ; : Ξ Ξ 2 — 3 
CABLE ORIG. Hr % = 

3.1 3.8 4.2 4.0 ; 

AVERAGE AUDIENCE 3.1 13 il il 9 3 


SHARE AUDIENCE % i i із 
PAY SERVICES 


3 1.9 

AVERAGE AUDIENCE 1.2 1.1 1,3 1.4 1.5 1:5 1.8 
SHARE AUDIENCE % 5 4 К. I 1 denis αμ πι ta Г ЖЩ ГАС ИЩ 
U.S. TV HOUSEHOLDS: 88,600,000 For explanation of symbols, See page B. 


A-25 


Helen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEP.5, 1987 


TIME 100 7:15 7:30 7:45 8:00 8:15 83% 8:45 9:00 915 9:30 9:45 10:00 10:15 10:30 10:45 11:00 11:15 
HUT les [ zs | «s [ ara] mo 154] 17.8] о] 29| зт] 5а] же 25.9| ж.т] 256] 5.2| ә 
WUZZLES CARE BEAR FLINTSTONE FLINTSTONE REAL POUND PUPPIES BUGS BUNNY & 
ABC TV FAMILY KIDS 1 KIDS 2 GHOSTBUSTERS TWEETY SHOW 
AVERAGE AUDIENCE { 1,060 2,390 3,720 4,250 4,160 3,720 4,250 
Hhids (000) & %) 1.2 2.7 4.2 4.8 4.7 4.2 .8 
HARE AUDIENCE % io 16 20 19 18 16 19 
AVG. AUD. BY 1/4 HR X = 24 F o р au У. ¿2 4.5 5.1 
RENS T. ILDFIRE MUPPET BABIES -- PEE WEE'S TEEN LF IGEONS AND 
CBS TV ο Mets —— шор been ноғ қаны 
AVERAGE AUDIENCE { 1,860 2,040 3,810 3,990 4,080 3,010 
(Hhlds (000) & %) 2.1 2.3 43 4.0 ат * 4.5 4.6 3.4 
SHARE AUDIENCE % 17 13 19 19» je 17 ie 18 
AVG. AUD. BY 1/4 HR $ SEN ЕЕ 45 45 μοὶ. ον μίας 3.3 34 
KISSYFUR GUMMI BEARS SMURFS | SMURFS 11 SMURFS 111 ALVIN AND THE FOOFUR 
NBC TV (PAE) (PAE) CHIPMUNKS 
AVERAGE AUDIENCE 2,570 4,250 4,870 5,940 4 5,400 4,340 
(Hhlds (000) 8 %) { 29 4.8 5.5 e 6410 6.1 4% 
SHARE AUDIENCE % 23 28 26 РА 28 24 20 
AVG. AUD. BY 1⁄4 HR % 2.3 9.5 4.7 5.0 5.2 5.9 6.6 6.9 7.4 7.1 6.1 6.1 5.0 4.9 
INDEPENDENTS 5% T. ae $4 3.1 33 43 48 A 
AVERAGE AUDIENCE š 3 26 20 15 
SHARE AUDIENCE % 3 2 
SUPERSTATIONS p m ες. ὧν 10 10 1,0 1,2 
AVERAGE AUDIENCE ШЕ 7 5 4 4 
SHARE AUDIENCE % da i 
Я 1.1 1.2 
PBS 9 0.2 „ 0,4 ^ 0.5 ^ ΠΠ SES VEA 4 5 
AVERAGE AUDIENCE ον y Е 3. § 9: 24 3 
SHARE AUDIENCE % 
E ORIG. 3 3.6 3.5 
—.— Ht ne 1.0 14 ul 8g 21 15 ЕЗ ja 14 
SHARE AUDIENCE % 16 |) ол οι. ο ο не 


sas s 1 1:9 1.8 1.8 2.0 2.1 2:0 
AVERAGE AUDIENCE 1.0 0 | 1) 5 8 5 š б 


SHARE AUDIENCE % 16 i For explanation of symbols, See page В. 


А-21 


А88 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEP.5, 1987 
TIME 1 


1:90 11:45 1240 12:15 12:30 1245 1:00 115 1% 145 2:00 215 2:39 2:45 300 
— Газ вә so] as] οι] ae] эз] =s] =z] ποὶ же 36.7] 27.0 


LL NEW ELO! ΑΙ ΤΗ SHOW IERICAN 
ABC TV A KS (1) ΗΕΑΙ ΤΗ МЕНІ САН, 
AVERAGE AUDIENCE í 4,340 2,840 2,300 1,770 
(Hhlds (000) & %) 4.9 3.2 2.6 2.0 
SHARE AUDIENCE % 19 13 


10 7; 
AVG. AUD. BY 1⁄4 HR % 5.0 4.9 3.5 3.0 2.6 2.6 1.9 2.2 


LAND OF THE GALAXY HIGH 
LOST SCHOOL 


> 
AVERAGE AUDIENCE { 2,130 2,040 2,750 
(Hhids (000) & 9) 2.4 2.3 31, 3 2.5 * 2,5 * 2,5 * 25+ 2.7 3 2.6 * 
HARE AUDIENCE 3 9 1 9 9 9 * 9 „ 9 * ὁ * 8 
AVG. AUD. BY 1/4 HR х Ба | | | ро o 2:6 0.4 Е 5 H 
IT'S PUNKY LAZER TAG IT'S PUNKY (2) — ——— NBC. MAJOR LEAGUE i 
2 -2 C Ly 5 І 
NBC TV БРА ACADEMY BREWSTER-2(B) CALIFORNIA VS NY M Hi NER ENDO, b CHICAGO CUBS 
AVERAGE AUDIENCE 4,080 2,480 1,770 3,720 5,140 
(Hhlds (000) & %) 4,6 2.8 2.0 42 5.8 4.6 * 5.3 * 6.0 * 6.3 „ 6.4 * 
SHARE AUDIENCE % ig 11 8 16 20 17 * 20 * 22 * 22 * 21 3 
AVG. AUD. вуми % πα 30 55 Πα οι; k ОЗА ob ᷣlM! ) co 
INDEPENDENTS |” 9 7.8 тв 8.2 8.0 8.4 n 94 
AVERAGE AUDIENCE 23 24 29 ?9 31 = 


W777 ß 
SUPERSTATIONS 


2.7 2.2 2.8 2.4 
AVERAGE AUDIENCE r 129 E 53 255 10 8 10 8 
SHARE AUDIENCE ® 3 
n 1.2 1.2 1.4 1.0 1.3 
AVERAGE AUDIENCE 152 S m ы 4 š 5 3 4 
SHARE AUDIENCE % 
CABLE ORIG. πη 5 τ >. a " s Е 
шына М5: 4 82 40040 М 
PAY SERVICES Ж ie 2 ый М = 13 
AVERAGE AUDIENCE S ay А 8 8 8 8 8 
SHARE AUDIENCE S ε---- For explanation of symbols, See page B. 
U.S. TV HOUSEHOLDS: 88,600,000 


2:00-12:30),(R) 
WEEKEND SPECIALS,THE CONTEST KID STRIKES AGAIN, ABC, (1 
(2) fec MAJOR LEAGUE PRE GAME ,(PAE),NBC,(1:00~1: 18) 


A-t9 


^" Nielsen N 
m ο TV AUDIENCE ESTIMATES DAY SAT. SEP.5, 1987 


(00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 
mu [SI a] 255] οοἱ ος | з22] эһо] ж.о] ss| xo] sol ss I |] | 


*— ABC WIDE HORLD-SPORIS SAT ———» 

ABC TV МЫШ Р 
AVERAGE AUDIENCE 

Hhids (000) & %) { ΠΗ * o 3 * 16790 


3. 5.4 A 5 
HARE AUDIENCE % i 
AVG. AUD. BY 1/4 HR ἢ Ses | cs PAS | 


CBS TV "TERI d 


ТҮҮ ia 
s ) 
SHARE AUDIENCE % CURE. EE зр; ait 48: ы 
va. Ruo. ву iyana Ν | Ко pa Pes (5% Pde hes | l ш 
NBC NIGHTLY 
NBC TV NÉWS-BAT. 

AVERAGE AUDIENCE 

(Hhlds (000) & 96) 6,910 

SHARE AUDIENCE % 778 

AVG. AUD. BY {ΛΗ X 20 

7. 4 8.2 

INDEPENDENTS 

AVERAGE AUDIENCE 8.2 8.3 9.6 10.9 10.0 10.1 

SHARE AUDIENCE % 27 28 31 32 28 26 
SUPERSTATIONS 

AVERAGE AUDIENCE 2.3 2.2 2.5 2:5 2.3 2.5 

SHARE AUDIENCE % 8 7 8 7 6 6 

PBS 

AVERAGE AUDIENCE 1.5 1.6 1.5 1,7 1,3 1,3 

SHARE AUDIENCE % Š 5 5 5 4 3 
CABLE ORIG. 

AVERAGE AUDIENCE 5.6 6.4 πι 7.6 6.2 6.4 

SHARE AUDIENCE % 19 21 23 22 17 16 

PAY SERVICES 

AVERAGE AUDIENCE 1,9 21 2.2 2.2 2.3 2.5 

SHARE AUDIENCE % 6 ; i 6 6 Š 


25, š A , For explanation of symbols, See page B. 
(1) CBS БАТ. NEWS-SCHIEFFER,CBS,(6:45-T100) 
(2) NBC MAJOR LEAGUE BASEBALL CALIFORNIA Уб NY YANKFES,CINCINNATI VS CHICAGO CUBS,(PAE),NBC,(MULTI SEGMENT) 


N 


^" Mielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY SUN. SEP.6, 1987 


ABC TV 


AVERAGE AUDIENCE 1 
(Hhids (000) & X) 


SHARE AUDIENCE * 
AVG. AUD. BY 1/4 HR % 


— — — — SUNDAY MORNING —— 
CBS TV ӘЙ FOR ор). hies 


AVERAGE AUDIENCE 

(Hhlds (000) & %) { 2355 г 
SHARE AUDIENCE % КИЙМ ig * 
AVG. AUD. BY 1/eHR & X5 20 440. 4141 


NBC TV 
AVERAGE AUDIENCE í 
(Hhids (000) & %) 

SHARE AUDIENCE % 
AVG. AUD. BY 1⁄4 HR % 


INDEPENDENTS 
AVERAGE AUDIENCE 

SHARE AUDIENCE % 
SUPERSTATIONS 


0.2 z * ¿ E E i š z 
AVERAGE AUDIENCE 
SHARE AUDIENCE % аА „ҖЫ era d T 7 9 7 7 


PBS 


AVERAGE AUDIENCE 0.1 v 0.2 : д E : А В : 
SHARE AUDIENCE % 2 ἃ —— y: Δ 10 8 T. 6 6 6 


CABLE ORIG. 
AVERAGE AUDIENCE 1.1 ; : ; Я 7 
SHARE AUDIENCE % 21 I. -Ione „сшде ле ον ΠΗΡΕ 15 БАН 


PAY SERVICES 

AVERAGE AUDIENCE 1.0 12 1.2 1.8 2.0 2.3 2.4 2.1 2.5 

SHARE AUDIENCE % 19 18 
U.S. TV HOUSEHOLDS: 88,600,000 For explanation of symbols, See page B. 


А-33 


Hel NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEP.6, 1987 


TIME 11:30 11:45 12:00 12:15 12:30 12:45 1:0 1:15 1:30 1:45 2:00 215 2:90 2:45 3:00 3:15 3:0 3:45 


rtr IAI zs ero] 2z2| лэ] 27.3| zr] 265] жт] 272 


*-THIS WEEK-DAVID BRINKLEY >BUSINESS WORLD 


ABC TV 

AVERAGE AUDIENCE { 3,280 1,150 

Hhids (000) & %) it 3.5 . 38 «1,3 

HARE AUDIENCE 333 ja 5 

AVG. AUD. BY / HR & 3.4 36 3.7 39 13 13 


CBS TV 


AVERAGE AUDIENCE 
(Hhlds (000) & %) 
SHARE AUDIENCE 
AVG. AUD. BY 1/4 HR 


LI 
9 17 
ONN 
ә 
o 
- 
m 
- 


MEET THE PRESS 


NBC TV 
AVERAGE AUDIENCE 
(нее (000) & %) { 2,300 
HARE AUDIENCE % ú 
AVG. AUD. BY 1Η X Е 
T 
E > 9.8 9.7 10.1 9.3 8.5 ?u 19,2 11,2 114 
SHARE AUDIENCE % 37 36 з? 34 32 
TIONS 
E 2.7 2.6 2.5 2.2 2.1 2,3 2,8 15 53 
SHARE AUDIENCE % io io 3 8 3 
PBS 
po 121 1.2 1.4 1.2 1.3 
AVERAGE AUDIENCE 1.6 1,4 1.3 ; ; ; 
SHARE AUDIENCE % 6 Š 5 4 à 4 
CABLE ORIG. 
AVERAGE AUDIENCE 5,3 5,2 5.3 4.6 15 5% 58 43 52 
SHARE AUDIENCE % 20 i9 19 17 
PAY SERVICES 
2.6 2.3 2.4 2.0 
AVERAGE AUDIENCE 2.4 2,5 2.7 2.6 2.5 А 
SHARE AUDIENCE % 9 Ü 10 10 9 $ 8 8 
U- F. TV HOUSEHOLDS: 88,600,000 FF Far planation of symbols, Soe page В. 


A-35 


^" Mielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEP. 


4:00 4:15 — 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 


ABC TV ШЕГІН ЧЫЙЫР 


AVERAGE AUDIENCE { 3,990 
(Hhlds (000) & %) " 
SHARE 


CBS TV eee нн 


AVERAGE AUDIENCE í 5,400 
(Hhlds (000) & %) 26 * 24 * 3.4 * 3.7 * 6.1 
SHARE AUDIENCE % pe [λα 10 * 1i * 16 


AVG. AUD. BY 1/4 HR % 2.7 2.5 2.3 2.6 3.2 3.5 3.3 4.1 5.8 6.3 


WRLO CHAMP TRACK-FIELD-S > NBC NIGHTLY 
(2:00-8:00) NENS SUN 
NBC TV 

AVERAGE AUDIENCE 

(Hhids (000) & %) { ат * 4.9 * 5.4 κ 4.5 * 6% 

SHARE AUDIENCE % 15 * is * 16 * 18 κ 18 

AVG. AUD. BY i/a R & 4.8 47 4.7 52 6.0 48 46 4% 6 7.5 

Ё T 
INDEPENDENTS 12.8 12,8 11.1 12.0 10.6 9.8 
AVERAGE AUDIENCE 40 39 33 35 99 26 
SHARE AUDIENCE Χο 
eA > 171777 
SHARE AUDIENCES — — 13 — 2 
ies 1.3 1,4 1,5 1.6 1.6 1,4 
AVERAGE AUDIENCE Я ^ š š 4 4 
SHARE AUDIENCE % U 
RI 
ΛΠ ат 5.0 ЕН 25 44 %5 
SHARE AUDIENCE % — (6 15 15 16 
VICE 

PAY SERVICES 2.2 2.4 2.5 2.1 2.1 2.6 
AVERAGE AUDIENCE ; y y 5 6 ; 
SHARE AUDIENCE % 


For explanation of symbols, See page В. 


А-37 


ΠΝ 


* PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG.31-SEP.6 1987 


AVERAGE 
DAY - 
HOUSE] TOTAL WORKING LOH WOMEN MEN TEENS | CHILOREN 
TIME PERS — WOMEN — 18-49 TOT. FEM. |TOT. for. 
NETWORK PROGRAM NAME 18- WCH 18- 18- 25- 35- 18- 18- 25- 35- 12- іг-| 2- 6- 
j— 2+) 18. 49 A 34 49 54 64 55+ тота 34 49 54 64 зіп ir | II 
MONDAY EVENING 
6.00- 6.30PM TW}45.8 [27.1 25.0 22.0 27.1 |31.7 23.6 26.3 32.7 46.8 [25.2 20.1 19.0 20.4 23.7 40.3 |22.5 23.8 fel. 7 24.2 
6.30- 7.00PM τνυ|48.6 |29.0 29.4 26.5 31.3 [34.1 26.0 28.4 34.5 49.9 |28.1 22.0 21.7 22.6 26.2 45.7 [22.1 23.0 fel. 7 227 
7.00- 7.30PM TWU|S2.7 |32.5 35.0 31.9 37.6 28.0 29.7 32.7 38.6 53.6 [31.6 24.5 24.7 26.7 30.3 50.0 [24.1 23.4 |24.6 25.9 
7.30- 3.00PM TVU|s4.2 |34.3 36.8 33.6 36.4 |39.9 32.4 35.1 39.9 54.0 33.4 27.6 27.5 29.4 32.0 49.7 127.1 24.9 6.0 27.2 
8.00- 8.30 TW]58.3 |38.5 39.2 36.9 42.1 |42.4 36.1 39.2 42.6 54.0 38.6 33.9 33.5 35.3 37-7 SRI [33.9 35.3 901 32.6 
ALF 13.7 |91 8.3 82 8.7 8.5 BT 7.5 96/69 87 75 73 6.2 6.2 [41 139 15.2 
А ABC NFL PRE-SEASON FTBALL(S) [10.7 | 6.1 52 4:7 6.1 49 5.9 6.4 7.5 |83 77 64 6.7 7.3 12.9 2.5. 10«|2.5 1.6 
C MICHAEL JACKSON SPECIAL (5) 16.5 [0.5 120 16 12:6 11.9 12.4 12.2 13.9 |91 86 94 99 94 94112 136 |79 689 
8,30. 9.00 TWU|60.1 |40.1 41.2 40.0 43.9 |43.9 39.9 39.1 418 42.7 52.2 [40.5 35.9 35.8 38.0 40.4 5 3 prs 37.6 pos 55.2 
ΚΑΤΕ & ALLIE 12.5 | 7.4 10.4 9.8 100/98 102 9.3 3:8 ος 10.5 | 5.8 58 61 61 55 7.2 11.0 | 4:8 5.5 
N VALERIE 13.2 19.2 8.3 9.9 1L0|9.4 11.3 101 99 78 283] 6.6 8:3 75 Τὸ 5.8 5.5 [15.2 152 1.8 153 
А АВС NFL PRE-SEASON FTBALL(S) [14.0 | 8.2 6.3 6.2 7.6/7.2 67 60 69 Τά 8.3 12.1 104 10.2 111 12:3 1&5 | aco 2.13.8 32 
9.00- 9.30PM TW61.8 |41.3 44.1 43.2 46.8 |46.3 43.: 43.0 45.2 45.7 52.3 |a3.4 38.6 39.4 41.7 44.4 52.9 [35.4 34.3 |26.6 29.7 
C NEWHART 18.2 | 8.6 12.2 11.9 13.0 10.9 11.9 11.2 11.4 10.1 10.4 | 7.2 та 8.1 7:5 68 60/91 13.0 8. 60 
N NBC MONDAY NIGHT MOVIES 115447. 96 99 13.4 10.4 11.6 10.7 10:8 9.4 98 |57 ΤΙ 61 59 48 8.88.7 7.0.6 62 
А АВС NFL PRE-SEASON FIBALL(S) |16.3 9.8 TI TL 7.7176 та тл та Τ3 85468 131 12.8 140 155 185 7.4 10126 5:0 
9. 30-10. 00Pri sg. 40.8 44.4 43.3 50.1 46.4 42.9 43.8 45.6 47.1 51.1 143.9 40.4 40.2 43.1 44.5 52.7 |355 35.6 fel 1 22.4 
C DESTGNINC WOMEN 14.6 | 8.8 13.3 12.6 15.3 [11.3 11.4 11.4 12.1 11:6 04|74 86 83 84 61 54101 14.0 | 4.9 “44 
τς 15 12.4 11.0 10.8 9.1 9.8 | 5.6 6.9 56 47 61/61 73 |40 4.5 
A ABC NPL PRE-SEASON FIBALL(S) 2 6 та та 7.4 7.5 7.8 |15.5 140 14.7 16.6 18.6.3 3.4.14.6 46 
" 19 .5 39.0 40.3 42.1 43.6 47.2 |41.4 38.7 41.4 42.2 48.1 |29.9 29.7 [15.4 15.9 
ого осн 15 12 175 80 89 10:2 110| 5.5 38 $9 65 65|54 71 [23 1.8 
N NBG MONDAY NIGHT MOVIES 6 7 129 11.1 115 94 94]60 7.9 61 46 5.6/6.2 в2|%8 47 
A ABC NFL PRE-SEASON FTBALLCS) 1 5 80 82 82 ав 89 [157 151 15:2 16.2 18:0 | 8 3:9 
8 .3 34.8 36.6 38.5 40.0 41.6 |39.6 37.0 > 41.1 43.6 |; 2 
5 6 64 7.2 9.5 105]49 3.4 8 
$] 5 12.5 6 9.5 8815.8 7 9 
us 0 8 80 8.5 94 9.4 |17.1 16.3 
30PM 8 12 27.0 29.6 4.3 36.2 134.3 31.7 
FL PRE-SEASON FTBALL(S)» [16.9 .8 7.6 8.3 96 [16.3 15.4 
n сомо rvu|32.7 .1 19.0 20.5 23.8 25.1 [24.0 23.9 
.00-12.304M ivu|23.7 .8 14.2 145 16.7 17 18.3 
А ABC HEWS:NIGHTLINE-DN.> 4.6 5 1.69 1.8 32 3 = 
12.30- 1.004 Tw}18.8 .9 10.8 11.0 2.9 12 15. 
“А ABC. NEWS NLGHTL INE HON.» 4.1 20 5. 18 13 210% 2.4 
А MONDAY. SPORTSNITES 2:0 $ 2 QD 2.5 os 1. 1 
N WALD CHMP TRACK-FIELO-MON(S) | 3.0 л 83 82 ES go % В 
1.00- 1.30AM Tvu|15.2 0 8.3 8.7 95 10.1 9 n 
À MONDAY SPORTSNITE 1.3 8 1.84 р ре | 1. 
N WRLD CHMP TRACK-FIELOTOMS) | 2:3 5 x65 L9 16 17 i 
1.30- 2.00AM Tw[12.1 6,8 4.13] 70 71 69 8.1 7.6 6 9. 
CONT'D 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 


% | PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


AUG.31-SEP.6,1987 


му HOUSE] TOTAL — WORKING LOH TEENS] CHILOREN 
TIME PERS ΜΟΝ — 18-4 TOT. FEM. | ror. тог. 
NETWORK PROGRAM NAME т 18- HCH 18- 18- 25- 28. 18- 18- es- %- le- 12-| 2- 6- 

10—809 з ror м 49 54 μα а ы ы 88. f. II ц 


MONDAY EVENING CONT'D 


1.30- 2.00AM-CONT'D 
2% 1.1 1.4% 1.2 1.5 1.1» ἀν] .9^ << << << 


А MONDAY SPORTSNITE> 1.2 47 4 .ἂν << 4% 1% «8 (6% 45 

2.00- 2.30AM TW/10.2 | 5.2 5.9 5.2 2.94| 5,8 5.8 5.3 64 61 5.7/6.5 85 7.7 69 5.6 3.3 |4.2 4.4% .8^ 1.1» 
2.30- 3.00АМ TU 8.1 | 4.1 3.7 38 2.7|4.5 4.3 42 ат ат 48|5.] 7.1 6.4 5.2 4.0 2.6 3.9 4.14] .5^ 6% 
3.00- 3. 30% TU 6.9 | 3.3 2.9 3.1 341437 3.5 3.6 3.9 4.0 38141 5.9 52 4.1 3.1 1.8% 3.2 3.60] «δν ὃν 
3.30- 4. 00 МЦ 5.7 2.7 2.7 3.1 3.1% 3.2 3.5 3.2 3.5 3.1 3.03.1 40 4.0 3.1 2.6 1.4% 2.94 3.20] .5^ бу 
4.00- 4. 30 TW) 4.9 2.4 2.5 2.9 2.9, 2.9 3.0 3.0 3.3 3.1 2.62.6 2.9 3.2 2.7 24 1.5% 2.1% 2.94) .4v  .5v 
4.30- 5. 00% TW|4.4 | 2.1 2.2 2.5 2.5% 2,5 2.5 2.7 3.1 3.1 2.02.4 2.6 2.9 2.4 2.2 1.8% 2.0% 2.94) .4v ὃν 
5.00- 5.30АМ TU 3.9 | 1.9 2.2 2.3 2.21 2.3 2.1 2.4 3.1 3.0 1.62.0 2.4 2.4 2.0 1.8 1.34) 2.00 2.9% .4v «δν 
5.30- 6.00AM IW. 4.4 | 2.0 2.2 2.1 1.4% 2.6 1.81 2.2 2.9 3.4 2.8 | 2.1 2.3 2.2 1.9 1.9 9.0λ 1.9 3.34] «δν δν 


FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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“ PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP. 6. 1987 
AV 


DAY 


HOUSE| TOTAL WORKING LOH WOMEN T CHILDREN 
TIME PERS МОМЕМ 18-4 TOT. FEM. |TOT. TOT. 
NETWORK PROGRAM NAME 18- 
TUESDAY EVENING 
6.00- 6.30PM Tw Я ν ы .8 34.8 21.6 22.5 
6.30- 7.00PM ТМ//47.4 |27.5 26.8 24.9 36.6 |32.6 25.1 26.2 28.2 31.8 44.4 |26.2 20.8 20.5 22.7 25.0 40.1 |20.8 23.2 |00.7 22.8 
7.00- 7.30PM TVU/SO.9 |30.2 30.3 27.7 42.2 |36.0 26.8 28.4 31.4 36.2 50.5 |29.5 23.1 23.4 25.4 28.5 45.4 |22.9 25.0 [206 22.6 
7.30- 8.00PM TVU 52.4 |31.9 30.8 28.3 39.1 |37.5 27.8 29.3 32.4 37.0 53.2 |31.0 24.0 25.0 26.7 30.3 47.6 |26.9 28.7 |22.1 23.6 
8.00- 8.30PM TVU|54.5 |34.5 32.6 30.2 39.7 |38.8 29.0 31.5 34.7 39.5 52.1 |%.1 27.1 29.1 31.4 35.2 47.7 |32.2 32.8 25.2 26.8 
А WHO'S THE BOSS? 16.3 10.6 12.1 12.3 15.7 115 12.6 12.1 11.5 10.8 10.7 | Bl ва 8:1 8.4 тв 82 17.7 20.4 10.2 11.5 
C SIMON & SIMON 6.7 38.4 4.7 3.8 5.14/5.3 3.9 4.5 5.0 60 671/46 3.8 3:9 39 50 63147 63, 3:3 4.0 
N MATLOCK 10.7 | 6.5 5.5 3.7 5.6/9.4 3.3 4.4 64 94 18.2 |6:0 δά 3:2 40 6.6 13.5 | 2:5, 2.42.1 1.85 
8.30- 9.00PM TWU/S8.6 |38.0 37.6 35.9 43.4 |42.4 34.0 36.3 39.1 43.4 53.2 |37.6 30.9 33.0 35.7 38.8 50.6 |36.1 37.6 [28.1 29.5 
А ABC BUSINESS BRIEF-TUE(SUS)» 
A GROWING PAINS 18.1 12.2 14.5 15.6 21.3 |12.9 17.1 15.3 14.1 11.4 8.3 | 8.8 10.7 9.6 9.6 7.7 6.8 19.3 21.8 14.2 15.6 
C SIMON & SIMON 7.8 |5.0 4.6 3.9 5.14/55 3.7 48 56 65 66|45 40 42 42 47 57|64 7.6 4.0 43 
N MATLOCK 11.6 7. 6.1 4.3 4.8102 3.8 4.9 6.9 10:2 194 | 6.9 27 40 48 8.2 15.2 | 3.3 45] 18a 1:6^ 
9.00- 9.30PM 058.“ |37.5 38.7 37.2 46.1 |42.5 36.0 37.5 40.0 43.8 51.2 |39.3 32.5 34.9 37.5 41.0 51.4 33.8 35.3 22.1 23.4 
А MOONLIGHTING 15.1 | 9.7 12.5 13.4 18.4 [11.1 13.7 12.7 11.9 10:5 7.6 |69 9.1 7:7 69 5.5 5.0 14.9 176 |67 19.1 
C HOUSTON KNIGHTS 11.6 | 7.3 69 5.9 8.71/88 6.0 7.1 8.2 9.6 12:2 |75 6.1 6:3 69 7.9 1.26.7 72 | 32 2.7. 
N MOVIE OF THE MEEK-TUESDAY 7.7 4.5 5.0 3.9 4.56.5 3.9 44 5.3 73 9.8 |4. 2:2 3:2 37 48 6.7 2.2, 2.9% 1.4, 119^ 
9.30-10.00PM TVU 58.3 |37.4 37.9 36.8 43.8 |42.2 37.0 38.3 40.1 43.9 49.4 |40.9 35.4 36.9 39.2 41.8 52.5 |33.7 35.6 [8.2 19.5 
А ABC NEHSBRIEF -TUE» 10.3 |61 7.7 8.1 98/76 6.1 7.8 7.3 77 T.1| 5.0 6.4 5.7 5.4 42 53182 10.5 | 38 85 
MOON ^ Я .6 7.8 5.1 [19.8 16.4 | 7.8 9.1 
© HOUSTON KNIGHTS 183% rr er ioe laa ee 14 $1 $2 % δὲ тр 13 12 δὲ 40 рза юата ER 
N MOVIE OF THE WEEK-TUESDAY 6.4 | 7 45 3.7 5.3 54 41 4.4 5.0 63 64|33 1.9 30 3.2 4.7 1.8 2.7% 1.0% “Ἵν 
Е 54.5 |34.5 35.1 33.0 38.8 [39.6 33.9 36.2 38.0 42.9 44.9 [38.9 34.1 35.8 38.6 39.7 47.0 |30.5 32.8 12.3 12.6 
ТО PERSER: FOR HIRE Mina Pes L0 7.8 11.88. $2 oa 80 422 . 61 6.7 63 6.0 5.5 6.0/9.9 1.0 |37 39 
C NIGHT HEAT 11.1.5 7.6 6.8 10.1| 8.9 6.8 7.8 8.7 100 10.6 | 7.3 6.9 69 ΤΙ 73 9.2|6.7 8.1 | 3.2 2.84 
N MOVIE OF THE WEEK-TUESDAY 6.8 | 39 5.2 45 5.7158 4.3 5.0 5.5 70 6:8|3:3 19 31 3.3 41 452.1, 3.0] 1.3, IIa 
Е 1.1 [31.3 31.4 28.6 35.4 |36.2 30.2 32.2 34.8 40.1 41.6 [36.2 32.3 33.4 36.3 36.3 43.1 [27.3 32.9 | 8.8 8.5 
0 SPENSER: FOR HIRE шл 14 εν 4162 v6 £1 Ἢ ὃν 1.9 |6.1 6.1 60 62 5.8 6.6 | 8.8 11.8 | 2.8 29 
C NIGHT HEAT 11.8 7.2 l:t 7.0 1.2 | 8.9 6.2 7.4 8.1 10.0 11.2 1.7 7.0 1.3 1.9 8.0 9.2 | 6.7 9.3 | 2.0 1 B^ 
N MOVIE OF THE WEEK-TUESDAY 6.3 3.5 4.7 4.2 5.l4|5.2 3.9 45 5.1 61 5.9 | 3.0 15 26 2:8 37 4.5 | 1.58 1.8^| l.2* 1.0^ 
11.00-11.30РМ TWU|43.0 |25.4 25.2 23.2 29.9 |30.3 25.5 26.2 28.3 32.0 36.4 [29.8 26.4 27.6 29.5 28.8 36.1 |19.1 23.6 |5,5 5.8 
1,30-12.00М0 ТИШ|32.6 |18.4 18.5 17.9 21.4 |22.1 19.9 20.2 20.6 22.4 25.4 [21.8 20.5 20.5 21.6 20.6 24.8 |13.5 14.4 | 3.2 3.5 
6 0s OPN TENNIS HILITES-TUE(S) | 36 | .d, 11, 2.8.2.6 2.3 91 20.0 25 3.02.3 2:2 21 2.1 19 3:2 | т 1.9ν] ἂν äv 
12.00-12. 30AM τνυ|25.3 13.6 14.6 14.4 15.3 [16.5 15.0 15.2 15.6 17.1 18.9 [16.2 17.2 16.4 16.5 14.6 16.1 | 9.2 7.9 1.8, 2.15 
- ТУЦ18.3 | 9.6 10.3 9.9 9.4 |11.8 10.2 10.5 11.0 12.7 14.0 [11.3 13.2 11.9 11.8 9.1 10.0 | 6.4 5.64] 1.64 1.7 
PRU CHP Mud lelo- lets) 31 1.8 24 28 2.62.3 $4 2.4 РЗ 2.3 20415 1.5, 17 2.1 16^ % .8v 1.19] % ἂν 
- 1.30АМ sg. . 8.1 L9 76 |90 84 85 8.6 10.0 9.9 | 8.0 10.9 9.1 8.6 5.8 5.4 4.7 3.50] 1.4^ 1.50 
"RD QPP masiero- ЕЗ L2. 21 ὁ} 1.8.18 21 1.8 19 d 8% 1.2 1. 1.4 17 lla % Ὃν Ἵν] Ὃν “ἂν 
1.30- 2.00AM TW[u.1|5.8 6.0 5.9 5.9 7.3 7.3 7.2 6.9 7.7 7.7 6.4 өз 7.5 7.1 4.6 3.9|3.8 2.34] 1.11 1.2^ 
2.00- 2.30AM τ] 8.5 | 4.5 4.9 5.1 3.1.7 5.6 5.8 5.6 6.2 5.8/5.0 7.0 5.7 5.2 3.7 3.0% 2.7^ 1.5v| .9^ 1.0» 
- 3.00ΑΜ Ё 2 3.8 3.7 1.1ν|4.3 40 4.3 42 47 43 36 5.0 4.2 3.9 27 2.4] 1.11 1.2v| .8^ 8, 
6 tas ÑM NIGHTMATCH-2(8) Winds Жы ue SU Sk 3, 5% 5% 6% 8% „% < % Ὃν 2 < | ἣν 6] < < 
3.00- 3.30AM Wy] 5.6 |24 2.8 2.7 1.0ν 3.1 2.6 3.1 3.2 3.6 32]28 3.5 3.3 3.1 24 18| ὃν e| „тл 89 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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" PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


AUG.31-SEP.6, 1987 


AVERAGE MINUTE AUDIENCE % 


“> HOUSE} TOTAL WORKING WOMEN MEN TEENS] CHILDREN 
TIME Wans TOT. FEM. |TOT. TOT. 
NETWORK PROGRAM NAME 18- 18- 25- 35- 18- 25- 35- Je" 42-1 r 6- 

2+) 18+ 49 TOTAL 34 49 54 64 49 54 64 55+ 17 ll 11 

TUESDAY EVENING CONT'D | 

3.30- 4.00AM TW] 5. 12.1 2.7 2.6 2.9 22 2.8 3.0 3.4 2.7 2.3 2.0 1.84 3v 6v| .6^ 8v 
4.00- 4.30AM TW|4.1| 1.7 2.3 2.2 2.5 1.74 2.3 2.5 8.1 18 1.7 1.4% 1.4» 35 .6у| .6^ 8“ 
4.30- 5.00AM TW} 4.0 |16 2.3 2.1 23 1.7^ 2.2 2.3 3.0 1.9 17 1.6^ 1.74 3v  .6v 5^ Tw 
5.00- 5.30AM TW|4.1|1.8 2.4 2.2 2% I. IX 2.2 2.3 29 2.3 2.1 2.3 2.24 2ν (4% 4% Tv 
5.30- 6.00AM TW|4.0|1.8 2.4 2.1 2.6 1.64 2.2 2.5 3.5 21 д4 9.5 12:54 << «ἂν 6v 
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FOR EXPLANATION OF SYMBOLS, SEE PAGE й, 


п PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6. 1987 


DAY 
HOUSE] TOTAL WORKING LOH CHILDREN 
TIME PERS WOMEN 18-4 3 .|TOT. Тот. 
NETWORK PROGRAM NAME мисн 18- 2- 
TOTAL 34 
WEDNESDAY EVENING 
6.00- 6.30PM Туу 26.2 24.1 22.0 30.4 |31.0 25.0 24.0 26.1 29.6 44.0 |24.0 18.3 18.3 20.8 23.4 38.7 |21.2 27.9 |21.3 21.3 
6.30- 7.00РМ Tw 28.5 28.3 27.1 32.8 |33.9 27.7 27.8 29.7 32.8 46.1 |27.1 20.0 21.6 24.6 28.1 41.1 [20.0 24.4 [22.1 21.3 
7.00- 7.30PM TVU|S0.7 |31.1 31.8 30.1 37.4 [36.7 30.3 30.3 32.8 35.3 49.4 |29.6 22.6 24.4 27.2 30.1 43.1 |22.8 23.8 |24.6 25.5 
7.30- 8.00PM TVU|s1.5 |32.3 34.4 31.9 40.5 [38.0 31.5 31.7 34.8 37.4 49.5 |30.3 22.2 25.0 28.6 31.7 43.2 |23.3 23.6 [27.1 29.2 
8.00- 8.30PM TVU|53.6 |33.8 35.6 33.4 43.4 |39.2 33.4 34.2 38.0 39.6 47.9 |32.3 24.9 27.8 31.8 34.4 42.5 |26.2 25.3 |27.7 30.6 
À PERFECT STRANGERS 12.0 | 8.5 9.2 10.1 14.9 | 9.0 11.4 10.5 10.8 83 6.2 [61 7.5 7.0 69 56 3.4 |10.1 9.7 [120 13.9 
C MIKE HAMMER 8615.4 43 3.7 4.7166 3.9 4.6 5.6 7.2 101/56 31 42 5.2 6.4 8.5 |4.2 2.44| 2.5 234 
N HIGHWAY TO HEAVEN 9.6 | 5.7. 7.0 7.1 5.0 7.8 5.0 64 7.5 8.5 10.2 | 4.8 34 44 48 5.1 6.53.1 3.63.9 45 
8,30- 9.00PM TVU|56.8 |36.9 40.3 38.5 45.8 |41.9 36.2 37.6 41.2 43.1 49.5 |34.5 27.4 30.2 33.4 36.1 44.7 [33.1 32.5 [31.7 36.6 
А ABC BUSINESS BRIEF-WED> 10.1 |6.7 8.7 9.3 12.7 | 7.8 95 8.7 8.5 72 63/43 5.6 4.9 40 3.9 3.0 10.3 9.6 | 7.7 8.3 
A HEAD OF THE CLASS 13.4 | 90 10.9 11.7 13.8 | 9.4 12.4 10.9 11.0 83 66/64 7.9 7.1 6.8 6.0 4.2 12.8 13.3 [2.3 142 
C MIKE HAMMER 9.8 |65 5.6 5.2 5.51) 7.7 5.0 5.9 7.0 8.7 10.4 |67 38 5.2 65 7.9 39.6 |5.5 44|36 38 
N HIGHWAY TO HEAVEN 10.3 6.5 80 8.3 6.2186 6.2 7.4 8.6 91 10.7 | 5.5 4.3 5.3 5.5 5.6 6.7 |4.l 4:04|5:1 6.0 
9.00- 9.30PM TVU|57.5 |38.1 42.0 40.2 45.2 |43.3 36.4 39.3 43.8 46.8 49.5 [36.5 31.0 32.9 35.2 38.0 45.2 [36.0 36.8 [29.2 31.3 
А MACGYVER 11:8 |83 8.1 85 132]85 9.2 87 8.4 7.9 89/66 7.2 7.2 6.6 6.5 5.2 12.0 11.3 | 928 9.7 
C MAGNUM, P.I. 12.0 | 7.7 9.9 9.3 88|97 ΤΙ 85 9.9 116 11.8 |7.6 5.6 63 7.6 84 10.6 |4:1 2.21414 5.5 
N BRONX 200 8.6 | 5.1 6.2 60 6517.1 6.3 7.0 74 7.7 6.8 | 3.5 3.9 3.9 3.6 3.1 27/45 78|41 42 
9.30-10.00PM TVU|58.1 |38.1 42.0 40.6 46.3 |43.6 36.6 39.9 44.1 47.6 49.3 |38.4 33.3 34.9 38.3 39.8 46.0 |32.8 31.7 |26.0 28.3 
NEHSBRIEF -HD 8.3|5.4 5.8 6.2 8.3 5.5 5.2 5.7 82/48 4.9 5.0 5.5 4.6 3.9/5.7 3.9/4.4 5.2 
À MACGYVER 123 | 8.4 83 8.9 12.0 8.9 86 81 9.5 | 7.4 7.9 8.1 7.9 7.4 5.8 |10.9 9.7 | 8.3 8.5 
C MAGNUM, P.L 12.8 | 8.2 11.2 10.4 10.5 9.2 10.7 12.4 12.4 | 8.1 6.4 7.2 8.6 9.3 10.3 | 4.7 3.04| 4.4 5.2 
N BRONX 200 8.9 | 5:3 66 66 7.0 T.6 7.9 8:0 6:3|3.5 40 4.0 3.7 3.1 2.3160 9.6 | 3.6 3.4 
10.00-10.30РМ туо |54.9 |34.6 37.8 36.5 43.8 37.8 41.6 43.3 44.5 |37.1 32.9 35.0 38.1 38.7 41.8 |26.1 20.9 [17.6 19.4 
А HOTEL 8515.2 61 6.6 9.3 63 61 5.8 79144 5.2 4.7 47 4.0 2.8/4.7 3.5% 3.6 3.8 
С EQUALIZER 14.2 | 90 10.7 98 10.3 9.2 10.5 11.6 13.0 | 99 8.3 9.5 10.6 10.8 11.5 | 7.0 6.14/41 46 
N ST. ELSEWHERE 8.75.0 64 64 8.7 7.7 82 8.3 5.1 | 3:4 49 4.2 3.4 2.4 2.04 5.5 7.3 | 3.0 2,1» 
10.30-11.00PM Tu|51.1 |31.8 35.0 33.7 40.4 34.9 38.8 40.2 39.9 |35.9 32.8 34.5 37.4 37.4 38.5 |21.5 18.1 |13.7 14.5 
À HOTEL 8.3/5.1 5.8 6.4 11.9 6.6 63 5.4 75142 4.9 4.6 4.5 4.0 2.7% 4.2 2.7% 3.0 3:2 
C EQUALIZER 13.8 | 8.7 10.0 9.1 8.8 8.9 10.4 11.6 13.0 | 9.8 7.9 9.1 10.1 10.7 12.3 | 6.1 5.8^| 3.2 3.6 
N ST. ELSEWHERE 9:2|5:2 67 66 7.7 75 7.8 7.9 67|40 5.3 45 3.9 3.2 3.3 |4.8 6.44| 2.6 2:1» 
11.00-11.30PM Tvu|4a2.4 [25.2 27.2 25.7 32.6 26.7 30.3 32.8 33.1 |29.6 27.1 27.6 30.0 30.0 33.2 14.9 11.4 |8.4 9.2 
11. 30-12. 000 Tw|31.9 [18.3 18.5 18.0 23.1 .4 18.7 20.4 21.8 23.8 |22.2 20.4 20.6 22.3 22.5 25.2 |10.6 8.3|6.4 6.7 
C Us OPN TENNIS HILITES-MED(S) | 3.0 | 127 19 1:7^ „s 1.3, 14 16 2.3 2.7 |2.2 2.2 2.2 2.2 2.0 L| ἃν 3% .6^ isv 
12.00-12.30АМ ТМ/24.0 |13.2 13.8 13.5 15.6 [15.3 13.8 13.6 14.7 15.8 17.5 |16.3 16.7 16.4 17.3 15.7 161 | 7.3 5.84| 3.8 4.1 
12.30- 1.00АМ ΝΜ/|18.6|9.1 9.6 8.9 9.1 11.0 9.8 10.0 11.0 12.2 12.2 |12.3 13.5 13.0 13.8 11.6 10.2 | 4.8 4.44| 2.7 3.1^ 
Ñ WRLD CHMP TRACK-FIELD-WEO(S) | 3:2 | 126 16 154 1.3v| 18 , 14 2.2 2.6 2.191 2.0 2.4 2.2 2.3 17 l.5^|l.l^ 6% .5^ 5% 
1.00- 1.30АМ W914. 3 |7,4 7.5 68 ә.з | в.а 8.0 8.1 8.7 9.3 8.0 | 9.4 10.8 10.4 10.5 8.6 6.8 | 3.6 4.7^| 1.9 2.4» 
Ñ WRLD CHMP TRACK-FIELD-MED(S) | 2:1 | 111» 10^ 1.0v| 122 .7^ 1:0^ 1.7 1.7 9 1.2 1.7% 1.3 1.5 —.9^ ᾿θν| 1.0% 6% .3v 2% 
1.30- 2.00AM Tw|u.)| 5.5.5.3 4.7 5.54| 6.2 6.2 5.9 6.2 6.7 6.1|7.0 8.6 7.8 7.6 6.0 4.9 |2.8^ 3.6^| 1.61 2.0^ 
2.00- 2.30AM TW] 9.0 |4.3 38 34 4.1% 4.6 5.1 4.5 5.0 4.5 4715.4 7.1 6.3 5.6 4.4 3.3 |2.6^ 3.0^| 1.40 1.9» 
2.30- 3.00AM МИ 7.2 | 3.3 29 2.8 3.4% 3.5 3.9 3.4 40 3.5 3.3|4.3 5.7 5.0 4.8 3.4 2.7^| 1.6^ 2.14] 1.5^ 2.1» 
3.00- 3.30AM τυ|5.8]9.6 2.4 2.4 3.14|2.7 3.0 2.8 3.1 2.8 2.4 | 3.3 4.0 3.8 3.6 2.7 2.14] 1.64 1.7^| 1.2% 1.4% 


FOR EXPLANATION OF SYMBOLS, SEE PAGI δ. 
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^ PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG.31-SEP.6, 1987 
AVERAGE MINUTE AUDIENCE % 
tar HOUSE+ TOTAL WORKING LOH CHILDREN 
TIME HOLDS 9 05 тот. 
NETWORK PROGRAM МАМЕ 
+) 18- 49 <3 
WEDNESDAY EVENING CONT'D T 
3.30- 4.00AM TW) 5.1 | 2.3 2.8 2.8 2.8^ 
4.00- 4.30AM TW] 4.6 | 2.1 2.5 2.5 2.54 
4.30- 5.00AM TW|4.5 | 1.9 1.9 1.8» 2.2^ 
5.00- 5.30AM TW] 4.7] 2.1 2.4 2.4 2.24 
5.30- 6.00AM TW|4.8|2.2 2.8 2.6 2.34 


FOR EXPLANATION OF SYMBOLS, SEE PAGE B 
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^ PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


AVERAGE MINUTE AUDIENCE 


O Ἢ 


AUG. 31-8ЕР.6,1987 


WORKING 


DAY 
HOUSE4 TOTAL 
TIME PERS WOMEN 
NETWORK PROGRAM NAME 
THURSDAY EVENING 
6.00- 6.30PM ТУШ|45.2 |25.8 21.4 
6.30- 7.00PM TWJ|47.9 |27.7 24.3 
7.00- 7.30PM TWU|50.1 [29.9 27.4 
7.30- 8.00PM TWU|51.8 [31.7 30.5 
8.00- 8.30PM ТУШ|54.8 |35.3 33.3 
A SLEDGE HAMMER 7.4/4.7 3.6 
C SCARECROW & MRS. KING 6.8 | 3.9 3.5 
N BILL COSBY SHOW 21.2 [14.4 15.6 
8.30- 9.00PM TVU|56.8 |36.9 37.5 
А ABC BUSINESS BRIEF-THU( SUS )> 
А CHARMINGS 9.55.8 5.5 
C SCARECROW & MRS. KING 8.9 | 5.5 5.8 
N ACT 11(5) 16.4 |10.6 12.6 
9.00- 9.30PM TWU/57.9 |37.4 40.0 
А OUR WORLD 6.9|4.4 3.5 
C CBS THURSDAY MOVIE 8.1 | 5.0 6.4 
N CHEERS 16.7 10.9 13.2 
9.30-10.00PM TWJ|58.9 |37.9 41.0 


A ABC NEWSBRIEF-THU> T.5|4.5 4.0 
A OUR WORLD 1.94.9 3.9 
C CBS THURSDAY MOVIE 1.4 | 4.5 6.0 
М NIGHT COURT 17.3 |11.1 13.6 
10.00-10.30PM TVU|56.3 |35.7 37.9 
A 20/20 12.2 | 7.2 6.5 
C CBS THURSDAY MOVIE 6.6|3.9 5.1 
N L.A. LAW 13.3 | 8.1 11.2 
10.30-11.00PM ТУ0|52.9 |32.4 34.9 
А 20/20 12.4 |7.1 6.5 
С CBS THURSDAY MOVIE 6.1 13.5 54 
N L.A. LAW 13.0 | 7.8 9.9 
11.00-11.30РМ TW/44.1 |26.2 28.6 
11.30-12.00MD τνυ|33.5 [19.3 19.7 
C US OPN TENNIS HILITES-THU(S) 3.0 {1.5 2.4 


12.00-12.30AM 
E i. 


12.30- 1.00AM Tw 
N WRLD CHMP TRACK-F IELD-THU(S ) 


1.00- 1.30AM Tw 
N WRLD CHMP TRACK-FIELD-THU(S) 


1.30- 2.00AM 
2.00- 2.30AM 
2.30- 3.00AM 
3.00- 3.30AM 


17 


τνυ|25.8 [14.3 14.9 


18.9 |10.3 11.8 
3.3 | 1.7. 1.30 

14.0 |7.3 8.7 
2.5 | 1.4 .8^ 
Tw[10.8 | 5.5 6.2 


TW} 8.6 | 4.5 4.6 
τνυ| 6.8 | 3.5 4.0 
TW] 6.2 | 3.2 3.9 
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FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 


TEENS | СОЛЫ 
TOT. FEM. | TOt. TOI 
12- 12- 


39.2 |23.7 27.4 |21.8 24.7 


41.6 [24.4 27.7 |22.0 24.9 
44.2 |28.2 32.8 |24.1 27.4 
46.9 |29.8 35.6 |25.3 29.3 


Еш 


1 | 3:10 4:04|2:2 2:34 
1:5 [19:0 25:0 [13.8 
48.1 [36.1 42.2 [30.8 36.9 
4.8 8.8 7.3] 7.8 94 
8.6|5.8 7.3 |312 3.6 
8.4 [14.0 18.7 | 8.7 10.2 
50.1 |34.0 38.8 28.2 29.2 
8:0 |3.4 3.22.8 2.9^ 
6.7 |4.4 5.74| 37 4.3 
6.5 [15.1 18:3 |88 8.9 
51.1 |34.2 37.8 |22.1 26.0 
8.3 | 2.50 2.5^| 2.1 2.8% 
9:2 | 2.7^ 2.4^| 21 2:2^ 
5.9 | 3.7 5.84] 3.1 3.7 
7.3 43 17:0 | 7:3 r9 
49.3 |26.8 26.7 |16.7 19.3 
13.0 | 3.7 3.22.5 2.5 
5.3 | 3.4 4.50] 1.8. 2.0» 
68 5.7 6.1% 4.0 4.7 
46.4 [23.4 23.2 12.7 14.8 
13:6 | 4:1 3:54] 1% 1.7 
4.6 | 3:3. 4.9% 14% 1.4% 
7.4 5.1 6.02.8 3.2 
38.4 [16.9 18.4 | 8.3 9.2 
24.9 |13.4 14.3 | 71 7.7 
1:74} 8 i| 2% 3, 
17.4 |10.8 13.3 | 5.1. 6.0 
10.8 | 8.8 12.0 | 3.7 3.7 
1,04) 1.4% 1.77] .2v 3% 
6.5 | 6.8 9.0 | 1.61 1.4% 
1.2% 1.4% 1.8% % 3, 
3.6 | 3.8 5.14] av av 
3.4 | 2.8. 3.54] „3и 39%ê 
2.94] 2.2% 2.14| . 4% «Άν 
2.30] 2.0% 1.94] «δν 39% 


" PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6. 1987 

== AVERAGE MINUTE AUDIENCE % : 
HOUSE] TOTAL WORKING LOH WOMEN MEN CHILOREN 

TIME нош| PEPS КОЕН 18-4 TOT. TOT. 

NETWORK PROGRAM NAME 18- WCH 18- 18- 25- 18- 18- 25- 35- 6- 

— 18. 49 <3 | TOTAL 34 49 54 TOTAL 34 49 54 64 11 

THURSDAY EVENING CONT'D 

3.30- 4.00AM TW] 5.3 | 2.6 2.6 2.4 2.501 2.9 2.7 2.9 3.4 3.8 4.2 4.1 3.3 -3ν 
4.00- 4.30AM TW 4.5 | 2.1 2.2 2.0 2.1% 2.5 2.0 2.4 2.7 2.9 3.1 2.9 2.6 35 
4.30- 5.00AM TW|4.1| 1.8 1.8 1.7» 2.14] 2.2 1.8» 2.0 оз 26 26 22 1.9 «ἣν 
5.00- 5.30АМ МИ 4.1 1.9 2.0 1.91 2.14] 2.2 2.1 2.2 22a] 2.4 2.8 2.5 2.1 1.9 3v 
5.30- 6.00АМ TW} 4.3 | 2.1 2.2 2.0 1.6% 2.6 2.2 2.3 2.5 2.4 2.4 2.2 2.4 35 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 


79 


— 


* PROGRAM AUDIENCE ESTIMATES (By Time Perioda; AUG.31-SEP.6 1987 
bay GE MINUTE AUDIENCE 96 
TOTAL WORKING LOH Νο Y EN CHILDREN 
TIME PERS WOMEN Я . | TOT. тот, 
NETWORK PROGRAM МАМЕ 18- 18- 25- J8- 18- 25- 35- 
34 49 54 TOTAL 34 49 54 64 
FRIDAY EVENING 
6.00- 6.30PM TVU|41.5 |23.6 20.9 19.3 25.5 |27.5 20.4 20.9 21.8 25.4 40.1 |22.1 16.3 16.4 17.8 21.1 37.7 |16.9 16.6 |20.4 22.4 
6.30- 7.00PM TVU|43.2 |25.5 23.7 21.3 29.6 |29.6 22.2 23.0 24.1 28.1 42.5 |25.0 18.7 19.2 21.8 24.3 39.6 [18.6 19.7 [19.9 21.4 
7.00- 7.30PM TVU|44.6 |26.9 25.9 23.2 30.5 |31.3 22.9 23.7 25.8 29.7 45.8 |26.5 20.4 20.8 22.9 25.9 41.3 |17.9 21.0 |21.2 23.4 
7.30- 8.00PM ТУШ|45.2 [27.7 27.3 24.0 32.6 |32.6 23.8 24.3 27.2 30.4 48.6 |26.7 21.9 21.4 22.9 25.2 41.8 |18.1 22.3 |22.1 23.5 
8.00- 8.30PM TVU|46.8 [28.8 28.1 25.2 33.6 |32.6 24.0 24.9 27.7 31.3 47.6 |29.0 24.8 23.9 26.0 27.7 41.7 |18.0 21.8 |24.1 25.2 
A WEBSTER 10.0 | 62 6.3 52 7.9] 7.0 6.1 5.3 5.6 6.0 10.7 | 4.3 4.4 4.0 4.2 4,0 521687 886 [18 9.6 
C SUMMER PLAYHOUSE 7.7 | 4.4 4.5 4.6 3.4% 5.4 2.6 3.9 4.2 5.6 9.4 |3.9 2.4 2.8 3.0 4.3 6.2]|2.9^ 4.9, 3.8 4.4 
N NFL PRE-SEAS FTBL-NBC-FRI(S) 6.5|3.8 29 2.2 3.7% 3.7 31 2.5 3.1 3.2 55/52 4.9 4.0 4,3 4.4 8.2 |2.8^ 2.14] 1.64 1.84 
8.30- 9.00PM 49.5 |30.9 30.1 27.3 35.8 |34.6 27.2 27.1 30.5 32.4 48.7 |30.9 26.0 26.0 28.6 29.9 43.8 [19.3 22.8 |28.2 30.7 
A ABC BUSINESS BRIEF-FRI» 19.18, 71 59 8.0/7.2 7.6 6.0 60 5.5 39.5|3.9 3.9 3.3 34 3.2 5.3|6.5 87185 9.9 
A MR. BELVEDERE 11.8 | 7.1 8.4 .7 10.2 | 8.5 8.8 7.3 7.5 6.7 10.94. 4.9 4.1 44 3.8 5.87.7 10.2 | 9.5 11.4 
C SUMMER PLAYHOUSE 6.4 | 3.9 3.5 3.6 2.94] 4.3 3.0 3.4 3.8 4.1 6.8 |3.2 2.4 2.6 2.7 3.3 4.6 | 2.94 3.641 4.8 6.0 
N NFL PRE-SEAS FTBL-NBC-FRI(S) 8.5|5.1 4.2 3.1 5.04) 4.5 3.7 3.4 4.0 4.3 6.5 [7.0 6.2 5.9 6.5 6.7 10.4 | 3.7 2.04| 3.0 3.9 
9.00- 9.30PM TVU[50.3 |31.7 32.9 29.6 39.2 |35.9 29.1 29.0 32.8 34.4 48.6 |32.4 27.6 27.9 31.1 32.2 44.3 |20.7 22.9 |24.7 25.2 
А MAX HEADROOM 9.5 | 6.22 68 6.5 7.8/6.3 7.4 6.3 64 5.5 5.8 | 4.6 5.3 4.9 5.5 4.3 36187 83182 8.9 
C DALLAS 6.7/3.9 48 4.3 5.7^|5.5 5.1 4.8 5.3 4.7 7.42.9 2.4 2.1 2.4 2.6 4.9 | 1.54 2.44/3.1 3.2 
N NFL PRE-SEAS FTBL-NBC-FRI(S) 9.9 | 6.1 52 45 87454 42 83 5.3 51 758 72 72 82 8.5 12:1 [918 .8v| 3.7 4.3 
9.30-10.00РМ ТУШ|51.1 |32.8 34.9 31.7 42.2 |36.6 30.6 30.9 34.6 35.9 46.9 |34.4 29.5 29.9 33.9 34.9 44.8 |23.5 25.2 |23.9 24.2 
A АВС NEWSBRIEF-FRI> 7.0/4.4 56 5.8 8.6 | 47 6.1 5.3 5.4 42 3.7|4.0 3.8 3.9 46 41 3.9|5.3 4.7 4.1 .9 
А MAX HEADROOM 8.75.8 60 66 9.2/5.5 7.0 6.2 60 4.8 4614.8 5.3 5.0 56 4.8 3.9 8.6 7.4 | 7.4 32 
С DALLAS 7.6/4.3 6.0 5.2 7.1 | 6.5 56 5.6 6.5 62 8.5 | 32 2.2 2.2 2.7 32 55|12Ү 2.2^| 2.9 3.2 
N NFL PRE-SEAS FTBL-NBC-FRI(S) 9.8 | 6.3 4.6 4.3 5.5a| 5.1 4.2 4.1 4.8 4.3 6.7/8.9 7.7 7.8 88 9.0 11.3 140 2.24| 4.6 4.2 
10. 00-10. 30PM TVU|49.3 31.4 34.3 31.7 41.2 35.5 29.6 31.1 35.3 36.8 43.0 |34.3 28.0 30.3 35.1 37.0 43.0 20.8 20.4 |19.4 20.9 
A STARMAN 9.1| 5.8 6.6 7.1 105/65 7.1 68 7.3 6.4 6.2 5.0 4.4 49 5.7 59 5.0 8.2 8.64.5 4.5 
C ADDERLY 8.3 [4.7 6.1 54 7.5|6.7 4.1 5.1 й 7.4 10.0 | 4.1 3.0 2.9 3.1 4.1 7.3 | 1.2^ 1.6ν| 2.7 3.0» 
N NFL PRE-SEAS FTBL-NBC-FRI(S) 9.8|6.1 4.7 4.5 5.9λ 4.9 4.6 4.1 4.7 4.1 62191 8.5 8.4 94 89 105 [3.7 1.6v 2:6 43 
10.30-1] .00PM TVU|47.8 (30.0 33.4 31.4 39.0 |34.4 28.7 31.0 35.2 36.7 39.8 |32.8 26.3 28.8 34.0 36.4 40.7 20.0 19.4 2 9.3 
A STARMAN 9.8 |6.3 6.6 7.1 13.7 | 6.7 7.8 7.3 1.5 6.7 591056 4.5 5.2 60 67 6.1] 8.8 9.1 М4 8.1 
C ADDERLY 8.5|4.7 6.4 5.9 6.7^4|6.9 4.0 5.3 6.3 7.7 10.0] 4.2 3.0 3.3 3.5 4.8 6.9 | 10» 1.3, 2.3 3.0» 
N NFL PRE-SEAS FTBL-NBC-FRI(S) 10.6|6.3 5.1 4.7 5.34|5.2 4.4 4.3 5.2 5.1 64|97 8.0 8.6 10.1 10.6 11.9 | 3. T .6v| 2.5 3.3 
11.00-11.30PM TW/42.8 |26.0 28.8 26.6 35.2 |30.3 26.5 27.3 30.0 31.4 34.7 |29.1 22.5 24.9 29.3 32.3 36.9 |17.7 16.4 |12. 
N NFL PRE-SEAS FTBL-NBC-FRI(S)> |10.3 | 6.1 4.2 4.3 5.6^ 5.2 4.6 4.6 5.3 4.9 6.1 | 9.3 7.8 83 95 10.3 1. 01|3.6 «ἂν 2 15. 
11.30-12.00М0 TVU|36.3 |21.5 25.7 24.3 28.0 |24.7 23.7 23.7 25.5 25.3 25.7 |24.3 21.2 22.7 25.7 26.3 26.6 |16.9 16.1 | 9.1 B 
C US OPN TENNIS HILITES-FRI(S) 3.3 | 1.7 2.9 2.0» 3.44) 2.3 1.54 1.8 2.0 2.6 3.2 | 1.7 1.3» 1.4 5 2.3 2.1^| 1.2% 2.0K&[ .7^ oe 
12.00-12.30АМ TVU[30.0 [17.4 21.8 20.7 22.0 |20.0 19.9 19.9 20.9 20.8 20.2 |19.0 17.1 18.5 20.6 21.0 19.1 .9 13.7 А E 
C CBS LATE NIGHT [-FRI.(B) 1.4 6 Ba Aav 1.2ν| .9 85.1. J 1.1^ l.l4| .6^ .2v «4 .5» 1.0» 8K э 1-1У Ы E 
12.30- 1.00АМ τνυ|23.7 13.3 17.4 16.5 14.8 |15. о 15.5 15.5 16.1 16.1 13.8 [14.3 14.0 14.6 16.1 15.6 12.5 |14. " * . 
C CBS LATE NIGHT [-FRI.(B) 1.4 «6 1.0% (64 % 8^ „Әл 8% 1.2, l.l^| Sa . 2% .3^ „бл 9: .6v atn 122, s: си 
N WRLD CHMP TRACK-FIELD-FRI(S)> 4:0 | 2:4 31 30 2:8] 2. 2 2; $ 2.8 30 25 23126 28 3.2 35 2.8 .8^| 3.14 .9v| „9л 1.0» 
1.00- 1.30AM 9.0 |10.4 13.8 12.8 12.5 |11.8 12. o. 12. A 12.9 11. 1 10.6 y 11.8 11.7 12.6 11.8 9.3 |10.5 . Я ; 
C CBS LATE NIGHT [-FRI.(B)» 1.2 45 „Вл (64 << 48 .6^ 1.1» 1.24 «ἂν „Зл .2ν «4 .3ν| << ы 42 228 
N WRLD CHMP TRACK-FIELD-FRI(S) 3.11.7 25 26 1.7 1.8 2. ч 2. Ё 2.2 1.7 1.51. a 2:2 25 27 е . 4% 2.0. 3% .6^ 6% 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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“ PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG.31-SEP.6. 1987 
w kil an AVERAGE MINUTE AUDIENCE % : 

HOUSE4 TOTAL WORKING LOH CHILDREN 
TIME HOLDS PERS WOMEN 18-49 . > or. 707, 


NETWORK PROGRAM МАМЕ 18- WCH 18- 
2+) 18+ 49 <3 |TOTAL 34 


FRIDAY EVENING CONT'D 


1.30- 2.00AM TVU|15.5 | 8.2 11.0 10.6 10. 
N FRIDAY NIGHT VIDEOS» 2.71.4 1.8% L6^ . 
N WRLD CHMP TRACK-F [ELD-FRI(S)» 32 |16 2.2 2.3 1. 

2.00- 2.30AM TV|12.6| 6.5 9.0 8.9 8. 
N FRIDAY NIGHT VIDEOS 9.3|1.3 1.0 .9^ . 

2.30- 3.00AM TW|10.7|] 5.4 7.3 7.7 8. 
N FRIDAY NIGHT VIDEOS» 2.0 | 1.1 488 .9 1. 
3.00- 3.30AM TW|9.1|4.3 5.9 6.3 7. 
3.30- 4.00AM TW] 7.4 | 3.3 4.3 4.7 6. 

4.00- 4.30AM TW|6.3|2.7 3.3 3.7 4. 

4.30- 5.00AM TW|5.7|2.5 3.2 3.5 4. 
5.00- 5.30AM TW] 5,3 | 2.3 3.2 3.5 4. 
5.30- 6.00АМ ТМ) 5.4 | 2.3 3.0 3.3 а. 


FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
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AUG.31-SEP.6,1987 


CHILDREN 


<>< > <_< 
Фе + у © Ὁ MAGE rito 
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< > < < 
THON сэ n осо HOMToOo 
оса OR πος N 
азы & 
mw 
= ч 0309 к-Ф ос 
«ιο 990 II 
* N a 
ч 
m 


22.2 27.3 41.1 


14.1 


42.5 |27.0 19.4 20.4 23.1 28.0 42.5 


PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


x 
5 


ТІМЕ 


š 
š 
š 
= 
š 


SATURDAY EVENING 
6.00- 6.30PM 


C US ОРЕМ TENNIS-SAT(S) 


6.30- 7.00PM 


А ABC WRLD NEWS TONIGHT-SAT 
C CBS SAT. NEWS-SCHIEFFER> 


N NBC NIGHTLY NEWS-SAT. 


C US OPEN TENNIS-SAT(S)» 


7.00- 7.30PM 


ТУШ|40.2 23.5 22.0 19.6 22.8 |26.3 19.2 19.5 21.6 25.0 40.5 |26.3 19.4 20.1 


TWUJ41.4 |25.0 23.4 20.7 24.8 |28.4 20.4 21.3 24.0 27.1 


£s 588 — 
EE p 
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< SEPSE 52558 
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5 > 
Š aout manon name оошо an nde 
5 бе Ке goes шочо 


еч еш oonan anam naan o0 MSE 
ITS gssss кеше 88888 88 gan 
Sa «eres Naw armen or abe 
SS, Se счас g GN gas 
84 печат алас 84825 те тае 
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Guus Gudud Guan S кш gc 
πάτα 222222295 22223 22 αὖ 
nnam oono- 

BING Nosso к 


2 NM 

ies d 

9*9 exco «rov ongan ез об 
SS аға sine φόσας ge dde 
MATS %%% S e Nm con 
NTON юе nus етет юш con 
GUSH дшше Brag 20506 go сил 
935 қалта Hay eos oo one 
ооо чопо p eu guo яе Bo gso 
2222 222223232 22322 82 але 
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+ юбоб ουδ πως -ισιοιῶ өсіше т ada 

б поч goros 288 SH go F 
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оқыт στο ARNON HONNO we oso 
aren g Zora беде бошча g yan 


е - 8B 2 P = 


ËL a -] ж Mu ας $s. αν Fe 
ee epee) tts 
δὲ ЕЁ si Е EL Eos 
fe Wi Bw @, е 
Z z Eš 5 Zg ш^ Eco 
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FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


AUG.31-SEP.6,1987 


AVERAGE MINUTE AUDIENCE % 


DAY 
HOUSE} TOTAL WORKING CHILDREN 

TIME morog PERS WOMEN 18-48 TOT. 

NETWORK PROGRAM NAME 18- WCH 

fcr) 18: 46 хз 

SATURDAY EVENING CONT'D 
11.30-12.00MD-CONT 'D 

C NFL PRE-SEASON FTBL.(S) 8.7 5.2 3.4 2.8 3.4% 4.4 
12.00-12.30АМ ТМУ/31.1 [19.1 23.3 23.0 20.8 |21.1 

Ñ SATURDAY NIGHT 6.5 |42 47 5.4 8.2|5.0 

C NFL PRE-SEASON FTBL.(S)> 8.5|5.1 3.9 3.3 3.1% 4.3 
12.30- 1.00АМ TVU|25.3 |15.3 18.6 18.4 17.1 [17.0 17.8 15.4 

N SATURDAY NIGHT LIVE FILL(SUS)> 

N SATURDAY NIGHT» 5.5 | 3.4 3.7 4.3 6.9% 4.0 5. i (6 3.2 3.0 2.2 2.20 
1.00- 1.30AM туй[19.3 |11.2 14.8 14.9 12.2 [13.1 13.8 14.2 14.3 14.0 10.7 5.8 6.6 
1.30- 2.00AM ТМ/16.4 | 9.6 12.4 12.6 10.7 |10.8 11.5 12.3 12.8 12.2 7.5 4.9 5.5 
2.00- 2.30AM ТМЦ13.4 | 7.2 9.5 9.3 7.1|7.9 8.5 8.8 9.8 8.9 5.4 3.4 3.3 
2.30- 3.00АМ ІМД11.0 | 5.8 8.8 8.6 5.04 6.7 7.2 7.6 8.4 7.7 4.3 2.4 2.6. 
3.00- 3.30AM TW|8.3|4.2 7.0 7.0 4.9/5.1 5.7 5.9 6.5 5.7 2.9 9% 90 
3.30- 4.00AM TW|7.3 | 3.7 6.0 6.2 4.5 4.5 5.0 5.4 5.9 5.1 2.4 Лл 8% 
4.00- 4.30АМ TW|6.3 | 3.1 4.9 5.1 3.9, 3.8 41 4.5 4.9 4.4 2.4 ἂν 3% 
4.30- 5.00AM TW] 5.7 | 2.9 3.8 4.0 4.2% 3.4 3.7 3.9 4.2 3.8 24 8% 8% 
5.00- 5.30АМ ІМ, 4.9 | 2.5 3.2 3.4 8.7 3.1 3.2 3.6 3.9 3.3 2.2% ἂν 7% 
5.30- 6.00АМ TW] 4,5 2.2 2.6 2.6 4.9] 2.5 2.8 Qvo % 
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FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


AUG.31-SEP.6,1987 


PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


«Ε΄ 


«ἂν 


«9» 


LOH 


WORKING 


OUSE- TOTAL 


DAY 


TIME 


NETWORK PROGRAM NAME 


SUNDAY EVENING 


6.00- 6.30PM 


C CBS EVENING NEWS-SUNDAY 


6.30- 7.00PM 


A ABC WRLD NEWS TONIGHT-SUN 


N NBC NIGHTLY NEWS-SUN 


7.00- 7.30PM 


A DISNEY SUNDAY MOVIE 


С 60 MINUTES 
N OUR HOUSE 


7.30- 8.00PM 


A DISNEY SUNDAY MOVIE 


C 60 MINUTES 
N OUR HOUSE 


8.00- 8.30PM 


A DISNEY SUNDAY MOVIE 


С MURDER, SHE WROTE 


N FAMILY TIES SPEC.(S) 


8.30- 9.00PM 


TVU 51.6 35.4 34.6 31.0 34.8 39.4 31.5 32.5 35.4 40.4 51.6 35.6 
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ava & 
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дч wed SN CON » 
qu Werte goes guo, 
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(oO sra mr 
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ποσο 
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ongo 
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vonn 


nonn 


Zoor g 


co-o 
Bons 


mua 


H Gah grosaw FIBI 


MOOAM 


Ongar 


A ABC SPORTS UPDATE-SUN> 
A DISNEY SUNDAY MOVIE 

C MURDER, SHE WROTE 

C SPORTSBREAK-SUN> 


N FAMILY TIES SPEC.(S) 


9.00- 9.30PM 


8 
SN 


i00 6191091009 осо SIGS E: 


N NBC SUNDAY NIGHT MOVIE(B) 


9.30-10.00PM 


A ABC SUNDAY NIGHT MOVIE 
C CBS SUNDAY MOVIE(B) 


оосо 


S & 


22< 
Sd und 


мелос 


TMONON 


А ABC NEWSBRIEF-SUN.> 

A ABC SUNDAY NIGHT MOVIE 

C CBS SUNDAY MOVIE(B) 

C NEWSBREAK-SUN(B )> 

N NBC SUNDAY NIGHT MOVIE(B) 
10.00-10.30PM 


тото 
gore 


06 


8 


none 


NBC SUNDAY NIGHT MOVIE(B) 


10.30-11.00PM 


ABC SUNDAY NIGHT MOVIE 
CBS SUNDAY MOVIE(B) 


A 
с 
N 


quan 
S 
gas 

д 
naan 
gono 
2 
S 


? DODO 


чочч 


NBC SUNDAY NIGHT MOVIE(B) 


11.00-11.30PM 


ABC SUNDAY NIGHT MOVIE 
CBS SUNDAY MOVIE(B) 


A 
C 
N 


0 29.6 31.7 29.6 31.9 33.2 28.0 29.4 34 34.6 40.2 |32.2 27.0 29.1 31.1 34 


(ме 15.9 


т 25.5 


59. 


T'O 


CON 


p 


* PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP. 6,1987 
Ж AVERAGE MINUTE AUDIENCE % — — 
Housk TOTAL WORKING LOH WOMEN CHILDREN 
TIME нобе PERS WOMEN 18-44 TOT. for, 
NETWORK PROGRAM NAME 18- WCH 18- 18- 25- 35- 7. © 
Jee) 18. ag <3 ror 34 49 54 64 5 
SUNDAY EVENING CONT'D 
11,00-11, 30PM-CONT'D 
C CBS SUNDAY NEWS-OSGOOD> 3.6 | 2.1 2.0 1.7^ 2.14 1.24 16 21 2.9 4.4 |2.6 1.64 16 1.7 22 4.7 .7У 
11.30-12.00M0 ТУМ|35.5 |22.8 25.5 24.6 23.2 23.6 23.9 24.5 26.7 28.3 24.1 12.7 
N G MICHAELS SPORTS FILL(SUS)> 
N G MICHAELS SPORTS MACHINE> 2.0 | 1.2. 1.0% .7^ 1.2v| 11 1.14 1.0^ .9^ 1.24 1,24 14 1.64 14 1.5 1.34 «ΒΛ „Вл 8% 
A ABC WEEKEND REPORT-SUN(B)» 2.7 | 1.7 1.6^ 1.5^ 1.2v| 1.7 1.3^ 1.4 1.5 19 2.52.0 1.3% 1.8 22 2.8 1.9λ «5» «5ν 
12.00-12.30АМ ту}|28.3 |17.4 20.4 20.1 15.5 |19.7 18.1 18.8 19.1 20.9 21.2 |18.9 20.2 18.9 20.1 18.0 8.8 9.7 
12.30- 1.00AM TVU|22.3 |13.2 16.4 16.6 10.2 |15.2 13.8 14.5 14.8 16.6 16.2 |14.3 16.2 14.6 15.1 13.0 12.8 [10.9 6.8 7.4 
1.00- 1.30AM TVU|17.3 |10.0 12.8 12.7 8.5 1.6 11.4 11.4 12.6 11.9 |11.0 13.1 11.6 116 9.8 9.2 4.4 4.0 
1.30- 2.00AM TW|i4.0 | 7.8 90 8.8 9.1 9.2 8.8 8.9 9.4 9.4|8.6 10.4 9.0 8.7 7.3 7.9 3.3 2.8^ 
2.00- 2.30AM TW|10.7 | 5.8 6.7 64 7.1 7.7 6.7 6.4 65 7.36.5 8.4 6.9 5.8 4.7 6.3 1.84 1.74 
2.30- 3.00AM Tw] 8.9 | 4.6 5.2 4.8 3.2» 5.6 5.0 4.9 5.3 6.1|5.2 7.3 5.7 4.5 3.5 4.4 1.3. 1.4% 
3.00- 3.30AM τνυ] 7.4 | 3.7 41 4.0 2.74 4.5 4.2 4.1 4.2 4.2 [ 4.3 5.9 48 3.6 3.2 3.6 1.24 1.3» 
3.30- 4.00AM TW] 6.3 | 3.0 3.2 3.1 2.84 3.3 3.5 3.7 3.6 3.63.4 4.4 3.6 2.9 2.6 3.1 1.1 1.14 
4.00- 4.30AM TW] 5.6 | 2.6 2.9 2.6 2.8^ 2.9 3.0 3.2 3.2 31|2.9 42 3.2 2.4 2.0 2.7^ 9^ Ba 
4.30- 5.00AM Tw] 5.1 | 2.3 2.5 2.1 2.34 2.5 2.8 3.0 3.3 30|26 3.7 2.7 2.0 1.74 2.8^ AA Л 
5.00- 5.30AM TW] 4.9 | 2.1 2.3 1.9^ 2,3» 19 2.4 2.8 3.4 3.3|2.4 3.1 2.3 1.8 1.54 3.0 бл  .5v 
5.30- 6.00AM TW| 4.9 | 2.1 2.5 2.1 1.94 2. 1 25 эл за 3.1 21 1.8 1.54 9.9» «ἂν 5v 
FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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* PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP. 6, 1987 
VERAG % 


DAY 
TIME 


MONDAY-FRIDAY EVENING-PRIME 


8.00- 8.30PM 
8.30- 9.00PM 


C WE THE PEOPLE-SUS(SUS)> 


С WE THE PEOPLE» 
9.00- 9.30PM 


9.30-10.00PM 
C NEWSBREAK-M-F» 


10.00-10.30РМ 
10.30-11.00РМ 


93 


NETWORK PROGRAM МАМЕ 


TEENS] CHILDREN 
TOT. FEM. | ТОГ, ТОГ, 
12- 12- 6 


Τνυ|53.6 33.4 27.7 28.5 31.1 33.5 46.2 [28.9 31.1 |27.8 30.3 
TVU|56.4 35.7 29.7 31.1 33.8 36.3 48.1 |32.5 34.6 |29.8 33.8 

8.5 4.9 3.5 4.4 4.8 5.7 6.7|6. 7.3 |38 3.8 
TVJ|57.2 37.9 32.1 33.7 36.4 39.0 49.0 |32.0 33.6 |25.5 27.7 
TWJ|57.7 39.5 34.2 35.4 38.7 40.6 49.4 |31.9 33.2 |22.3 24.1 

6.6 3.8 32 3.2 3.4 3.9 5.7 3.1 4.0|2.3 2.0 
TU|54.6 38.3 33.6 35.2 38.5 39.9 45.9 |26.8 26.1 [16.3 17.6 
Ινυ|51.3 36.3 32.1 33.6 36.9 38.0 42.5 |23.6 23.6 [12.9 13.9 


FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 


* PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


AUG.31-SEP.6, 1987 


AVERAGE MINUTE AUDIENCE % 


DAY 
TIME 
NETWORK PROGRAM NAME 


CHILDREN 
TOTAL MALE FEM. 


MONDAY-FRIDAY EVENING-EARLY 


6.00- 6.30PM τνυ|44.6 |23.0 
6.30- 7.00PM TWU/47.1 |26.5 
A ABC WORLD NEWS TONIGHT 8.9 | 4.8 
C CBS EVENING NEWS-RATHER 10.2 | 5.4 
N NBC NIGHTLY NEWS 9.3 | 4.8 
7.00- 7.30PM TW/49.8 |30.1 27.4 
Τ.30- 8.00PM TW/51.0 |31.9 28.9 


1:34 2:3 
21.3 25.2 24.7 |20.3 23.6 26.4 
23.2 27.0 27.3 [21.6 25.0 28.1 


FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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^ PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


M a 


DAY 
TIME 


HOUSE- 


TOT/ 


WORKING 
WOMEN 


AVERAGE MINUTE AUDIENCE % 


AUG. 31-SEP. 6, 1987 


NETWORK PROGRAM NAME 18- 15- 18- 18- 21- 21- 25-| 12- 12 
18. 49 24 TOTAL 34 49 9 54  s4 | 17 Jf 
MONDAY-FRIDAY LATE CONT'D 
1.30- 2.00AM-CONT'D 
N IRL.D CHMP рын, 2.3 3.14 19 2.7 2.6 2.4 2.3 2.3 |4.8^ .7v 
2.00- 2.30AM 5.5 7.4 6.0 7.8 7.0 "0 6.8 6.4 |4.3^ 3.6^ 
C CBS LATE MOVIE FILL PT ЕСТІ 
C CBS LATE NIGHT «98 «Βλ бу „Зл ἂν „л .4^ 4% %% < < 
с 65 NEWS NIGHIATCH-1 5, 89 ἂν % .3λ „Зл „Зл % BAL 1% «ἂν 
N FRIDAY NIGHT VIDEOS 1.0^ .9л 4.8 1.6 2.9 2.1 1.7 1.6 1:3λ| 4.9^ 1.3v 
2.30- 3.00ΑΜ 4.4 5.7 47 6.2 5.6 5.5 5.3 5.0 |3.0^ 3.1^ 
C CBS LATE MOVIE иш Bt asus)” 
C CBS NEWS NIGHTWA; E ἣν 4 „8% 44 44 4% 4% ὃν 1% 
N FRIDAY NIGHT VIDEOS .9^ 3.34 15 2.6 1.9 17 1.7 1.4 | 3.00 1.2v 
C CBS NEWS NIGHTWATCH-2(B) .6^ < de < v dv liv liv] Ὃς ὃν 
3.00- 3.304М 3.7 4.6 3.9 5.0 47 47 4.4 4.2 |2.6^ 2.5^ 
C CBS LATE MOVIE FILL PT asus. 
C CBS NEWS ο E ἂν 3% 2% . 2% 2% BABA] . 2% «ὃν 
3.30- 4 Tw 3.1 3.34 3.1 3.8 3.8 3.8 3.6 3.4 | l.7^ 2.1^ 
C Cas NEMS | NIGHTWATCH-3 E ἂν .3^ % % % 3% %% 2% 2% 
4.00 - 4. 3000 тм) 2.6 2.64 2,5 29 3.0 3.0 2.8 2.8 |1.2v 1.84 
C CBS NEWS NIGHTWATCH-3 60 «2и „3л ασ... 
- Tw 2:2 2.4^ 2.3 2.5 26 2,6 2.5 2.4 | lev 17 
“@ tas RER NIGHTVATOH-3 E 2% 3% |у 128 124 2л 2% 2% 2% 
5.00- 5,30) тм) 2.5 2.5А 24 2.5 2.6 2.6 2.5 2.4 | 1.0ν 1.6v 
5% HERS NIGHIMATCH-3 .5^ Ὃν 3 „19 7.25 .δλ Фф | .ὂν v 
.30- 6.00 τυ 2.4 2.14 2.4 2.3 2.5 2.5 2.4 2.3 | % 1.8 
cds HENS NIGHIMATCH-3 E АУ 7.25 Ὶν .2^ δα 7124 ὃν] dv < 
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" PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6. 1987 


DAY 
TIME 


WORKING 
WOMEN 


NETWORK PROGRAM NAME 18- 25- 

SATURDAY EVENING-LATE 

11.00-11.30РМ .2 |28.8 |32.6 31.6 33.7 [19.4 32.1 27.8 28.8 30.0 30.9 31.7 8 28.4 29.7 31.1 |27.4 18.1 
C NFL PRE-SEASON FTBL.(S) 8.4 | 5.2 | 4.4 3.9 4.4 | 2.1^ 4.2 3.3 3.5 3.8 40 41/48 76 64 64 6.2 66 7.3 |6.8 22 
11,30-12.0040 37.0 |23.6 |27.9 28.1 28.4 |20.5 25.8 26.6 25.9 26.8 26.7 26.9 |21.2 25.8 25.5 24.8 25.0 25.8 27.1 |25.0 16.3 
А АВС WEEKEND REPORT-SAT.> 2.4 | 1.6 | 2.0 2.0» 1.8% 1.3» 2.1 25 2.0 2.2 21 19] .8v 14 % 1.2 1.3 1.5 16 | .5v 1.1v 
N SATURDAY NIGHT 7.0 | 4.5 |54 5.9 49/61 5.5 66 58 5.8 55 5.3/4.2 41 51 4.7 4.7 44 4.6 | 4.5л 4.7 
C NFL PRE-SEASON FTBL.(S) 8.7 5.23.4 2.8 3.4 | 2.4. 4.4 36 3.5 3.6 40 42/56 7.7 6.1 61 5.8 6.4 6.8 |5.8^ 1.75 
12.00-12.30АМ ТҮШ|31.1 |19.1 |23.3 23.0 22.7 [19.6 21.1 22.0 21.7 21.9 21.8 21.7 |20.3 20.7 22.1 20.1 20.1 20.5 21.4 |22.3 13.7 
М SATURDAY NIGHT 6.5 |4.2|4.7 5.4 43/69 5.0 6.9 5.7 5.3 4.9 45/42 38 5.4 4.6 4.5 4.2 4.4 | 4.9^ 3.44 
C NFL PRE-SEASON FTBL.(S)> 8.5 5.13.9 3.3 3.73.4, 4.3 3.6 3.6 3.6 41 41/65 7.8 6.7 61 5.6 64 6.7 | 5.6^ 2.74 
12.30- 1.00AM Ινυ|25.3 [15.3 17.5 [16.6 17.0 17.4 17.8 17.8 17.7 17.6 [17.9 16.1 17.2 15.9 16.0 16.3 16.8 20.2 11.3 
N SATURDAY NIGHT LIVE FILL(SUS)> 

N SATURDAY NIGHT» 5.5 | 3.4 5.6 4.0 5.5 4.8 4.6 4.2 4.0|4.0 3.1 4.5 3.7 3.6 5.3^ 3.4% 
1.00- 1.30AM Tv [19.3 [11.2 .3 14.2 14.3 |13.3 11.5 12.6 12.1 12.0 13.9 8.6 
1.30- 2.00AM Tvu|16.4 | 9.6 15 12.5 12.8 E .8 11.6 7.7 
2.00- 2.30AM τνυ|13.4 | 7.2 5. 8 3 5 8.5 5.3» 
2.30- 3. 000 011.0 | 5.8 9 E 6 9 5.94 3.74 
3.00- 3.30AM Tw] в.з | 4.2 n 5 41 4.4% 2.69 
3.30- 4. 000 МИ 7.3 | 3.7 5 9 6 3.34 2.34 
4.00- 4.30AM TW] 6.3 | 3.1 | 4.9 5.1 5.3|2.7^ 3.8 4.1 45 4.7 4.7 4.94.1 3.6 3.7 4.2 4.1 3.9 4.0] 2.6 2.5^ 
4.30- 5.00АМ TW|5.7|2.9|3.8 4.0 3.9|2.9^ 3.4 3.7 3.9 4.2 41 4.2/4.1 32 3.4 3.8 3.9 3.7 3.6 |3.0^ 3.2^ 
5.00- 5.30АМ TW|4.9|2.5|3.2 3.4 3.3|2.1^ 3.1 3.2 3.6 3.9 3.7 3.9 3.2 2.7 2.8 3.3 3.4 3.1 3.1 |2.5^ 2.14 
5.30- 6.00AM TW|4.5|2.2| 2.6 2.6 2.71.7 2.5 2.4 2.9 3.1 3.1 3.3 |2.9^ 2.7 2.7 3.2 3.3 3.0 3.0 | 2.00 2.30 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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12 PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6.1987 
m AVERAGE MINUTE AUDIENCE % == 
HOUSE WORKING WOMEN 
TIME Warn WOMEN 
NETWORK PROGRAM NAME 18- 25-| 15- 18- 18- 21- 21- 25- 
54 | 24 TOTAL 34 49 49 54 
SUNDAY EVENING-LATE 
11.00-11.30РМ τνυ|44.0 |29.6 |31.7 29.6 32.1 |25.1 33.2 28.0 29.4 30.1 30.9 27.0 29.1 30.2 30.7 27.8 25.5 
C CBS SUNDAY NEWS-OSGOOD> 3.6 | 2.1] 2.0 1.7^ 2.04] 7% 2:7 1.2^ 16 17 2.0 21 17. 26 16 16 16 1:9 1:7 [11% << 
11. 30-12, 00 TVU|35.5 22.8 [25.5 24.6 25.6 |21.1 25.6 23.6 23.9 24.1 24.7 24.3 24.1 22.5 15.3 
N G MICHAELS SPORTS FILL(SUS)> 
N G MICHAELS SPORTS MACHINE> 2.0 | 1.2 | 1.08 ЛА .8^| 1. 1 1.1 4.0 1.9% 1.1 қ 4 L65 L4 1. ў 15 2.9% << 
А ABC WEEKEND REPORT-SUN(B)» 2.7 1.7 | 1.6^ 1.5% Liga] ЛУ 1.7 1.3^ 14 1.3 14 1:5 | 1:64 20 1.30 18 20 2:3 2:2 | v 2.8. 
12.00-12.30АМ TVU|28.3 [17.4 |20.4 20.1 20.4 |18.1 19.7 18.1 18.8 18.6 18.9 19.1 [18.2 18.9 20.2 18.9 19.3 19.8 20.1 |18.1 13.9 
12.30- 1.00AM ТМ0|22.3 |13.2 |16.4 16.6 16.3 |13.7 15.2 13.8 14.5 14.5 14.7 14.8 [13.8 14.3 16.2 14.6 14.8 15.0 15.1 [11.5 10.2 
1.00- 1.30AM TwJ|17.3 |10.0 [12.8 12.7 12.3 |10.2 11.6 11.6 11.4 11.2 11.4 11.4 [11.6 11.0 13.1 11.6 11.5 11.6 11.6 [9.2 7.1 
1.30- 2.004M W 14.0 | 7.8 | 9.0 8.8 8.9/7.8 9.0 9.2 8.8 8.5 87 8.9|9.6 8.6 10.4 9.0 8.9 8.7 8&.7|8.5 5.7 
2.00- 2.30AM тй|10.7 | 5.8 | 6.7 6.4 6.27.1 69 7.7 6.7 6.3 6.4 64 94 6.5 8.4 6.9 6.7 64 5.8 [5.11 4.7% 
2.30- 3.00ΑΜ TW|8.9|4.6 | 5.2 4.8 4.6|5.1 5.3 5.6 5.0 4.8 47 4.9|9.1 5.2 7.3 5.7 5.4 5.2 4.5 |4.0^ 4.0^ 
3.00- 3.30АМ МИ 7.4 | 3.7 | 4.1 4.0 3.8/3.9 41 4.5 4.2 4.2 40 4.1|T.7 4.3 5.9 4.8 4.4 4.2 3.6 |3.6^ 3.2^ 
3.30- 4.00АМ Tw] 6.3 | 3.0 | 3.2 3.1 3.42.1, 3.4 3.3 3.5 3.5 3.4 3.7 | 57 3.4 44 3.6 3.4 3.2 2.9] 2.90 2.1^ 
4.00- 4.30АМ TW] 5.6 | 2.6 | 29 2.6 3.1 | 2.0. 3.0 2.9 3.0 3.1 3.0 3.2|4.9 2.9 4.2 3.2 2.9 2.7 2.4 | 1.6v 2,14 
4.30- 5.004М TW 5.1 | 2.3 | 2.5 2.1 2.5 1.9. 2.8 2.5 2.8 2.8 2.7 3.0 | 3.9 26 3.7 2.7 2.5 2.3 2.01.1 1.94 
5.00- 5.30AM TW|4.9|2.1| 2.3 1.9% 2.5 |1.4^ 2.7 1.9 2.4 2.4 24 2.8|2.9^ 2.4 3.1 2.3 2.2 2.0 1.8 | .в/ 1.9^ 
5.30- 6.00AM TW|4.9|2.1| 2.5 2.1 2.7 2.4 2.5 2.4 2.5 26 24 5ν 2.00 


FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 
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Іш PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6, 1987 


DAY | 
HOUSE] LOH — WORKING 
TIME 
ποιος] 18-49 WOMEN 
NETWORK PROGRAM NAME W/CH 18- 
MONDAY-FRIDAY MORNING 
6.00- 6.30AM TW] 7.2 4.0 зз 40 4.7 4.7 3.4 1.54 1.5% 1.6^ 
À ABC WORLD NEHS-MORN-615A» 1:2 7 60 .8 ж 1,0 8 << < < 
А ABC WORLD NEWS-MORN-600A( SUS )> 
N BEFORE HOURS> 6} ιο В š „Зл % .3 Iv << lv 
N NBC NEWS AT SUNRISE 1.5 | .8v 1.0 1.04 E 19 b ¿P 
6.30- 7.00AM τνυ|10.6 | 7.0^ 6.3 6.3 4.4 5.2 5.0 
А ABC WORLD NEWS-MORN-630A( 505)» 
А ABC WORLD NEWS-MORN-645A> 2.1 | 2.08 1.5 1.7 lv ДУ 1% 
C CBS MORNING NEWS- 6:30AM 19 | 15у Je ал lv «ἂν ἂν 
7.00- 7.30AM ТИ/14.8 | 9.5 7.4 7.1 9.0 8.9 9.5 
А GOOD MORNING, AMERICA-700(SUS ) 
C CBS MORNING NEWS- 7:00AM 2.0 | 44.9 т lv ὃν 2% 
N TODAY SHOW-7.00AM 505) 
7.30- 8.00АМ TVUiz.8 10.1 7.6 7.2 12.6 11.1 12.1 
À GOOD MORNING, AMERICA-730 3.6 | 1.7^ 2.3 2.4 Sv .9^ 58% 
С MORNING PROGRAM 2.1 Sv 8% Ὃ1λ Ὠν 8% Ων 
N TODAY SHOW-7. 30AM 4.0 | 2.64 2.3 1.9 12у CT 
8.00- 8.30AM TW|19.7 [12.8 7.6 6.8 |1 14.5 13.1 12.6 
А GOOD MORNING, AMERICA-800( SUS) 
C MORNING PROGRAM 2.2 | .7 .8^ 5% 1.85  .6^ .7 .9 15 3.0| .9 .5^ .5^ .6^ .8^ 1.8] 4У .2v| . % «ἂν ἂν 
N TODAY SHOW-B.00AM(SUS ) 
8.30- 9. 004M Twuj21.0 [16.3 7.0 6.1 11.2 90 9.8 11.3 12.1 13.7 | 6.9 5.0 5.4 5.8 6.6 11.1 | 4.14 6.9 [16.5 16.8 13.5 
А GOOD MORNING, AMERICA-830 4.2 2.3. 20 1.9/2.8 17 2.4 3.1 3.4 3.2 ]16 % .9 11 16 31]| .3« 8% 5 .9^ 5% 
C MORNING PROGRAM 2.4 | l.la „Вл 5% 1.7 .T^ 1.0 1.2 2.0 3.1|1.0 Sa Sa .6^ .9 2.3 | «Ὃν %% ix ix 3, 
N TODAY SHOW-8. 30AM 4.3 |2.9^ 1.9 1.5|2.8 1.4 19 2.6 3.3 41/18 10 14 16 19 3.1 ἂν 6% .3v 6% 49 
9.00- 9. 30AM ІМ/22.0 19.3 8.1 7.4 12.9 11.2 11.7 13.1 13.6 14.7 | 66 5.3 5.4 5.3 6.2 10.4 | 5.2^ 8.8 [15.7 17.0 12.6 
9.30-10.00АМ ТМ/22.7 19.9 8.6 8.2 |13.6 12.5 12.3 13.4 13.8 15.6 | 7.1 6.1 5.9 5.6 6.4 10.8 | 6.9 10.7 |14.2 14.7 10.5 
FOR EXPLANATION OF SYMBOLS, SEE PAGE B, 
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1% PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


AUG. 31-SEP.6 , 1987 


pay AVERAGE MINUTE AUDIENCE % 
HOUSE. WOMEN TEENS CHILOREN 
TIME о MALE FEM. TOT. . TOT. TOT. 
NETWORK PROGRAM NAME 15- 18- 18- 25- 25- 35- 12- 12- 15- 
24 TOTAL 34 49 49 54 64 17 
MONDAY-FRIDAY DAYTIME 
10.00-10.30АМ TVU|22.3 |19.1 8.1 7.5 [10.2 13.5 12.0 12.1 12.9 13.5 13.7 15.6 | 7.0 10.8 | 6. .9 9.2 4.4 14.8 19.9 10.9 
C $25,000 PYRAMID 3.3 | 2.34 1.3 1.5% 1.4. 2.4 1.8 1.6 1.6 2.0 2.5 3.4|1.3 3.1] .6v .9^ .6v|1.2^ 1.3^ 1.2^ 1.2^ 
N SALE OF THE CENTURY 2.9 | 1.34 1.0 94] 1.44; 1.9 8 14 1.5 1.6 1.9 2.9|1.2 2.1| 1 1.9^ 1.34| .6^ Ba 8 58 
10,30-11.00АМ TVU|22.7 |19.0 8.4 7.9 [11.6 13.7 12.8 12.4 13.0 13.4 13.5 15.7 | 7.4 11.1 | 7.3 12.5 11.3 [12.5 14.0 17.3 10.5 
C NEW CARD SHARKS 3.5 2.5% 1.0 .94164 2.3 1.8 1.7 1.7 1.9 2.3 3.5 |1.5 35] .8v 1.50 1.04 1.4^ 1.9^ 1.84 1.6^ 
N CLASSIC CONCENTRATION 3.0 | 1.64 1.2 1.1|2.2 21 1.5 17 1.7 1.9 2.2 2.8 | .9 1.4^] Лу 2.1% I. a .7^ l.l^ 1.0% 94 
11.00-11.30АМ τνυ|22.9 |20.3 8.3 7.9 12.9 14.1 13.2 12.6 12.8 13.0 13.1 17.0 | 8.1 11.8 | 8.4 13.3 12.9 11.2 13.0 15.6 9.6 
А WHO'S THE BOSS? M-F 4.4/5.0 1.9 19|39 2.7 3.3 31 3.3 3.3 27 1.6/1.1 1.0% 3.6 6.2 62/25 25 3.4 1.8 
C PRICE [S RIGHT 1 5.2 4.8 1.7 1.53.5 3.5 27 2.6 2.6 26 3.0 5.5|2.0 4.l|l.l^ 2.9% 2.1% 17 2.8 2.7 19 
N WHEEL OF FORTUNE 5.5 |3.0^ 1.8 14/29 3.9 26 26 26 2.9 3.3 6.5 2.2 3.7 | .9^ 2:84 2.2^| .9^ 1.4% 1.50 .9^ 
11.30-12.00NN TWU|23.5 |20.8 8.9 8.6 [13.6 15.0 13.7 13.1 13.4 13.6 13.8 19.0 | 8.5 12.9 | 9.1 14.2 14.2 | 9.8 12.8 14.8 8.8 
А BARGAIN HUNTERS M-F 1.4 | 1.5л .5^ .6^| ll^ 10 14 1.1 1.2 11 8 % .4^ 4 1.4% 1.5λ 1.6^| .9^ .7^ 1.0% f 
C NEWSBREAK~11.57> 5.1| 3.3 1.4 1.1 2.9 3.3 2.6 2.3 2.2 2.4 2.8 5.2 | 1.9 3.6 | 1.9^ 3.0^ 2.3^| 1.1^ 1.8^ 1.6^ 1.3^ 
C PRICE 15 RIGHT 2 6.7|4.8 19 18/38 4.2 3.1 3.0 2.9 3.0 3.5 6.8 |2.7 5.1|2.4^ 4.0 3.9|2.0 3.0 2.9 22 
N SCRABBLE 4.8 | 3.3a 19 1.6|2.6 3.6 26 2.5 2.5 2.7 2.9 5.6 | 1.5 2.8 | т 2.9^ 2.2% 1.0^ 1.7^ 2.0^ 1:0» 
12.00-12.30PM TVU|25.0 |21.6 9.6 9.2 [14.8 16.6 14.8 13.9 14.1 14.7 15.3 21.4 | 9.5 15.4 | 9.3 16.3 15.2 | 9.2 11.5 13.5 8.1 
À RYAN'S HOPE 2.8 | 3.la 17 19/24 2.2 2.7 2.4 25 2.5 2.1 17, .7  .8^|1.8^ 3.6 2.8) l.3^ 1.1» 1.4^ 1.0% 
N SUPER PASSHORD 3.7 |2.8^ .5^ 6 2.5 2.5 1.8 1.7 16 17 1.9 4.3 | 1.4 2.2 | ἂν 3.6 2.4^| 1.0% 1.2^ 1,8; .6^ 
T 
12.30- 1.00PM туй|26.0 |23.2 10.2 9.7 |16.5 17.7 16.1 15.3 15.3 15.9 16.5 22.1 | 9.3 15.3 | 9.8 17.0 16.0 | 8.9 10.7 12.9 7.7 
À LOVING 4.0 [6.1 2.2 2.3|3.1 3.2 3.8 3.5 3.6 3.5 31 2:7] .9 104 Лу 3.3^ l.5^| 1.5^ 1.8 2.00 1.3^ 
C YOUNG AND THE RESTLESS 6.7 |6.2 2.3 2.3 | 5.0 5.2 47 45 4.5 46 47 64|19 3.3| L.9^ 5.3 44 Вл 1.98 2.20 8% 
N WORDPLAY 2.9 | 2.94 1.0 1.04 1.7% 2.1 1.3 1.6 1.8 1.8 2.1 314]11 2:0] Лу 2.5^ 2.201 .6^ Ba ἂν .9^ 
1,00 1.30PM TVU[27.7 |23.9 11.1 10.6 |18.5 19.3 17.8 16.9 16.5 17.2 18.0 23.8 | 9.8 15.1 [10.7 17.7 15.8 | 8.6 10.0 12.2 7.3 
À ALL MY CHILDREN 6.7 |8.3 3.3 3.5|4.8 5.3 62 5.3 54 5.5 4.8 5.31.8 2.5 |1.4^ 4.3 2.8^| l.3^ 2.3 2.2^ 1.5% 
C YOUNG AND THE RESTLESS 7.2 | 7.0 2.9 2.8|5.4 5.8 51 5.1 5.1 5.2 5.2 7.3|1.9 3.5 | 2.01 5.0 4.5 | бл 1.8^ 2.04 TA 
N DAYS OF OUR LIVES 6.8|5.7 2.9 3.0/7.0 5.2 4.6 4.8 4.4 4.6 5.4 5.7| 1.8 2.6 |3.4 7.4 6.4 | 1.0^ 1.4^ 16^ 8“ 
1,30- 2.00PM TVU|27.1 |24.8 10.7 10.1 [18.7 19.1 18.6 17.2 16.8 17.4 17.6 22.3 | 9.3 14.2 10.2 17.1 15.0|8.3 9.7 11.2 7.4 
À ALL MY CHILDREN 7.4 |9.0 3.6 3.9|5.5 5.9 7.2 6.0 5.9 6.0 50 58/20 3.0 | 1:84 45 2.8^| 1.4. 2.0 2.1% 1.4% 
C BOLD AND THE BEAUTIFUL 44|46 1.5 1.33.0 3.8 29 3.0 3.0 3.1 3.3 5.5 | 1.0 2:2 | 1.30 2.8% 2.74 δν Βλ 9 59 
N DAYS OF OUR LIVES 7.2 | 5.6 3.3 3.3/7.3 56 4.9 51 4.8 5.1 5.9 6118 2.8 | 3.4 8.3 69110 1:7, 17 1.1^ 
2.00- 2.30PM TvU|26.5 |25.4 10.1 9.7 [17.4 18.7 18.0 16.7 16.5 17.1 17.0 22.4 | 8.7 12.8 | 8.8 16.2 13.7 | 8.4 10.5 11.1 8.2 
À ONE LIFE TO LIVE 71|93 3.4 3.7 | 5.2 5.8 6.9 5.9 6.0 60 4.8 5.4]1.7 2.8 | 16^ 3.9 2.5^| 1.6% 2.3 2.3, 1.7 
C AS THE WORLD TURNS 5.7 | 5.8 16 13|41 4.7 3.5 35 3.4 3.6 41 7.91.4 3.2 1.4% 41 316 | 6a 8 1.0% б^ 
N ANOTHER WORLD 4.6|4.1 2.6 2.7 | 3.8 3.9 3.2 3.5 3.3 3.5 41 4.5 1.4 1.81.3 3.4% 2.34| .5v 7 .9^ 4% 
2,30- 3.00РМ TVU|26.8 |25.5 10.6 10.2 |17.7 19.0 18.3 17.2 17.1 17.6 17.5 22.2 | 8.7 12.5 | 9.1 15.6 14.0 | 9.4 11.4 11.6 9.5 
А ABC DAYTIME NEWSBRIEF-M-F> 7.0|9.3 34 9.8/5.5 5.9 7.2 6.1 6.2 61 4.8 5.516 2.8 | 2.01 4.8 2.8^| l.5^ 2.4 1.9 1.9 
A ONE LIFE TO LIVE 74 |9.7 3.7 4.1|5.8 6.2 7.3 6.4 6.5 6.5 5.7 1.6 2.8 | 1.84 4.3 2.9) 1.6 2.6 2.3. 1.9 
C AS THE WORLD TURNS 5.7|6.4 2.0 L6|4.4 49 38 39 3.8 3.9 1.4 3.0 | 1.2^ 3.8 3.5 | .6^ .8^ .8^ 6% 
N ANOTHER WORLD 4.6 |422 2,5 2,7 | 3.6 3.9 3.1 3.6 3.4 3.6 4. 41.9 1.8 | 1.3. 2.8^ 2.l^| .5^ „ .9л ἂν 
N NBC NEWS DIGEST-DAYTIME» 2.3 | 2.24 1.3 1,3 1.5 1.9 16 17 1.7 19 21 2.1| .?  .84| 10^ % l.24| 2% % 5% 1% 
3.00- 3.30PM τνυ]26.8 29.9 10.6 10.2 |18.7 18.3 18.3 17.0 16.9 17.2 16.7 20.8 | 8.3 12.4 |10.6 19.9 16.9 [11.4 12.8 12.7 11.7 
À GENERAL HOSPITAL T.6|8.9 3.6 3.9/6.0 6.2 7.0 6.2 6.3 64 5.4 5.9|1.8 2.4|2.2^ 6.3 2.91.6 2.2 1.9^ 1.9 
C GUIDING LIGHT 5.1|5.5 17 12/43 42 3.5 34 32 32 37 8.21.2 2.5 | ὃν 43 3.1% .8^ Ba Βλ Βλ 
N SANTA BARBARA 4.4| 3.34 23 2.3 | 3.8 3.4 3.0 3.3 33 35 3.7 3.4| 1:2 1.9 | 1.64 46 3.9 | 3% 11^ 9 -6λ 
3.30- 4.00FH τι TvU|28.0 |23.2 11.3 10.8 [19.3 18.6 18.5 17.1 17.0 17.5 16.9 21.0 | 8.5 13.0 [11.3 21.5 17.5 [13.9 15.0 15.1 14.0 
FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
107 


108 PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


DAY 


AUG.31-SEP.6,1987 


TEENS 


CHILDREN 


LOH WORKING 


TIME 18-49 WOMEN FEM. TOT. [MALE FEM. TOT. TOf. 

NETWORK PROGRAM NAME E 
MONDAY-FRIDAY DAYTIME CONT'D 

3.30- 4.00PM-CONT'D 

À GENERAL HOSPITAL 7.7 1.8, 2.4 2.00 1.9 
C AMERICAN TREASURY» 47 6% 12, “lav 1.2, 
C AMERICAN TREASURY-SUS(SUS)> 

© GUIDING LIGHT 5.2 9^ 1.4 6 1.24 
C NEHSBREAK-3. 44» 455 {б^ Әл 8, 1.0 
N SANTA BARBARA 47 ТА 1.6% 1.3 1.05 
4.00- 4.30PM τνυ]29.0 17.9 17.8 17.4 18.9 
4.30- 5.00ΡΜ τνυ]31.9 |22. 17.4 [16.2 22. 21.6 21.9 20.0 23.0 
5.00- 5.30PM туй|з4.в |23. 21.0 17.7 21.0 18.0 25. 02.6 23.5 20.9 24.6 
5.30- 6.00PM W058. 2 |24. 23.9 19.5 22.6 23.3 19.5 25.3 

FOR EXPLANATION OF SYMBOLS, SEE PAGE B. 
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110 z Р 
PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6, 1987 
nay AVERAGE MINUTE AUDIENCE % 
HOUSE TEENS CHILDREN 
TIME нін TOTAL MALE FEM. TOT. TOT. | TOTAL MALE FFM. TOT. TOT. MALE FEM. TOT. TOT. 
NETWORK PROGRAM NAME 12- 2- 2- 
x 
SATURDAY MORNING 
6.00- 6.30AM ТМД 5.1 | 2.4 lv 2.2^ 1.3v і 
6.30- 7.00АМ ТМД 5.1 | 2.4 1.34 „Ву 1.8, 1.4% 1.2v| 1.1 1.7 
7.00- 7. 207 TW] 6.2 | 2.9 1.54 1.2v 1.90 2.0% 1.0% 3.4 4.0 
7.30- 8.00AM ТМ 8.4 | 4.0 2.18 1.3v 2.90 2.60 1.6%é 6.7 7.3 
8.00- 8.30АМ TW[12.7 | 6.1 4.1» 6.24 6.3, 4.0^[13.7 14.9 .0 14.9 15.7 14.0 18.3 11. 
À MUZZLES 12| 5 He < lv „1.4% 16^ ἣν 1.7, 1.3% Za 254 „„ 
C BERENSTAIN BEARS 2:1 | 1:0 1.5%ê 3:0 4.0 4% 4.1 6.0% 3.1^ 5.30 2. 
N KISSYFUR 2.9 | 1:4 š 57 55 58 64 5.2 5.84 4.6% Τὸ 3.0^ 
8.30- 9.0044 ТМ/16.9 | 8.4 2.4 23,5 21.3 20.7 23.6 24.4 22.8 27.7 19.2 
À CARE BEAR FAMILY 2.7 | 1.2 4.7 41 53 4.0 5.2 3.4^ 7.0 6.2 4.0 
C WILDFIRE 2:3 | 1:0 34 48 2.00 1.78 46 6.00 3.2 6.2 3.0; 
N GUMMI BEARS 4:8 | 2.6 00 9.3 10.8 10.8 95 9.8 9.1 111 77 
N ONE TO GROW ОМ-8:58АМ> 4.6 | 2:6 9.4 85 10.3 10.4 8.6 88 8.4 10.1 71 
9.00- 9.30АМ TWJ|21.0 [11.1 0.0 30.4 29.5 27.3 31.8 32.1 31.6 34.3 29.3 
А FLINTSTONE KIDS 1 4:2 | 2:0 69 6.1 7.7 6.3 7.4 4.8, 10.0 6.3 8.4 
C MUPPET BABIES 4:0 | 2:0 8.4 10.8 5.9 5.9 10.2 12:8 75 12.6 7.7 
N SMURFS 1 5.5 | 3.2 1. 9.7 12.6 11.7 10.7 10.6 10.8 12.9 8.4 
9.30-10.004M ТМ//24.6 [13.3 5.1 35.5 34.7 31.9 37.3 38.0 36.6 38.6 35.9 
A FLINTSTONE KIDS 2 4.8|2.5| зал 1.4 2.1 | 1.2% 1.3] 2.28 3.00 1. 
C MUPPET BABIES air | 2a | isa 19 L2| 3 о is LO El Zl 4.5% 8.8 122 Ge $1 δα ase 770 ва . 
N SMURFS 11 6:7 | 3:9 | 45 18 2.23.1 1.86.8 6:24 ΤΑ Τ3 6:3 |12,7 11.2 14.2 12.4 12.3 13.4 12.3 13.9 167 
10.00-10. 3044 ТМ//25.8 [14.6 [13.0 9.9 11.4 | 9. 8 169 1954 1213 13:9 ο]. 
À REAL GHOSTBUSTERS е 4.7 2:8 | 3.00 15 2:3 1.5, 4.8 1.8, 2.2, τὸν 2.3. БЕСІ a 3 2 2.9 19.2 $6 ioe $3 11.1 
N ΟΝΕ ТО GROW ОМ-10:2ВАМ> 67 f ie а 17|т5 al ae 81 D$ 181 105 65 85 DE 9:5, 1510-7 4.88 
N SMURFS (11 7.5 4.34.2 19 2.43.7 21,75 62 89 ва 63140 191 18.4 11.8 15.5 18.8 18.2 18.0 del 
10,30-11.004М τνύ|25.Τ [14.1 [13.9 10.5 11. 7 15.4 11.9 15.5 15.9 15.2 15.0 16. 
C TEEN WOLF 5 12 раз . 14 24 47, 1. . Eb De ., 4.3/8. . . зге 7 зъв зда зыр зза 
4.6 | 2.6 | 2. X 2 Y v 2 £ ° š ° i > . . 
N ALVIN AND THE CHIPMUNKS 6.73.3 3.5, LT Ba dae ae 9} $2. 8.7 2027 8.8 өз 10.2 1.7 5 1} 10.6 154 
11.00-11.30АМ 25.7 [14.3 14.8 11.3 11. 3 13.3 10.2 11.1 10.5 11.7 10.0 12. 
А BUGS BUNNY & ТЫЕЕТҮ SHOW 4.8 | 2.5 | 3.2^ me D oo. 3.5 n. n 221, 154. 31.2 28.8 33.8 30.2 31.9 28.3 35.7 32.4 31.4 
C DUNGEONS AND DRAGONS $.4|L8|Zl^ L3 1/5 1.8% :5 37 23 αὶ 2 5 δὰ δ) δὲ 83 ΘΩΡΊΟΙ ST ST 
М FOOFUR 4.9 | 2.8 | 2.76 16 2.11.8, 1:2 | 5.1 $3. $^ 4.38.8 53 124 δὰ 8.2 64 12.1 $3 ғ 
11.30-12.00NN ТМ)|25.9 [14.2 |16.5 11. К I I j a T y 2 . ` 
À ALL NeW EE 29 2.7 [3.8 1 2.0 2.5. 1.0 4.3 5.0, 2.5, . Ж, 42 28 94 83 $3 8.8 ni $i 39 
31.2 2% 57 9% ὃν «2 T^ 4.84) 9.1 8.5 98 9.2 9. 7 8.7 B 
N IT'S PUNKY BREWSTER 48 23 29 ыз 2. 14 10 $2 4 € 7. Le 2. EY 5. 40 +90 4.14 TS 
N ONE TO GROW ОМ-11:58АМ> 4:3 | $5 | 43. 19 2:3] lv 88.0 з 66 ro 2.768 3.1 10.0 6.2 7.2 75 102 
12.00-12.30РМ τνυ]24.9 |13.7 |17.1 11.8 11.8 [10.9 10. EON δι πι 5 δὶ 
À ABC WEEKEND SPECIALS 3.2 | 1.8 2.4. 1. 4. ., 10.5, 2.8, 13-4, 200, 218, БЕЛГІ 43 53 4 %2 25.2, 42 
x 13 8 1. s b ij Y : y “ Е à E . +20 
N LAZER TAG ACADEMY 28 1.7 2.4 19 1.4.7 lea $8 3, 4.4 Bie ΗΝ g $8 6r АУ i$ à 
12,30- 1.00PM τνυ]26.5 [13.9 |15.1 13.1 12.3 |13.8 12.1 [19.0 20.3 17.7 19.8 18 IT 175 dns ДЕБ 187 Msg 
J. 13.1 12.3 |13.8 12.1 119.0 20.3 17.7 19.8 18.3 [17.7 17.5 17.8 15.6 19. 
Å HEALTH SHOW -o 2:6 [113 1.0, 11 7% 2.2, 1.1 2.8, 32^ 1.ва 20a 3.81.3 4.05 1.8, 12.8, 1.3 EORR 


và FOR EXPLANATION OF SYMBOLS, SEE PAGE 8. 


"z PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6. 1987 
— 


DAY 
TIME TOTAL MALE FEM. TOT. TOTAL MALE FEM. TOT. TOT. MALE FEM. TOT. TOT. 
NETWORK PROGRAM NAME 2- e- 2- 2- 6 6- 6 6- 9- 


HOUSE4 ТОТ. CH LLOREN 


SATURDAY MORNING CONT'D 
12.30- 1.00PM-CONT'D 


N [T'S PUNKY BREWSTER-2(B) 2.0 | 1.1 | 1.48 .7^ .8^| .9v 4 2.7^ 1.8% 3.7^ 3.8^ 1.6v| 3.0 2.3^ 3.6^ 2.0» 3.7 3.2% 4,14 3.7% 3.64 
C US OPEN TENNIS-SAT(S) 2, |14 8% 1.1 .9^ 2% 1.0|1.1^ ,5у T^ 1.3% 1.0v| 1.24 1.5^  .9v ,5У 1.74 2.24 1.3v 1.64 1.94 
1.00- 1.30PM ΤΝυ|26.2 |13.8 |14.3 13.1 12.0 |12.1 13.4 |14.4 14.0 14.8 14.4 14.4 16.5 18.3 14.6 15.8 17.0 18.6 15.2 16.4 17.6 
А AMERICAN BANDSTAND 2.0 | 1.2 .8v 1.1 llaf 1.94 «9 |2.0^ 1.7^ 2.4^ 1.9^ 2.1^| 1.4% 2.1^ % 1.8^ 1.2^ 1.7^ 5% 1.1% 1.2v 
N NBC MAJOR LEAGUE PRE GAME» 4.2 | 2.2 .9v 1.8 1.5 | 1.9. 2.0 | 1.64 1.8% 1.5% 2.7^ .5v|4.2 4.3 4.2 4.8 3.8 3.74 3.9% 3.7^ 4.0» 
N NBC MAJOR LEAGUE BASEBALL» 4.1 | 2.0 -Bv 1.7 1.2 | 1.64 2.2 „Ву 1.0% Sv 1.5% << } 3.1 3.24 2.94 3.24 2,94 2,74 3.2% 2,44 3.54 
C US OPEN TENNIS-SAT(S) 2.5 | 1.1 417 1.1 .84| .4# 1.5 ἂν .lv 87 .9У << „бл 1.04 ον «ν % « .Ιν 4% 6% 
1.30- 2.00PM 26.8 |14.3 |15.4 13.4 11.5 |13.8 15.0 |15.6 14.6 16.7 14.1 17.1 |14.1 15.4 12.8 14.6 13.8 15.1 12.5 13.4 14.3 
N NBC MAJOR LEAGUE BASEBALL 4.6 | 2.3 ЛУ 1.9 1.2 | 1.4^ 3.0 1.4% 1.91 ,9У 2.2^ 17| 2.1 2.8» 1.44 2.04 2.2^ 3.04 1.3v 1.84 2.6^ 
C US OPEN TENNIS-SAT(S) 2.5 | 1.0 εἰν 1.0 «54 «δν 1.5 ἂν << .8v Τν 19| .3 .δν < lv ἂν ЛУ < << 8v 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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110 r š 
PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG.31-SEP.6,1987 
m AVERAGE MINUTE AUDIENCE % - 
TEENS 
TIME TOTAL MALE FEM. TOT. TOT. | TOTAL MALE FEM. . TOT. MALE FEM. TOT. ТОТ 
NETWORK PROGRAM NAME 15- 12- 12- 
24 TOTAL 
SUNDAY MORNING 
6.00- 6.30АМ Tw] 4.5 | 2.3 | 2.34 2.4 2.7 | 3.50 2.8 | 2.60 2.84 2.5% Lav 3.9^| «Αν << ὃν .2€ ἂν < ὃν ὃν << 
6.30- 7.00AM TW] 4.5 | 2.3 | 1.98 2.3 2.3 | 2.80 2.9 | 2.60 2.7% 2.5% 1.3v 3.8% «ἂν Lavo 0,4 ty ἂν < ὃν ὃν < 
7.00- 7.30АМ TW] 5.2 | 2.6 | 1.9. 2.6 2.6 | 3.3 3.2 | 2.4^ 2.80 2.0% 1.4% 3.3^| l.0^ 1.0% 1.1» 1.3^ % «Ων .9v 1.0% .7w 
7.30- 8.00AM TW] 6.5 | 3.2 | 3.2» 3.2 3.2 | 3.2^ 3.2 | 3.3 2.5% 4.1 1.6v 4.8^| 2.8 3.20 2.34 2.70 2.80 3.8^ 1.8^ 3.5% 2.14 
8.00- 8.30АМ W910. 15.0 | зал 4.7 4.43.7 4.7 | 4.3 3.2^ 5.4% 2.3^ 6.2^| 6.8 7.6 5.9 7.2 6.5 8.1 4.74 7.6 5.34 
"n — түй[14.5 | 7.1 | 3.6 6.3 5.2|4.8 6.2 | 5.8 5.4^ 6.1^ 3.5^ 7.9 [12.6 12.3 12.9 12.6 12.6 11.5 13.7 15.0 10.0 
9.00- 9 түй19.0 | 9.7 | 3.7. 9.0 r.1|5.6 8.9 5.8 6.7 4.9, 4.7% 6.9 |17.9 15.8 20.1 17.7 18.0 15.6 20.5 20.9 14.9 
C SUNDAY PORNING 3.8 | £8 | 1, 28 16 | ὃν 1:5 | 8, Ὃν Лу ἂν 19] .6^ ἂν ἵν .5v Tv Ἵν бу ἂν ὃν 
9,30-10.00АМ ru|21.6 [11.3 | 4.8 11.1 8.8/5.9 9.0 | 6.5 6.7 6.3: 5.81 7.1 [19.7 17.2 22.3 18.5 20.5 17.9 23.4 23.9 16.9 
Ç SUNDAY MORNING 4:0 | 2:0 | ἂν 29 1.8 | ἂν 1.8 | .9^ 11/ ᾿ἴν ον 1.0v| 1.0% 1:0^ 1.0^ ἵν 1.3^ 1.4% 12, 2.0^  .5v 
10.00-10. 304M Tja [12.4 | 7.4 12.0 10.2 |71 10.9 | LT, ев вт 7.2 8.2 201 18.7 21.5 18.3 21.3 20.6 22.1 24.5 17.9 
C SUNDAY MORNING 4.0 | 2.0 | :2v 2:8 1:7] ἵν 2.0 | .3« Ὃν Ἵν lv ὃν] .8^ 9% Ἴν Iv .9^ l.l Лу 1.2, .6v 
10.30-11.00AM тшт [135 [10.5 12.7 11.9 |0 12.8 | 9.8 9.6 10.0 89 10.6 20.0 20.9 19.0 19.6 20.3 20.1 20.5 21.7 18.8, 
C FACE THE NATION 23|io| << 1а |. 1.1} < << < < << | Ὃν ὃν ἐς Ὃν ἂν 5% ον d 
11.00-11.30АМ ТМ/25.0 |13.9 [15.0 12.8 12.4 | 9.9 13.3 |11.8 9.8 13.9 10.6 13.0 |19.6 19.4 19.8 21.9 18.4 16.4 20.4 18.5 δ 
Ç FOR OUR TIMES(SUS) 
11,30-12.00NN τνυ]26.3 [14.9 |15.0 13.5 12.4 | 9.7 14.8 |13.8 13.4 14.2 13.5 14.0 [19.7 18.6 20.8 21.5 18.5 15.3 21.8 18.5 18.4 
А THIS WEEK-DAVID SRE 3.5 | 1:9 1.2, 24 1:2 | 13 2.01.0, δν 1.8% 1.5% , l.la 1.2% 1.0% ᾿ἂν 1.6% 1.5 1.7 2.1% 1.1% 
12.00-12. τνυ|26.7 14.8 [14.2 14.1 
À THIS WEEK-DAVID BRINKLEY 3.8 | 21 | 1.04 2:7 Bv 6% 8, ἂν 1.1. 12 Ὃν lee LBA Ἵν 
12,30- 1.00PM τνυ|21.6 [15.0 14.4 14.7 зз ше ші. us 12.8 n 4.5 4 M. 
A BUSINESS WORLD LS. st) «Be. 8 1 << ш a Ma жа er р. + x“ e из, та, ES in 
N MEET THE PRESS 2.6 | 1.3 | :9v 16 Ἕν, «δε Je 1% ᾿ἂν е, ἣν Ὃν ἂν % ἣν «о ἂν 
C US OPEN TENNIS-SUN.(S) 3.1|1.6| .4v 1.5 1.05 13; «ἂν Ὃν δν << | 1.0л «ἵν 1.4. Ду 113, Ἵν Loa 1.5v 1.0%ê 
1,00- 1.30PM weg.? [14.8 12.9 14.4 19.8 па 41 ЕУІ 10.9 10.9 |1 4 13.4 10. 
C US OPEN TENNIS-SUN.(S) 3.6 | 1:9 | 1.1^ 19 a e S oe 10:0, тец, кР ape 153; 
1,30- 2.00PM τνυ|26.6 [14.8 12.4 14.1 1 ча, 5 а m па 13.2 11.2 D4 13.7 14.6 9.8 IT. 
€ Us OPEN TENNIS-SUN.(S) 3:8 [19] Ον 20 27 ” Жор Аы S ae ал, ἴδιο 


Я „а зг ЖА ы. m ET 15% эё 9 noc 160 250 1:4 14.8 17.4 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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"5 PROGRAM AUDIENCE ESTIMATES (By Time Periods) 


AUG. 31-SEP . 6,1987 


DAY Я TEENS [auo 
TIME тог. MALE | тог. 
NETWORK PROGRAM NAME d SANE 
SATURDAY AFTERNOON 
12,00-12.30РМ τνυ]24.9 [13.7 10.5 [11.8 11.8 11.5 10.5 [10.5 8.6 10.3 10.2 10.4 10.2 9.9 10.7 10.3 10.0 11.9 |19.8 19.1 [23.0 
А ABC WEEKEND SPECIALS 3:2 | L6 1.1, L1 12 10 10 ΙΑ % 1.0 f, ΤΑ % 8% [^ ITA 14  .8^| 2.84 3.4^| 4.8 
C GALAXY HIGH SCHOOL 2:3 1.3 8% 8 1.0, % δα] % lov iga βλ ЕК I^ 6л SA SA ᾿ν 4% 3.3 3:0^| 3:0 
N LAZER TAG ACADEMY 2817 6% 11 в 8% lea ἐν 1.2% 7л 16^ BA Тал 8% 7 Ὃν .3v| 3:8 3.34] 5.0 
.30- 1.00PM τνυ]26.5 13.9 12.1 [1з.1 12.3 12.9 11.4 [12.1 10.9 19.5 11.9 12.0 11.7 11.2 12.1 11.6 10.9 14.2 19.9 20.3 |17.7 
e f SHOW 26 |13 6% 1.1 . Ll 91. 1.4% 1.4, Ll 11 ll^ 1.9, 1:01 % 8. 2.5 3;2^| 19 
N IT'S PUNKY BREWSTER-2(B) 20|11 51 Πα len 6 βλ] л % % 3, RN J ἂν 7% 16ν] 3:0 
C US OPEN TENNIS-SAT(S) 2.5 1.1 |11 9 11 2910 Ὃν 15 , 11 1204 % 111» 1.0% 1-1 16a] Lla 8% 122^ 
.00- 1.30PM τνύ26.2 13.8 11.3 |13.1 12.0 13.0 11.5 [13.4 10.8 13.0 12.4 13.6 12.6 12.5 12.8 12.7 12.5 16.7 [14.4 14.0 |16.5 
TA ARERICAN BANDSTAND 2.0/1.2 71. Ll 11 104} 1.4% 9, :8^ 9 % 7^ .6^ 6л 9, , 7.0% 1.7% 1:4. 
N NBC MAJOR LEAGUE PRE GAME» 4.2 2.2 1.2% 1.8 15 19 1.7 | 2:0 25 26 20 21 20 18 18 16 1.20 2:8^| 16 Lev] 4:2 
N NBC MAJOR LEAGUE BASEBALL» 4.12.0 91} L2 11 1.42.2 22 2:2 18 2.4 1.9 1.8 1.6 15 15 3:9 , 1.0% 3.1 
C US OPEN TENNIS-SAT(S) 2.5 1. 1.0 1.1 8, L1 9, 1.5 δν .6^ 14 16 16 14 17 15 20 2.1% 4% % “ 
1,30- 2.00PM τνυ]26.8 14.3 11.7 [13.4 11.5 13.2 11.2 [15.0 12.9 13.9 13.5 15.2 13.5 13.5 13.7 13.6 14.6 19.7 [5.6 14.6 [14.1 
N NBC MAJOR LEAGUE BASEBALL 4.6 2.3 L2^|l19 12 2.0 1.4.0 1т^ 21 20 39 2.2 2.0 δῦ 1.9 2:2 6.3 1.4, 1.04] 2:1 
C US OPEN TENNIS-SAT(S) 2.5 1.0 510 5, 10 85| is Ἵν .9 13 L6 14 1.4 15 14 19 2.2% 4% < | -ἂν 
2.00- 2.30PM 26.6 14.8 12.5 |13.7 11.6 13.4 11.8 [15.6 13.0 14.0 14.0 15.7 14.1 14.1 14.3 14.3 15.5 20.1 [15.3 14.0 [14.2 
Ñ NBC MAJOR LEAGUE BASEBALL 5.3 2.7 L4 2:3 17 2.3 1.6 | ? 2:64 2:4 2.4 3.7 2.3 25 2.3 2.4 3.1 Τὸ [1.7 2.72.2 
C US OPEN TENNIS-SAT(S) 2.5|10 4% 1. 1 4, 14 % 1.4 Ὃν .7^ .9^ 1.4 1.05 1.0, 1.1. 1.24 1.5% 2.5% .2v < | vay 
2.30- 3.00PM mujor.3 [15.0 13.4 |М.7 12.6 14.9 13.3 |16.0 14.0 13.8 13.8 16.2 13.9 14.3 13.7 14.2 16.5 21.4 [16.0 14.1 12.8 
Ñ NBC MAJOR LEAGUE BASEBALL 60|%2 17|29 23 30 21|42 3.1. 32 30 43 30 31 30 31 35 7. 2.3, 2742.3 
C US OPEN TENNIS-SAT(S) 2.5 1.0 6 1.0 3, 11 4413 ὃν 17а 9, 13 9, , 1.0, КЕСТІ ЫСТЫ ЫС 
3.00- 3.30PM τνύ]28.8 |15.8 14.7 [15.5 13.3 16.0 14.3 [17.3 14.4 15.3 14.6 17.6 14.8 15.4 14.7 15.4 17.0 23.5 [15.3 13.5 [13.1 
N NBC MAJOR LEAGUE BASEBALL 6.3 | 3:3 22|30 δὰ 32 2:4] 4:1 28 29 27 41 2.5 26 27 2.8 32 8.0 2.1, 2.02.8 
C US OPEN TENNIS-SAT(S) 2.71.1 C912 , 13 6415 1.44 1.0, 1.0, 14 BA 9, 8% 9, 1.5, 301 1.0% 1.5, 4, 
3.30- 4.00PM Tw|30.3 |16.8 15.8 |16.8 14.6 17.3 15.8 [18.6 13.8 16.2 15.7 19.2 16.3 17.1 16.3 17.2 18.5 24.9 [14.7 12.5 |13.6 
Ñ NBC MAJOR LEAGUE BASEBALL 6.4 |35 27|34 28 36 30|42 31,31 30 42 28 29 30 31 32 7.4 | 16. L8|2.8 
C US OPEN TENNIS-SAT(S) 2612 οι 12 5, 13 71s ὃν T^ 9, 15 . Ll^ 1.0, 1.2, 1,9 2.8% oaa 1.2, .4v 
4,00- 4.3004 τνύ]30.2 [16.6 14.6 [16.7 14.4 17.0 15.5 [19.1 14.6 16.8 16.4 19.7 17.0 17.5 16.9 17.4 19.2 25.5 14.4 14.0 11.7 
Ñ МС MAJOR LEAGUE BASEBALL» τὰ | 3:7 3.0] 3.6 27 37 33 4:7 38» 31] 35 46 33 35 34 36 40 T. 2.3, 2264 226 
Ὁ US OPEN TENNIS-SATCS) 218 |13 , 12 “sa 12 δι 19 Ὃν , 14 2:0 14 15 16 17 26 34 | av 6, .4v 
Км CHP IRACK-FIFLO-SA(S)» | 3:2 | 1:7 10415 12 16 14|19 11 ra L7 2.0 1.7 18 19 2:0 24 20%) 146“ 16v| 15a 
4.10. 8,00% Ινυ]29.8 [26.4 14.0 [17.0 14.1 17.3 15.8 [19.2 14.5 16.4 16.5 19.7 17.0 17.5 17.1 17.7 20.2 25.5 13.2 12.8 [10.0 
À ABC ШИЖ MOALD-SPORTS SAT 54 [32 2.7] 2:5 28 26 29|48 49 5.1 47 48 ав 49 47 48 42 496 1.8, 1.32.1 
C US OPEN TENNIS PATCR) 32|13 1.03 , L4 1.04 2:0 ἂν 6, L2 20 1.J L4 La L6 2.8 3.6 | :2v 4% -ν 
N WORLD CHW TRACK-FIFLD-SA (8) | 2 | 7. 1917 15 18 18|21 15^ 14 20 21 21 21 2:2 2:2 2.7 2.1% 123. 1:2v| l3 
N WALD CHAMP TRACK-FIFLD-SA (S) | 4.1 | 2.3 1623 19 24 2:6 | 2:8 2.1% 19. 2.6 29 27 27 2.7 28 35 3.3 |1.9^ 2°70] 103 
0- 5.30PM rw|u.a [11.6 16.1 [18.6 16.1 19.0 17.2 |20.6 15.9 18.2 18.0 21.1 18.5 19.1 18.6 19.3 21.3 26.4 |12.3 12.7 [11.1 
А ABC WIDE WORLD-SPORTS SAT so |28 22|20 22 20 24|4.3 4.1. 45 44 4.3 44 46 45 46 4l 2.82.1, 1.5, 1.5^ 
C US OPEN TENNIS-SAT(S) 48168 Las] Lo 17 1.22.2 δν 1.1, 14 24 14 18 16 20 ал | “liv Ἵν] 44% 
NURLD CHAMP TRACK-FIELO-SA(S) [4:2 | 24 1.9 | 2.2 19 24 2.73.2 27^ 25 30 3.2 3.0 30 3:1 32 36 3.5] 1.5^ 2.1.5 
.30- 6.00PM 1w]34.5 |19,5 18.8 [20.9 18.6 21.4 19.9 |22.0 16.4 18.3 19.0 22.5 19.5 20.3 19.8 20.7 23.5 28.4 |16.2 16.7 [11.7 
А ABC WIDE HORLD-SPORTS SAT 5:3 | 2:9. 2,8 12,3. 21 24 2.34.5 4.7, аз 44 аз аз 45 43 45 44 46 2.3, 2.4^| 1:2^ 
C US OPEN TENNIS-SATCS) 41|19 212] 17 2:3 18|24 “s L9 11] 26 19 2:2 21 24 32 317 | 4% 4% 15 
NURLD CHAMP TRACK-FIELD-SA(S) 4.99 2.7 | 9.8 25 3.0 3.3 | 325 24 29 3.3 3.4 3.2 32 36 3.6 3.9 38 2.4% 3;5^| 17a 


FOR EXPLANATION OF SYMBOLS, SEE PAGE В. 
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пе PROGRAM AUDIENCE ESTIMATES (By Time Periods) AUG. 31-SEP.6, 1987 


SUNDAY AFTERNOON 
12.00-12.30PM Tw 14.8 13.5 [14.1 13.0 14. .4 9.3 14.2 14.7 15.7 15.1 15. ў 15.9 
А THIS WEEK-DAVID BRINKLEY 2.1 15|27 1.2 2.9 1:5 [2.3 Ὃν , L2 2.4 1.3 16 15 18 26 4.6 E 
12.30- 1.00PM ту 15.0 13.6 14. 13.9 15.0 13.8 [16.1 10.4 14.6 15.2 16.3 15.3 15.8 16.6 17.0 16.6 17.6 12.9 12.8 [14.5 
А BUSINESS WORLD 1 „ % 18 л T .9^| 84 Ὃν ὃν „ BA Τα 7А 9. 19^ Eo 
N MEET THE PRESS 1.) J Πα pP ὍΛ r4 ұшар L5 13 13 I$ LE AU 22 EN 
C US OPEN TENNIS-SUN.(S) 1:6 1.34 1:5 1.0 16 1.2% 2.2 2.2, 1.84 1.8 2:2 18 1.8 17 17 20 3.4 1:0» 
1.00- 1.30PM τυ 14.6 12.7 [14.4 12.8 14.5 13.3 |16.1 11.5 13.1 14.7 16.3 14.9 15.5 15.6 16.2 17.8 18.6 13.9 
€ Us OPEN нан, (5) 19 1.7 1.9 13 19 15 | 2:5 2.2, 20 2.0 2.7 2.2 2.1 2.0 19 2.4 4.2 19^ 
1,30- 2.00 Tw 14.8 11.9 I4 12.1 14.2 127 [16.6 11.3 13.4 14.8 17.0 15.2 16.0 15.8 16.6 18.4 19.8 14.1 
СЕ OPEN TENNIS-SUN.(S) 19 1.7 2.0 1.3 2:0 15|27 25^ 19 21 28 22 23 21 28 43 18^ 
2.00- 2.30РМ Tw 15.8 13.9 [15.8 13.2 
C US OPEN TENNIS-SUN.(S) 19 1.92.1 e 
N WALD CHAMP TRACK-F [ELD-SUCS ) 18 14a) 1.7 11» 
2.30- 3.00PM 17.1 15.4 [17.8 13.6 
C US OPEN TENNIS-SUN.(S) 18 19 [21 E 
N WRLD CHAMP TRACK-FIELD-SU(S) 2.0 1.54] 19 1:0. 
3.00- 3.30PM 17.5 15.5 [18.3 13.0 
С US OPEN TENNIS-SUN. (S) 1.7 1.81.8 Ὃν 
As pee TRACK-F LELO-SU(S ) M 155 да νὰ 27 2.2% 2.7 27 26 2.4 27 28 3.1 2.9 2.з^|1.5^ 1.6% лл 
.30- 4, .6 17.7 16.0 |18. : 20.3 12.8 17.4 17.3 20.7 17.6 18.4 18. 
C US OPEN TENNIS-SUN. (S) $2 L4 15416 % 16 Le 2.0 2.9, Tay l.. 2.0 15,184, кб" 2.9 26.5 |12 * 
N WALD CHAP TRACK-FIELD-SUS) [50124 1.4% 2.0 19 2.1 1.3.8 2.7% 35 3.6 3.4 3:3 36 38 40 39 3.22.04 2.0 80 
4.00- 4.30PM TVU|31.7 [17.9 15.4 [18.4 16.5 18.7 16.7 20.5 13.4 17.4 18. у 
E US OPEN TENNIS-sUN.(S) 2:6 [12 . „% 3% 9 6 ee , . 209 184 190 195 qu 20.9 25.8 [13.6 10.5 Па 
βίων = e — ia у = f 3 24 21 34 17a 3.2 33 3.4 3:2 36 37 4.1 38 2:84| 2.2“ 105 ‘9% 
.30- 5. .2 16.9 16.2 |19.3 16.9 19.5 17.3 |21.8 17.7 19.1 19.2 21.9 19.1 19. 
C Us ОРЕМ TENNIS-SUN.(S) 24 [12 ерта .8^ 12 [18 L4 Lv 13 1$ 194 ns T5 4 83 22 |15 e ut 
N WALD CHAMP TRACK-FIELD-SU(S) | 4.9 | 2.6 1.9 | 2.4 2.4 2.5 2.2 | 3.5 2% 30 25 34 3.4 38 39 41 42 2.9, 2.44 ο δα] 1.2 
9,00» 5.30PM ΤΜ/|33.4 [19.5 17.8 |90.9 17.9 20.4 18.3 |22.6 17. š 
А BUONE IER ARLINGTON MILL. (S) 41725 17]25 15 26 * 54 10.3, 93 53 434 44044 $i Wa "P Es 53 2.8, E 
A, OPEN TENNIS-UN, (5) 7. 4|17 1551.8 „ 1.7 14412,6 2.7^ 2.0 1.8 2.7 1.9 2.0 16 17 26 46 : 
Кы бын TRACK-F (ELO v UM Ls. a 19 е n 2.8 2.4 3.9 2.84 3.3 3.6 3.8 36 38 3:9 42 4.4 38 |25 2.8C 1.15 
.30- 6, 000% , , 20,9 |22. 9.4 22. E . . . 
Ho eA мшш) | 4:8 [. 24 | 32 21 33 2.5 53} 15-4, %4 92 23.8 94 44 84 213 ΚΗ 3-3 13,422, ΚΚ 
$-8UN (5) 7 | 29 16/21 10421 13/26 2.5 1.7л 2.0 2.8 2:1 2:3 1.9 2.1 3.0 4210,0 
ΜΑΡ ΡΜ ΕΕ (45 | 28. 17|26 24 28 23|3.1 36 28 30 29 2T $0 30 33 35 2.55 2.17 Xx EA 
- FOR EXPLANATION OF SYMBOLS, SEE PAGE U 
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SAMPLE SIZE, STATISTICAL 
INTERPRETATIONS AND RELATED 


NTI SAMPLE SIZES FOR THIS REPORT АЯЕ- 
— AVERAGE DAY INSTALLED HOUSEHOLDS . 
-- HOUSEHOLDS PROVIDING 1 OR MORE GOOD DAYS 

MEETING NIELSEN ACCURACY STANDARDS 

FOR HOUSEHOLD TUNING DATA ......................... 1876 
-- AVERAGE DAY INTAB HOUSEHOLDS 


. 1978 


MEETING STANDARDS FOR HOUSEHOLD TUNING DATA .. 1700 
-- HOUSEHOLDS PROVIDING 1 OR MORE GOOD DAYS 

MEETING NIELSEN ACCURACY STANDARDS 

FOR BOTH HOUSEHOLD TUNING AND PERSONS DATA ... . 1857 


-- AVERAGE DAY INTAB HOUSEHOLDS 
MEETING STANDARDS FOR BOTH HOUSEHOLD TUNING AND 
PERSONS DATA; USED FOR PERSONS VIEWING ESTIMATES .. 1621 


ESO 
NTI PERSOS IN 
SAMPLE TVHHOS 
AVG DAY (000) (1) 
TOTAL PERSONS 2+ 4240 229120 
WORKING WOMEN 
18+ 38820 
18-49 593 3170 
25-54 55 28820 
LOH 16-49 WITH 
CHILD UNDER 3 158 900 
WOEN 
TOTAL 110 91900 
18-34 631 33970 
18-49 1031 58150 
2+ 1609 86580 
21-9 эю 555 
21-54 1045 58510 
25-49 7% 45210 
25-54 910 50890 
3-64 148 41180 
55" s 28070 
FEMALES. 
15-24 38 17960 
MEN 
TOTAL. 1506 82980 
18-24 19 12850 
18-34 sm 33560 
18-49 981 56670 
21" 1419 TIT20 
(1) JANUARY 1968 


FOR ESTIMATED STANDARD ERRORS FOR THE AUDIENCE ESTIMATES IN 
THIS REPORT, SEE "NTI STANDARD ERRORS ESTIMATES" 


ESD 
NTI — PERSONS IN 
SAYPLE IV HSHLDS 
Аб DAY (000) (1) 
MN 
21-49 894 51410 
21-54 950 56670 
25-49 782 43820 
25-54 880 49080 
39-64 өм жм 
55. 427 21050 
MALES 
15-24 300 18010 
TEENS 
TOTAL( 12-17) E 19880 
MALECI2-17) 165 10100 
FEMALE( 12-17) 16 9780 
TOTAL( 12-14) 158 9700 
TOTAL( 15-17) 193 10180 
CHILDREN 
CHILDREN 2-11 673 34360 
BOYS 2-11 56 17540 
GIRLS 2-11 317 16820 
CHILDREN 6-11 396 20190 
BOYS 6-11 211 10310 
GIRLS 6-11 185 9880 
CHILDREN 6-8 200 10410 
GHILOREN 9-11 1% 9780 
CHILDREN 2-5 27 14170 


C 
INTRODUCTION 


The following text is intended to provide a brief explanation of 
the audience estimates shown in this report. The user is referred 
to the NTI Reference Supplement for a more complete description 
of subjects treated only briefly below. 


The use of mathematical terms to express audience estimates 
herein should not be regarded as a representation by Nielsen that 
they are exact to precise mathematical values. 


THIS NTI REPORT INCLUDES THE 
FOLLOWING AUDIENCE ESTIMATES 
* PROGRAM AUDIENCE ESTIMATES (BY TIME PERIODS): 
Network programs sequenced by N.Y. time providing a con- 
venient reference to preceding, following and competitive net- 
work programs. Two tables are provided. 
NIELSEN NATIONAL TV AUDIENCE ESTIMATES: Re- 
ported on tinted grid pages, including ratings, shares and 
projected audience estimates. Also reported are ratings 
and shares for program half-hours and ratings for 
program quarter-hours. Ratings data are provided in the 
“Program Audience Estimates by Time Period" table 
for programs and program-segments not accommodated 
on the grid pages, including once-a-week and one-time- 
only programs during time-periods for which the grid 
pages provide Monday-Friday averages. 
PROGRAM AUDIENCE ESTIMATES (BY TIME PER- 
100$): Household and persons estimates expressed as 
ratings are reported for network programs by half-hour 
within davpart. Includes 20 categories of persons. 


Whenever an origination-time telecast of an evening program 
is a repeat of a previous telecast, the symbol (F)“ appears 
below the program name on the Household Audiences grid 
pages and after the program name in other tables. This 
designation applies to the origination-time telecast of a 
program, not necessarily to any delayed telecasts which are 
included in the same rating. Special programs are identified 
on the grid pages by a frame around the program name and 
in the other tables by the “(5)” indicator. 


* NON-NETWORK HOUSEHOLD AUDIENCE ESTIMATES (BY 
TIME PERIOD): Household audience estimates for aggregated 
station groups sequenced by N Y. time providing a convenient 
reference for competitive network programs versus non- 
network activity by half-hour, Reported on tinted grid pages, 
including ratings and share of audience, Reported for five 
categories: Independents, Superstations, Pay Services, Cable 
Origination and PBS. The Independent category reports viewing 
to all independent stations and includes Suparstations and those 
stations broadcasting FOX programming, Superstations are а 
subset of Independents and includes viewing within the station's 
home market as well as outside. Non-network. audience 
estimates are produced using the typical network feed patterns 
during each half-hour, even though some non-network stations 
carry programming using a different feed pattern. 


• PROGRAM AUDIENCE ESTIMATES (ALPHA): Sponsored 
network programs arrayed alphabetically within eight (or nine) 
sections: Evening, Early Evening News, Late Fringe, Monday- 
Friday Early Morning, Monday-Friday Daytime, Weekend Day- 
lime Children's, Weekend Daytime Sports, Weekend Daytime 
Other, and Holiday Daytime Specials (when applicable). 


The Holiday Daytime Specials section will appear for the 1987-88 
Broadcast Season during the weeks containing: 


ГАВОР ПИ... o xo ccce Sept. 7 
Thanksgiving Day (and the day following) . Nov. 26-27 
Christmas Eve & Christmas Day....... «Όσο, 24-25 
New Year's Eve & New Year's Day. . Dec. 31-Jan. 1 
Memorial D/. May 30 
Independence Day......... 2 Ju 4 


Programs are reported by total duration and by half-hour for each 
clock half-hour during which a program was telecast. 


HOUSEHOLD AUDIENCES: Average Audience reported 
in terms of ratings and projections and Audience Shares. 


PERSONS AUDIENCES: Estimates of Viewing Individuals 
per 1000 Viewing Households (average minute basis) are 
provided. 


Households and persons estimated are reported, (a) as an 
individual week average for the current report week, (b) as a 
“‘Quarter-to-Date’’ average which incorporates all telecasts 
included in the Nielsen National TV Ratings report from the start 
of the current quarter through the current report week, (c) as 
а ‘’Season-to-Date’’ average, which incorporates all telecasts 
included in the Nielsen National TV Ratings report from the fall 
premiere through the current report week. The number of 


telecasts included in the Season and Quarter Average is also 
shown, 


NOTE: For each reported program, the season start date 
(for purposes of the quarter-to-date and season-to-date 
averages appearing in rows B & C of the Program 
Audience Estimates (Alphabetic) table) is that date 
determined by the network to be the season start date 
for that program. 


Telecasts with unusual coverage or notaired on the usual 
day or баурап! (identified with “(В)””) as well as Specials 
(identified with “(6)””) are excluded from quarter-to-date 
and season-to-date averages. (See Appendix A. of the 
NTI Reference Supplement for details.) 


Day and time of telecast are shown to assist report users in 
locating a program in the time-sequenced tables of this report. 


* PROGRAM TYPE AVERAGES: Reported for selected program 
types, each program weighted by its duration and frequency 
during the reported period and excluding one-time-only 
programs except when otherwise indicated. Also excluded are 
under-five-minute programs. Averages are provided for house- 
hold audiences (in terms of ratings) and for persons audiences 
(in terms of ratings and viewers per 1000 viewing households), 
in total and by age and sex. Demographic categories which 
Are reported in two or more sections of the Program Audience 
Estimates (Alphabetic) table are included. 


1 
These data are useful benchmarks within which individual 
programs of the corresponding program type may be 
compared, rather than as a basis for deciding that one program 
type is better than another. Type-and-duration categories 
broken out in this table are limited to those with adequate 
representation to warrant separate reporting. 


* TV AUDIENCE TRENDS: Overall TV usage is reported by major 
dayparts on page 1 (month-by-month, two previous seasons, 
if available, and current season-to-date). Data prior to the 
introduction of the NTI People Meter service (Sept. 1987) are 
excluded. Days likely to be unrepresentative of normal television 
activity are excluded. 

Namely: E 
4. Major holidays as reported in the Program Audience Esti- 
mates (Alphabetic) section: Holiday Daytime Specials. 


2. Days when regular programs are pre-empted to a substantial 
degree on all 3 major national networks by extraordinary 
programming such as the National Political Conventions, 
the Presidential Election and other heavily televised news 
events. 


* TV USAGE: Reported as ratings on tinted grid pages for 
households by quarter-hours. Reported as ratings in the 
Program Audience Estimates (by Time Periods) for households 
and 20 demographic categories by half-hour. Based on the 
typical broadcast pattern for network programs in that daypart. 
(See TV Usage Patterns Table on page H.) 


Definitions & Reminders 


1. TV HOUSEHOLDS USING TV: Number of US. TV households 
using their television sets during the average minute of each 
15-minute time period, in percent of U.S. TV households. 
Based on N Y. Time in the eastern time zone and, in other 
time zones, on the principal telecast time of the typical 
network program airing during that time period. 


2. NIELSEN AVERAGE AUDIENCE: Number of TV households 
tuned to the program during the average minute in percent 
of U.S. TV Households. 


3. AVERAGE AUDIENCE BY PROGRAM TIME SEGMENTS: 
Percent of U.S. TV households tuned to the program during 
the average minute provided for each half-hour or quarter- 
hour. Programs whose start or end times do not coincide 
with clock half-hours or quarter-hours are rated within each 
clock half-hour or quarter-hour, respectively. 


4. SHARE OF AUDIENCE: For programs, household audience 
during the average minute of the program, in percent of 
households using television at the time of the program's 
principal telecast in the eastern, central, mountain and pacific 
time zones. (The program's principal telecast time for 
Mountain time zone households located in the Nielsen Pacific 
Territory is determined separately from those which are not. ) 


<s 


For non-network sources on the grid pages, household 
audience during the average minute of the half-hour, in 
percent of U.S. TV households using television during that 
time period. 

This is computed using the same pattern as HUT (Household 
Using Television). 

5. NUMBER OF STATIONS: The number of stations (trans- 
mitting the program at the origination time or on a delayed 
basis) included in the NTI program audience measurements 
contained herein is shown on the PROGRAM AUDIENCE 
ESTIMATES (ALPHA) table. Delayed telecasts of once-a- 
month and one-time-only programs falling outside the report 
week are necessarily excluded from those programs’ station 
counts. 


When a regular program is pre-empted, the station count 
reported for the week following its pre-emptions includes 
delayed telecasts of earlier episodes which were telecast 
during the week the program was pre-empted. Station lineup 
information is as received from the networks by Nielsen at 
the time of report production. 


о 


PROGRAM COVERAGE: Number of TV households that can 
receive the program over one or more of the station facilities 
used — in percent of U.S. TV households. This figure is 
reported in the PROGRAM AUDIENCE ESTIMATES (ALPHA) 
table. 


Т. VIEWING HOUSEHOLDS: Projected NIELSEN AVERAGE 
AUDIENCE (see Definition #2). 


8. VIEWERS PER 1000 VIEWING HOUSEHOLDS: Reported on 
an average-minute basis for selected persons categories. 
Visitors are included. Children under 2 are excluded. 


9. HOUSEHOLDS & PERSONS RATING (by half-hour 
segments). Programs reported as a 1-week average in the 
PROGRAM AUDIENCE ESTIMATES (BY TIME PERIODS) table 
for selected persons categories as a percentage of the total 
persons (of each reported category) in TV households. 


10. LDH 18-49 W/CHILD L3: Reports the viewing by the Lady 
m House age 18-49 in households with any child under 3 years 
of age. 


11. WORKING WOMEN: Reports the viewing of women who 
work outside the home for 30 hours or more per week, 


12. NUMBER OF U.S. TV HOUSEHOLDS: Аз of January 1, 1988, 
the number of U.S. TV households (excluding Alaska and 
Hawaii) is estimated at 90,270,000, approximately 98.1% of 
all U.S. households. 


13. NUMBER OF PERSONS IN U.S. TV HOUSEHOLDS: Nielsen's 
estimates as of January 1, 1988. 


14, PROGRAM TYPES: 


A-Adventure GD-General Drama 
AC-Award Ceremonies and GV-General Variety 

Pageants 1A-Instructions, Advice 
Ap. audience Participation MO - Musical Drama 
C-Child Multi-Weekly N-News 
CA-Child Day Animation OP-Official Police 
CC-Conversations, P-Political 

Colloquies PC-Popular Music- 
CE-Child Evening Contemporary 
CL-Child Day-Live PD-Private Detective 
CM-Concert Music PS-Popular Music-Standard 
CN-Child News PV-Participation Variety 

& Information QG-Quiz-Give Away 
CS-Situation Comedy QP-Quiz-Panel 
CV-Comedy Variety SA-Sports Anthology 
D-Devotional SC-Sports Commentary 
DD-Daytime Drama SE-Sports Event 


DN-Documentary, News SF-Science Fiction 
DO-Documentary, General SM-Suspense/Mystery 


EA-Evening Animation other than OP, PD 
EW-Western Drama SN-Sports News 
FF-Feature Film U-Unclassified 
FV-Format Varies 


The Program Type Comparisons ratings averages combine 
certain types, as follows: 
Suspense & Mystery Drama (ОР, PD, SM) 
Variety (CV, GV) 
Quiz & Audience Participation (AP, QG, ОР) 
Children's (C, CA, CL, CN) 


Informational (CC, DN, DO, IA, N) 

Sports (SA, SC, SE) (Separate averages for Regular, 
Special and Total) 

Programs under five minutes duration excluded. 


15.PROGRAM LINEUPS: 


NTI audience estimates are based upon station lineups as 
snid by the networks or as received directly from their 
affiliates. 


Station changes received after the established deadlines are 
processed using procedures developed by Nielsen to appraise 
the effect of late information on published rating estimates. 


A program designated as a Multi-Segment Telecast" 
includes 2 or more segments of varying durations and cover- 
ages. All such segments are aligned by minute of program 
with that segment which has the highest coverage. 


For additional information, see Section IV, B. of the NTI Ref- 
erence Supplement. 


16. REMINDERS: 
(a) The program audience estimates shown in this report are 


not intended to isolate program or artists popularity or to 
appraise directly the adequacy of a station line-up per se. 
iah p кыырар осо audience size of program 
conter ling с! rmats or partici к 

promotion, station facilities (see “с” and ората покат 


of broadcast (including departures from а program's normal 
scheduling), surrounding programs (including one-time-only 
programs and telecasts of special events), weather (which 
typically varies widely from area to area and from day to day), 
unusual social and political events, etc. 


(b) For purposes of reporting Households Using TV, households 
simultaneously using more than one TV set are counted only 
once during each minute when two or more sets are in use. 
In compiling program audience estimates, each station tuned 
in by a household is counted only once per minute, even if 
received on two or more sets. Because multiple-set house- 
holds may simultaneously tune in two or more stations, the 
sum of the audiences to several programs telecast simul- 
taneously may exceed reported Households Using TV. 


(c) Special events sometimes cause the pre-emption of a 
program on a portion of its normal lineup. A “(В)” next to 
the name of the program on the grid pages or the PROGRAM 
AUDIENCE ESTIMATES (ALPHA) or PROGRAM AUDIENCE 
ESTIMATES (BY TIME PERIODS) tables signals such reduced 
station facilities, provided the reduction in Program Coverage 
is 15 points or more. Evidence of such occurrences is also 
afforded by information regarding Program Coverage and 
Number of Stations appearing in the Program Audience 
Estimates (Alpha) table. 


(d) Note that network facilities cannot be fully appraised by any 
one yardstick. '“ Station count ignores the distinction be- 
tween strong“ and "weak" stations. Program coverage " 
(as defined per Definition 6) gives no weight to increased 
opportunities for viewing among households to whom the 
program is available on more than one station. And neither 
concept can take into account (a) the proportion of the 


potential audience having a restricted choice of alternate 
program fare, (b) the proportion of the potential audience 
to whom the program is available only via "repeat" telecasts 
at times of day when set usage and competition may be more 
or less favorable than at origination time. 


(e) Cable Systems: The NTI sample includes cable subscribing 
households. 


(f) The practical inability to obtain cooperation from all 
households in the predesignated sample precludes achieving 
a perfect sample. Resultant imbalances in the distribution 
of the NTI sample may affect rating levels and thus alter the 
relative rankings of programs. For further comment, see the 
NTI Reference Supplement, available upon request. 


DESCRIPTION OF REPORT TECHNIQUES 
INTRODUCTION 


The Nielsen estimates of the U.S. audiences to sponsored network 
television programs reported herein are for the 1-week interval 
shown on the cover. Household audience estimates are based 
on records produced by various tuner-sensing devices drawn from 
Nielsen's sampling of U.S. television households and which, on 
К, ο me Hra besarte Bate for 

isehold tuning data and are subject to no weighting procedures 
or other adjustments of the source πα, + 


— — — —ꝛ 


G 

The audience composition estimates reported herein are based 
on Nielsen People Meter records from the same sampling of U.S. 
TV households meeting Nielsen accuracy standards for household 
tuning as well as persons’ data and are adjusted to the household 
estimates, Adjustment is performed to account for VCR record in 
the persons audience estimates. 


Computation procedures for Persons Audience Estimates are 
described in Appendix A of the NTI Reference Supplement. 


SAMPLE 

These samples are derived from an area-probability design that 

[ΕΚ households (see the NTI Reference Supplement). 
lowever, it is not possible to secure the cooperation of all pre- 

designated households, nor to secure usable data from all co- 

operating households. 


Initially, approximately 55% of the predesignated NT! People Meter 
households are 12 and installed. For a typical report period, 
approximately 53% of the NTI People Meter installed sample are 
peo households. Systematic substitutions are made for 

iouseholds но; {о cooperate. Thus, the achieved sample is 
not a perfect probability sample, and such non-response may affect 
the accuracy of the report data. 


All Nielsen audience measurements are made їп households. The 
term household includes all persons КМ “housing units, ` e.g., 
houses, apartments, as defined in the 1980 Census of Population 
and Housing, and excludes seasonal or temporarily occupied units 
and “‘group quarters, ' e.g., institutions, ος ee militar 
barracks, vacation quarters. As of April 1, 1980, 97.5% of the U.S. 
population lived in "housing units." The sample design excludes 
Alaska and Hawaii. 


Also see the NTI Reference Supplement for additional comments 
on response error, non-response bias and kindred subjects. 


MEASUREMENT TECHNIQUES 


wee households in the NTI sample provide records of 
viewing during the report interval, using the following techniques: 


Nielsen Tuner-Sensing Device: An automatic recording device, 
providing minute-by-minute records of TV receiver tunings ШШ 
sample households. 


Nielsen People Meter: А device, installed on each TV set in NTI 
sample households, by which persons can record their viewing. 
Each household member is assigned a button. Depressing the 
assigned button located on the Nielsen People Meter device or via 
remote, household members can record their viewing. Visitors can 
record their viewing by using unassigned buttons and entering age 
and sex information, The Nielsen People Meter provides minute- 
by-minute records of viewing by household members and visitors. 


MINIMUM REPORTING STANDARDS 

To enable report users to interpret these audience estimates with 

due awareness of the limitations of their accuracy as a function 

of sample size, the following rules govern their reporting: 

1. When the sample size for households or a given demographic 
category is below minimum reporting standards, the symbol 
IFR is used to indicate insufficient sample for ДОП, The 
sample size required to report estimates for а. single telecast 
is 145. For multi-day averages, the required minimum sample 
size decreases as the number of days which contribute to the 
average increases. For example, the minimum sample size to 
report a Monday-Friday program as a five day avera e is 81. 
See the NTI Reference Supplement for further details. 


— 


2. When a program has an Average Audipnen Tor 


persons below 0.1%, such rating 19 designat 
dicate that it is below the minimun standard and 
connotation of zero audience. When total duration Ava 
Audience is reported as < < , half-hour ratings are similarly 
designated. 


3. Whenthe estimated number of tuning households or paid 
persons of a given category is below 10,000, the LT symbol 
is used to indicate that the estimated audience is below the 
ӨЛӨ minimum and to avoid the connotation of zero 
audience. 


4. Whenever the relative error f of a persons audience estimate 
is estimated to be 25% or larger, a symbol is placed next to 
the rating. 

A Relative Error 25-49% 
V Relative Error 50% or more 


Audience estimates so designated are of marginal statistical 
significance and are reported as a convenience to report users who 
may wish to combine them with audience estimates for other 
persons categories, programs or measurement weeks, to yield a 
composite audience estimate whose relative error will be less than 
that of its parts. € 

When applied to an estimate of viewers per 1000 viewing house- 
holds (V/1000VH), the symbols A and V indicate that the persons 
audience estimates which is the numerator of the V/1000VH is 
estimated to have a relative error within the indicated 25-49% or 
50--% range, but does not necessarily imply that the relative error 
of W/1000VH is of this magnitude. 


TV USAGE PATTERNS 
THE FOLLOWING TABLE DESCRIBES THE TY USAGE PATTERN FOR EACH DAYPART BASED OW NY TIME AND INDICATES WHAT 
VIEWING FROM THE OTHER TIME ZONES CONTRIBUTES TO THE REPORTED USAGE ESTIMATE. AS AN ILLUSTRATION, 
WHENEVER USAGE FOR SUNDAY AT 9 P.N. 1S COMPUTED. THE FOLLOWING CONTRIBUTES: 
. LOCAL TIME IN THE EASTER TIME ZONE (HYT) 
LOCAL TIME IN THE CENTRAL TIME ZONE (sus BACT ONE HOUR FROM NYT) 
LOCAL TIME IN THE EASTERN PORTION OF THE MOUNTAIN TIME ZONE (SUBTRACT ONE HOUR FROM NYP) 
LOCAL TIME IN THE WESTERN PORTION OF THE MOUNTAIN TIME ZONE (SUBTRACT ONE HOUR FROM NYT 
LOCAL TIME IN THE PACIFIC TIME ZONE (SANE AS NYT) 
DAYPART CENTRAL MTN. EAST NTN.WEST PACIFIC 
(BASED ON NY TIME) TIME ZONE TIME ZONE TIME ZONE TIME ZONE 
WON. - FRI. 
6:00AM - 9:59AM NT NYT - 1 HR. NYT NYT 
10:00AM - 5:59PM NYT - 1 HR. NYT - 2 HR. NYT NYT - 1 ΗΒ. 
6:00PM - 7:59PM NYT - 1 HR. күт NYT NYT + 1 HR. 
шн. - SAT. 
1:00PM - 5:59AM NYT - 1 HR. NYT - 1 HR. NYT - 1 HR. NYT 
SUNDAY 
7:00PM - 5:59AM NYT - 1 ΗΝ. NYT - 1 HR. NYT - 1 ΗΝ. NYT 
SATURDAY 
- 12:59PM NYT - 1 HR. NYT - 2 HR. NYT - 2 HR. NYT - 1 HR. 
- 7:59PM NYT - 1 HR. NYT - 2 HR. NYT - 2 HR. NYT - 3 HR. 
SUNDAY 
- 12:59РИ NYT - 1 HR. NYT - 2 HR. NYT - 2 HR. NYT - 1 HR. 
- 6:59РИ NYT - 1 HR. NYT - 2 HR. NYT - 2 HR. NYT - 3 HR. 
- 3 = 
NTI CALENDAR — 1987-1988 OW * 
SEPTEMBER 1987 MARCH 1988 JUNE 1988 
MTWTIFSS MTWTFSS MTWTFSS 
1293456 128456 12345 
7 8 910111213 7 8 910111213 6 7 8 9101112 
14 15 16 17 18 19 20 14 15 16 17 18 19 20 13 14 15 16 17 18 19 
21 22 23 24 25 26 27 21 22 23 24 25 26 27 20 21 22 23 24 25 26 
28 29 30 28 29 30 31 
à ra STERA QD NOTE: DEFINITIONS OF “QUARTERS” AS THEY RELATE 
OCTOBER 1987 JANUARY 1988 APRIL — — 1988 JULY 1988 TO NTI POCKETPIECE REPORT WEEKS FOR 
MIWIFSS MIWIFSS MTWTFSS MTWTFESS 1987-'88 ARE AS FOLLOWS: 
. 123 1 Š 8 12 3 
ε 7891011 4667 6 910 45678910 45678 910 
ντι. πνοή 11 10 19 ча чв 1617 12511 “TH QUARTER — SEPTEMBER 14- DEGEMBER 27, 1897 
19 20 21 22 23 24 25 18 102021 222924 18 192021222324 18 192021222324 ӨТ QUARTER — DECEMBER 28, 1987 “MARCH 20, 1988 
26 27 28 29 30 31 25 20 27 20 29 30 31 ^y 26 27 28 29 30 25 26 27 28 29 3031 2ND QUARTER — MARCH 21 - JUNE 26, 1988 
3RD QUARTER — JUNE 27 - SEPTEMBER 11, 1988 
NOVEMBER 1987 FEBRUARY 10008 MAY 1988 AUGUST 1988 
MTWTFSS MTIWIFESS MIWTFSS MIWTFSS 
1 12384 8 0 P 1 1234567 
2345678 891011121244 2945678 891011121314 
9101112131415 15 16 17 18 19 20 21 0101112131415 15 16 17 18 19 2021 
16 17 18 19 20 2122 22 23 24 25 26 27 28 10 17 18 19 202122 22 23 24 25 26 27 28 
23 24 25 26 27 2829 29 29 04 25 26 27 2829 29 80 81 
30 30 31 


RED OR BLUE DENOTES DATES INCLUDED IN EACH WEEKLY REPORT. 
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